Ad  buyers 
hear  details 
en  USA  Today 
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Sport  column 
said  to  be  key 
to  readership 
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Criminal  trial 
access  upheld 
by  Supreme  Court 
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A  great  newspaper  is  more  than  a  fish  wrapper 


Three  hostile  newspapers  ai:«  more  to  be  feared 
than  a  thousand  bayonets.” 

—  Napokan  I 
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DON’T  MISS  THIS  OPPORTUNITY 


EVERYTHING 
MUST  BE 


The  Qeveland  Press 

901  Lakeside  Ave.,  Cleveland,  Ohio  44114 


- INSPECTION  DATES - 

Monday,  Tuesday  &  Wednesday 
July  12,  13,  14,  1982 

OFFERS  DUE  Monday,  July  19  through  Wednesday,  July  21,  1982 


LETTERFLEX  MACHINES 


NEW  HOE  COLORMATIC  PRESS 


THE  CLEVELAND  PRESS  will  offer  for  sale  all  of  the 
equipment,  furniture  and  fixtures  at  its  newspaper 
plant.  Some  of  the  items  included  are;  8  units,  four- 
color  decks  of  Hoe  23  &  9/16ths.  cutoff  Colormatic 
presses  with  single  3x2  folder,  installed  1961 
+  40  units  and  17  decks  of  Hoe  23  &  9/16ths 
cutoff  Color  Convertible  presses  with  five  2x1 
folders  and  one  3x2  folder  with  double-delivery  + 
Conveyors  +  Ink  pumping  systems  +  Complete 
machine  shop  +  Roll  conveyor  system  +  936  KNF 
shims.  Two  new  Letterflex  120  plate-making  systems 
+  New  plate  conveyors  +  New  Linotype  Paul  4050 


color  scanner  +  Processors  +  Cameras  +  Two  new 
APS  Micro  5  phototypsetters  +  New  ATEX  7000  front- 
end  system  with  65  terminals  +  Camex  ad-markup 
system  with  4  terminals  +  Complete  editorial  camera 
department  +  New  Wang  business  computer  system 
+  Complete  computer  room  with  raised  floors.  New 
Hall  Monitor  stackers  +  Sheridan  inserting  machines 
+  6  New  MDL  2A  plastic  tying  machines  +  Traymatic 
system  +  Power  hand  trucks  +  162  newspaper 
delivery  step-vans  +  10  cars  +  13  power  truck  loaders 
+  1000  street  sales  racks  +  120  IBM  Selectric  II 
typewriters  &  hundreds  of  other  items. 


YOU  MUST  SEE! 

For  information  call  Jim  Ardire  (216)  623-6474-6475  or  write  to  The  Cleveland  Press, 
Att:  Edward  R.  Padilla,  901  Lakeside  Avenue,  Cleveland,  Ohio  44114 


MURPHY 


WHITMAN 


O’BRIEN 


That  should  be  obvious.  Even  to  a  child.  The  First  Amendment  doesn't  belong  to  any  one  special 
group.  Its  rights  and  privileges  are  guaranteed  to  every  citizen  from  birth. 

However,  newspapers  do  have  a  fundamental  responsibility  under  the  First  Amendment.  A 
responsibility  to  inform.  That  means  to  give  all  sides  of  an  issue  and  consistently  be  fair  and  accurate 
It  is  a  heavy  responsibility.  And  one  which  every  Harte-Hanks  newspaper  is  dedicated  to  uphold. 
Not  only  for  its  readers  today,  but  for  those  in  the  future  as  well. 

^0  HART€-HANks 

ilRVH  CoMMimicATioNS,  Inc. 

Becoming  Community  Information  Centers 

RO.  Box  269,  S^n  Antonio,  Tex^s  78291 
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About  awards 
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JULY 

1-S— National  Press  Photographers  Association,  Hyatt  House, 
San  Jose,  Calif. 

•-10 — Pennsylvania  Newspaper  Publishers  Association,  Allen- 
berry-on-the-Yellow  Beeches,  Boiling  Springs,  Pa. 

13-18 — International  Society  of  Weekly  Newspaper  Editors, 

Loretto  Heights  College,  Denver,  Colo. 

15-17— Ozark  Press  Association,  Rock  Lane  Lodge,  Branson,  Mo. 
15-17— Virginia  Press  Association  annual  meeting.  Fredericksburg 
18-21 — INAME  summer  meeting,  Hotel  Del  Coronado,  Coro¬ 
nado,  Coronado,  CalH. 

22-24 — Arkansas  Press  Association  summer  convention.  Eureka 
Springs. 

22- 24— North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25-^labama  Press  Association  summer  convention.  Gulf 

Shores. 

25-28— Association  for  Education  in  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio. 

28-31 — CCNA  63rd  convention.  Hotel  Bessborough  and  Sher¬ 
aton  Cavalier,  Saskatoon,  Canada. 


AUGUST 

8-12— Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 
Club,  Marble  Falls,  Texas. 

12-14— Mid-Atlantic  Newspaper  Advertising  Executives  Associa¬ 
tion,  Grove  Park  Inn,  Asheville,  N.C. 

18-20 — Northeast  Newspaper  in  Education  Conference,  King's 
Grant  Hotel,  Danvers,  Mass. 

22-25— New  England  Association  of  Circulation  Executives,  East- 
over  Resort,  Lenox,  Mass. 

29-31— New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  The  Gideon  Putnam,  Saratoga  Springs,  N.Y. 


SEPTEMBER 

9-10— New  York  Press  Association,  Gideon  Putnam,  Saratoga 
Springs.  N.Y. 

17-19— Illinois  Newspaper  Production  Conference,  Ramada  Inn, 
Champaign,  III. 

19-23 — Lasers  in  Graphics,  Hyatt  Regency, 

Miami,  Fla. 

22- 23— National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 25— Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 

tel,  Los  Angeles. 


OCTOBER 

7-9— Missouri  Press  Association  and  Trade  Show,  Sheraton,  St. 
Louis,  Mo. 

7-10— Cal  Western  Circulation  Managers'  Association,  Hyatt 
Regency,  Los  Angeles,  Calif. 

9- 12— Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

17-19— Inland  Dally  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17.20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

24-26— Mid-Atlantic  Circulation  Managers  Association.  Radisson 
Plaza  Hotel,  Charlotte,  N.C. 

24-27— Newspaper  Research  Council,  Alameda  Plaza,  Kansas 

City,  Mo. 
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100  Grand  Prix  .  .  .  STP  Corporation  reports  it  has 
added  $100,000  in  the  last  16  years  to  the  pockets  of  members 
of  the  American  Auto  Racing  Writers  and  Broadcasters 
Association  in  awards  for  coverage  of  the  sport — from  the 
Indianapolis  500  to  the  dirt  tracks.  In  the  1981  competition 
$7,000  in  prizes  were  spread  among  63  entries.  Jerry  Miller, 
Marion  (Ill.)  Chronicle-Tribune,  crossed  the  wire  first  in  the 
feature  category  with  a  story  about  the  “midget  racers,  mod¬ 
ern  gypsies”  and  was  runner-up  among  magazine  writers  with 
an  article  in  the  ‘500’  Year  Book  and  a  report  on  Bobby 
Unser’s  win  in  the  ’81  Indy.  Peggy  Gossett,  Palm  Beach  Post, 
had  a  double  score  in  technical  writing  and  column  writing, 
and  Roger  Jaynes,  Milwaukee  Journal,  took  prizes  in  both  the 
magazine  and  feature  contests.  A  perennial  winner,  Shav 
Click,  won  prizes  for  feature  and  technical  articles  in  the  Los 
Angeles  Times.  Chick  Ludwig,  Dayton  Daily  News,  was 
judged  to  have  written  the  best  piece  on  Unser’s  strange  win 
in  the  Indy  last  year.  Other  newspaper  class  winners  were: 
Randy  Hallman,  Richmond  News  Leader,  Dick  Mittman, 
Indianapolis  News',  and  Chic  Perkins,  Los  Angeles  Herald 
Examiner.  Walter  T.  Chernokal,  Delaware  County  Times, 
Chester,  Pa.,  won  the  top  prize  for  black-and-white  photogra¬ 
phy. 

4c  3tC  4c 

Canada,  O  Canada  .  .  .  Entries  from  139  travel  writers 
were  submitted  in  the  American  Express  Explore  Canada 
Awards  for  1981  and  a  first  prize  of  $2,0(X)  in  “Don’t  Leave 
Home  Without  Them”  checques  was  given  to  Kermit  Holt, 
former  travel  editor  of  the  Chicago  Tribune,  for  his  article  on 
Montreal’s  underground  city.  Mary  Holdway  (Shirley  Teas- 
dale),  Toronto  Star,  and  Hazel  Lowd,  Southam  New  Ser¬ 
vices,  won  honors.  Lyn  Hancock,  a  freelancer,  won  the 
Canadian  category  with  an  article  about  Bathurst  Inlet,  B.C., 
and  the  best  foreign  category  entry  was  Harmut  Eggeling’s 
report  on  B.C.  in  Abenteuer  &  Reisen  (Adventure  and  Travel) 
in  West  Germany. 

4c  4c  4c 

Blockbuster  ...  A  special  section  of  50  pages  in  Colorado 
Business  Magazine  won  the  third  annual  Morton  Margolin 
Prize  of  $1,000  for  William  A.  Boas  Jr.  “Oil  and  Gas  in  the 
Rockies”  was  the  subject,  covering  exploration,  production, 
marketing  and  economics  of  oil  and  gas.  The  prize  for  dis- 
tinquished  business  reporting  honors  the  late  business  editor 
of  the  Rocky  Mountain  News  and  is  made  by  the  University  of 
Denver  College  of  Business  Administration  with  grants  from 
corporations  and  personal  contributors. 

4c  4c  4c 

Deaf  Ears  .  .  .  Fluent  in  German,  French  and  Latin,  Pius- 
burgh  native  Robert  Linn  wrote  an  article,  “Americans  Turn 
Deaf  Ear  to  Foreign  Tongues,”  in  the  Orlando  (Fla.)  Sentinel 
last  November.  This  won  the  Northeast  Conference 
Journalism  Award  ($1,000)  for  him  as  the  best  commentary  in 
daily  newspapers  on  foreign  language  education  for  Amer¬ 
icans.  The  previous  winner  of  this  prize,  incidentally,  was 
Thomas  Kaser  who  wrote  “Americans  Turn  Deaf  Ear  to 
Languages”  in  the  Honolulu  Advertiser. 

4c  4c  4c 

Damn  the  Dams?  .  .  .  No,  because  John  Finley’s  three- 
part  series  about  the  new  Smithland  Dam  on  the  Ohio  River  in 
the  Louisville  Courier-Journai  “put  some  understandable 
fears  to  rest,”  said  the  judges  of  the  Capt.  Donald  T.  Wright 
Awards  administered  by  Southern  Illinois  University, 
Edwardsville.  A  second  award  went  to  the  Detroit  Free  Press 
for  its  special  edition  of  Detroit  Magazine  (edited  by  Polk 
Laffoon)  that  made  Lake  Superior  “a  little  more  familiar”  to 
Michigan  residents. 
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Some  people  ask: 

"Wouldn’t  my  auto  insurance 
rates  be  lower  if 
insurance  companies  took 
their  investment  income 
into  account?” 


want  you  to  know: 

Insurance  companies  do  take  investment 
income  into  account  when  they  make  their  rates. 
The  truth  is,  your  auto  insurance  rates  would  be 
higher  than  they  are  if  insurance  companies  didn’t 
make  allowance  for  investment  income. 

An  insurance  company  has  two  main  sources 
of  income:  premiums  paid  by  policyholders  and 
money  generated  by  investments,  usually  in  stocks 
or  bonds.  Together^  these  funds  are  used  to  pay  reg¬ 
ular  claims,  catastrophic  losses,  operating  expenses, 
dividends,  state  and  federal  taxes. 

To  sell  policies  at  competitive  prices,  an 
insurance  company  must  strike  a  balance  between 
its  income  from  policyholder  premiums  and  its 
income  from  investments.  That  balance  will  usually 
differ— among  companies  and  markets.  A  rigid 
formula  for  balancing  premium  income  with  invest¬ 
ment  income  would  bne  neither  sensible  nor 
practical,  because  no  two  markets,  types  of  insur¬ 
ance,  or  insurance  companies  are  exacdy  alike.  The 
“balancing”  requires  good  business  judgment  and 
common  sense. 

In  recent  years,  the  economy  has  produced 
record  levels  of  investment  income.  But  inflation 
has  led  to  record  hospital  and  medical  fees  and  auto 
repair  costs— the  things  insurance  pays  for.  Mean¬ 
while,  auto  insurance  premiums  have  risen  less 
than  the  costs  of  mending  bodies  and  repairing  cars. 

The  result  is  that  insurance  companies  have 
committed  more  dollars  for  auto  insurance  claims 
and  general  expenses  than  they  have  collected  in 
premiums.  In  industry  jargon,  that’s  called  an 
“underwriting  loss.”  Fortunately  for  customers  and 
companies  alike,  investment  income  has  more  than 
offset  those  underwriting  losses  and  has  enabled 
insurance  companies  to  make  an  overall  profit. 

And  that,  in  turn,  enables  companies  to 
continue  to  serve  the  growing  insurance  needs  of 
the  public. 

WeVe  working  to  keep 
insurance  affordable. 


This  message  presented  by  the  American  Insurance  Association^  85  John  Street,  NY,  NY  10038 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  Proaldont  and  Editor  James  Wright  Brown 

Ferdinand  C.  Taubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Editors  and  the  business  side 

When  electronics  started  to  invade  the  newsroom  as  well  as 
the  composing  room  more  than  a  decade  ago  newspapers 
started  to  develop  a  new  breed  of  editors — one  that  realized 
what  they  did  in  their  jobs  had  something  to  do  with  the 
business  office  and  the  ultimate  success  of  the  enterprise.  It 
marked  the  beginning  of  the  end — or  it  should  have — of  com- 
partmentalization  of  newspaper  work  where  the  editor 
wouldn’t  talk  to  the  ad  manager,  the  circulation  manager,  or 
the  promotion  manager,  and  vice  versa. 

The  trend  away  from  that  era  is  continuing,  for  the  good  of 
the  newspaper  business,  to  the  point  where  editors  are  play¬ 
ing  a  more  and  more  important  role  in  the  annual  Production 
Conference  of  the  AN PA  Research  Institute. 

Last  week.  Bob  Haiman,  executive  editor  of  the  St.  Peters¬ 
burg  Times,  at  ANPA/RI  in  Dallas  provided  a  shining  exam¬ 
ple  of  what  we  are  talking  about.  He  talked  frankly  about 
advertising,  circulation  and  production  problems,  with  a  con¬ 
cern  most  editors  never  would  have  acknowledged  10  years 
ago,  concluding: 

“Today,  there  are  very  few  editors  who  resist  understand¬ 
ing  of  the  business  side — and  if  you  still  have  one  at  your 
paper,  I  suggest  he  will  not  hold  his  job  for  much  longer,  and 
he  shouldn’t.” 

It  is  a  fact,  as  Haiman  and  some  others  have  pointed  out, 
editing,  producing  and  selling  the  total  newspaper  is  a  team 
job  in  which  all  departments  must  cooperate  with  and  sup¬ 
port  each  other.  It  must  be  a  total  effort  and  it  can  be  done 
without  sacrificing  the  integrity  of  the  news  and  editorial 
product. 


End  of  a  myth 

For  many  years  newspapers  have  been  accused  of  playing 
front  page  news  and  headlines  to  sell  more  papers  rather 
than  to  be  informative  about  the  days  events.  E&P  has  con¬ 
tended  the  allegation  is  a  phoney  one  because  the  vast  major¬ 
ity  of  newspapers  are  home  delivered  where  headlines  do  not 
have  any  bearing  on  their  day-by-day  sale. 

At  last  we  have  some  confirmation  and  some  additional 
statistical  support  for  our  view.  A  study  conducted  by  the 
Newspaper  Advertising  Bureau  for  the  Newspaper  Read¬ 
ership  Project  finds  that  the  “content  of  the  front  page  is  not 
critical”  and  that  only  6%  of  the  single  copy  buyers  report 
basing  purchase  on  a  headline  or  a  news  story. 

There  are  some  exceptions,  of  course,  where  in  a  few  large 
cities  newsstand  sales  are  predominant.  But  the  study  shows 
that  nationally  editors  do  not  have  to  cater  to  headline  or 
story  appeal  for  newsstand  sales  because  single  copy  purch¬ 
ase  is  most  often  “habitual  or  planned”  and  not  usually  the 
result  of  a  contrived  front  page. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
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Letters 


PROMOTION 

On  page  17  of  E&P,  June  12,  was  the 
very  good  advice  by  Ken  Roman,  presi¬ 
dent  of  Ogilvy  &  Mather. 

“Know  the  enemy,”  he  continued, 
“All  these  other  media  are  nibbling  away 
at  the  historic  strengths  of  newspapers — 
news,  sports,  community  service  and 
local  advertising  revenue.” 

The  Boston  area  newspapers  in  front 
page  stories  carried  the  world-shaking 
news  that  a  tv  anchorman  had  just  switch¬ 
ed  stations  for  a  reported  $200,000  a  year, 
and  maybe  that’s  what  makes  it  news. 
That’s  a  lot  of  money  for  having  a 
pleasant  personality  and  being  able  to 
read,  but  where  else  except  in  the  news¬ 
paper  business  does  Macy’s  promote 
Gimbels? 

Robert  E.  Carew 
(Carew  is  with  Story  &  Kelly-Smith,  Inc., 
Hingham,  Mass.) 

SUPERFICIAL 

The  June  12,  1982  E&P  summarized  a 
talk  by  James  Reston  who  I  greatly 
admire.  In  this  case,  however,  1  think  he 
slipped  into  a  common  cliche  which 
newspapers  should  be  careful  to  avoid. 

According  to  your  article,  Reston  said 
that  television  news  has  “not  only  re¬ 
placed  us  as  the  main  source  of 
news  ...”  This  is  a  generalization  that 
is  totally  inaccurate,  and  yet  we  have 
accepted  it  without  challenge. 

The  truth  is  that  television  covers 
perhaps  20  news  stories  plus  sports  and 
weather  in  the  course  of  a  day.  The  aver¬ 
age  newspaper  covers  10  times  as  many 
stories.  Although  many  people  think  they 
get  most  of  their  news  from  television,  in 
truth  they  are  only  receiving  a  few  super¬ 
ficial  headlines. 

Certainly  if  people  are  informed  about 
local  government,  schools,  taxes,  zoning 
matters  and  similar  news,  the  only  place 
to  obtain  the  information  is  in  a  local 
newspaper. 

Aside  from  a  handful  of  major  national 
and  international  stories  each  day,  most 
television  news  is  limited  to  dramatic 
fires,  crimes  and  accidents  which  attract 
viewers  to  the  screen. 

Instead  of  accepting  the  television 
industry  propaganda,  newspapers  should 
start  promoting  the  fact  that  they  really 
provide  the  bulk  of  the  news. 

Jonathan  Marshall 
(Marshall  is  publisher  of  the  Scottsdale 
(Ariz.)  Progress.) 

BEST  ASSET 

I  have  no  doubt  that  James  Snodgrass 
is  right  when  he  urges  editors  and  publish¬ 
ers  to  “work  smarter,  not  harder”  (E&P 
editorial,  June  5).  But  in  his  rush  to  make 
newspapers  more  marketable,  he  does  an 
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injustice  to  the  primary  function  of  the 
newspaper:  reporting  the  news. 

Snodgrass  does  not  urge  newspapers  to 
improve  and  refine  this  function  of  the 
paper.  Instead,  he  urges  reporters  to 
“realize  they  must  sell  the  usefulness  and 
relativity  of  the  information  in  every 
story  they  write.” 

Given  this  marketing  advice,  editors 
may  do  well  to  rethink  their  news  agenda. 
They  can  forget  international  news  (it’s 
not  useful),  photo  features  (who  needs 
pretty  pictures?),  book  reviews  (not  re¬ 
levant — who  reads  anymore?),  pro¬ 
fessional  sports  news  (entertaining  but 
hardly  useful,  except  maybe  to  bookies), 
and  politics  (turns  readers  off — don’t 
bore  them  whatever  you  do).  I’m 
exaggerating,  or  course,  but  only  to  make 
this  point:  reporting  the  news — and  doing 
it  well — is  still  the  newspaper’s  strongest 
asset.  Even  the  new  technology — cable, 
satellites,  superstations — can’t  compete 
when  it  comes  to  local  news.  For  the  most 
part,  they  don’t  even  try;  they’re  in  the 
entertainment  business. 

True,  newspapers  need  marketing.  It's 
also  true,  as  Snodgrass  points  out,  that 
newspapers  “are  a  product  that  has  to  be 
marketed  and  sold.”  But  journalism  is 
not  exactly  a  box  of  soap  and  reporters 
and  editors  can’t  begin  to  practice  jour¬ 
nalism  in  a  rose-colored  world  where 
every  story  must  be  useful  and  relevant. 
Some  stories  may  be  neither  useful  nor 
relevant:  they  may  simply  be  important. 
To  report  the  news  readers  want  to  know 
is  not  public  service;  to  report  the  news 
they  need  to  know  is. 

John  Coward 
(Coward  teaches  journalism  and  mass 
communications  at  Emory  &  Henry  Col¬ 
lege  in  southwest  Virginia.) 

FOREIGN  AFFAIRS 

For  the  past  six  months,  ever  since 
“ShopTalk  at  Thirty”  commented  on  the 
U.S.  president’s  requests  to  American 
journalists  for  cooperation  on  his  foreign 
policy,  I  have  watched  for  letters  in  your 
periodical  which  would  more  aggressive¬ 
ly  resist  Mr.  Reagan’s  demand  for  com¬ 
placency. 


I  have  also  watched  newspapers’ 
coverage  of  foreign  affairs  more  closely. 

To  my  chagrin,  nobody  seems  to  have 
reacted.  Rather,  it  appears  that  the  presi¬ 
dent  had  no  need  to  make  any  request  for 
cooperation  in  the  first  place — or  else, 
editors  and  writers  have  complied. 
Apparently,  what  the  main  man  seeks  is 
entertainment  and  partriotic  cheering,  a 
press  which  will  counterpart  his  modeling 
of  the  government  after  the  entertainment 
industry,  with  a  disregard  to  peace  and 
justice. 

Take  for  instance  the  coverage  of  the 
war  in  the  Falklands.  The  Los  Angeles 
Times,  which  is  presumably  a  model  of 
objective  and  fair  coverage,  gave 
information  mostly  from  British  sources 
and  consistently  double  questioned 
Argentine  sources. 

Also,  in  covering  a  Pope  John  Paul  II 
speech  on  international  solidarity  of 
labor,  the  newspaper  left  out  the  message 
of  communion  to  Americans  by  saying 
“in  what  appeared  to  be  an  allusion  to 
Poland  and  the  Soviet  Union.” 

If  journalists  are  supposed  to  be  pursu¬ 
ing  truthful  accounts  of  events  and 
informing  the  world  of  what  is  going  on  so 
that  the  people  of  the  world  can  decide 
what  to  do  about  it,  why  hasn’t  there  been 
any  coverage  (hardly)  of  El  Salvador’s 
continued  crisis  since  March  28?  Did  the 
“democratic”  elections  solve  the  na¬ 
tion’s  problems  as  Mr.  Reagan’s  adminis¬ 
trators  said  they  would? 

Six  months  after  Reagan’s  appeal  to  the 
press  and  our  self-righteous  huff  about  it, 
we  can  tell  the  president:  “With  enemies 
like  these,  who  needs  friends?” 

W.  Mark  Poehner 
(Poehner  is  a  staff  writer  for  International 
Voice,  Alhambra,  Calif.) 

Short  takes 

The  Assembly  passed  and  sent  to  the 
Senate  a  bill  requiring  dog  owners  in  New 
York  City  to  clean  up  after  their  pets,  on 
penalty  of  a  $100  fine.  The  bill  also  applies 
to  Buffalo. — New  York  Times 


TOM  WICKER 
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We’ve  designed  THE  ADVERTISING  MEDIUM 
in  the  New  Orleans  area.  It’s  a  complete  newspaper 
advertising  system  that  will  deliver  your 
message  the  way  you  want  it  delivered  and  to 
the  people  you  want  to  reach.  And  with  very 
good  cost  efficiency. 

For  information  Call  (504)  586-3769,  or  write:  Advertising  Department 
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Gannett  hoists  USA  T oday 
to  see  if  admen  saiute 

By  Bill  Gloede 

As  the  September  15  launch  date  for 
USA  Today  draws  near,  Gannett  ad  ex¬ 
ecutives  and  the  1 1  salespeople  they’ve 
hired  are  laboring  to  convince  advertisers 
that  the  paper  is  not  only  saleable  to  the 
public  but  that  it's  a  good  investment. 

Gannett  has  created  a  unique  sales 
package  based  on  magazine-type  space 
sales  and  attractive  incentives  for  large 
space,  charter  and  color  advertising.  The 
paper  will  offer  franchise  positions  in  a 
clutter-free  environment.  Moreover, 

USA  Today  is  being  sold  in  what  Gannett 
calls  a  “partnership  plan”  designed  to 
attract  charter  advertisers. 

Under  the  plan,  an  advertiser  signs  a 
1 5-month  contract  and  agrees  to  run  40% 
of  his  advertising  prior  to  March  31, 1983 
and  60%  from  April  1  through  the  end  of 
1983  “on  a  consistent  basis.”  In  return, 

USA  Today  will  run  the  40%  run  prior  to 
March  31  at  no  charge.  The  ads  which  run 
after  that  date  will  be  charged  at  earned 
rate  based  on  the  rate  card  and  discount 
schedule  now  in  effect.  Volume  discounts 
will  be  computed  on  the  1983  calendar 
year. 

Between  September  15  and  October  4, 
the  paper  will  roll-out  in  Washington, 

Baltimore,  Atlanta,  Minneapolis/St.  Paul 
and  Pittsburgh.  Projected  circulation  at 
that  time  is  200,000.  Between  January 
and  March  of  1983,  USA  Today  will  be 
introduced  in  Chicago,  Denver,  Detroit, 

Main  features  of  new  daily 


Announcement  od 

Houston,  Los  Angeles,  Miami,  New 
York,  Philadelphia,  San  Francisco  and 
Seattle.  At  that  time,  projected  circula¬ 
tion  is  800,000.  Advertising  agency  obser¬ 
vers  have  termed  Gannett’s  circulation 
projections  “low,”  especially  consider¬ 
ing  the  markets  they  will  be  entering. 


Every  Saturday  since  1884 

Based  on  research  conducted  for  Gan¬ 
nett  by  Simmons  Market  Research 
Bureau  and  the  Lou  Harris  Organization, 
USA  Today  has  a  large  potential  audi¬ 
ence.  Simmons  found  that  27.1%  of  some 
3,146  people  who  were  shown  the  USA 
Today  prototype  “definitely  would  buy 
six  of  10  issues.”  Harris  found  that  21% 
were  “certain  to  buy  three  of  five 
issues.” 

Prime  reader  prospects  for  USA  Today 
include  business  travelers.  According  to 
Gannett,  some  1 .7  million  people  stay  in 
hotels  daily  and  another  850,000  travel  by 
air.  Gannett  plans  to  provide  airlines  with 
samples  to  be  distributed  in  first  class 
sections. 

Gannett  is  currently  touring  the  coun¬ 
try  with  its  fact-filled  USA  Today  sales 
presentation.  It  will  be  shown  to  advertis¬ 
ers  and  their  agencies  in  some  20  markets, 
including  New  York,  Chicago,  Detroit, 
Atlanta,  Washington,  San  Francisco  and 
Los  Angeles.  Joseph  Welty,  USA  Today 
vicepresident/advertising,  conducted  the 
New  York  show  and  answered  questions 
for  the  trade  press. 

For  at  least  the  first  year-and-a  half, 
Gannett  will  probably  be  underwriting  a 
substantial  portion  of  USA  publication 
costs.  “The  rates  will  not  produce  a  pro¬ 
fit,”  Welty  said.  But  he  noted  that  “not 
one  advertiser”  had  expressed  disin¬ 
terest  in  USA  Today. 

Gannett  is  positioning  USA  Today 
against  the  weekly  news  magazines.  The 
paper  will  contain  only  30%  advertising, 
equivalent  to  14  ad  pages  daily.  It  will 
accept  magazine  or  tabloid  newspaper 
advertising  mechanicals  which  can  be  re¬ 
produced  with  excellent  quality  provided 
the  material  is  screened  at  1 33  or  1 50  lines 
per  inch  or  is  continuous  tone  positives. 

(Continued  on  page  10) 
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Sports  editors  told  to  give 
columnists  more  visibility 


By  John  Consoli 

The  sports  columnist  should  be  the 
most  important  part  of  a  newspaper 
sports  section,  according  to  Tim  Kelly, 
managing  editor  of  the  Denver  Post. 

“Newspapers  have  become  gray,  face¬ 
less  masses,”  Kelly  said.  “They  need 
personality.  The  sports  columnist  should 
set  the  tone  of  the  sports  section.” 

Kelly  was  one  of  three  newspaper  edi¬ 
tors,  each  of  whom  is  a  former  sports 
editor,  to  address  the  annual  meeting  of 
the  Associated  Press  Sports  Editors  in 
Innisbrook,  Florida,  last  week. 

The  other  two  panelists,  David  Burgin, 
editor  of  the  Orlando  (Fla.)  Sentinel,  and 
Mike  Waller,  managing  editor  of  the  Kan¬ 
sas  City  Star,  agreed  with  Kelly. 

“Sports  columnists  are  highly  paid, 
travel  a  lot  and  should  get  high  visibility,” 
Burgin  said.  “You  shouldn’t  bury  them. 
Sports  columnists  should  be  anchored  in 
the  section  and  not  be  jumped.” 

Waller  agreed  on  both  counts. 
“Newspapers  of  the  I980’s  need  a  star 
system,”  Kelly  said.  “Sports  columnists 
need  to  be  used  to  draw  readers  into  the 
newspaper.  Newspapers  have  to  develop 
a  personality.  In  short,  columnists — not 
the  sports  editors — should  be  the  star  of 
the  sports  section. 

Kelly  cited  instances  where  sports  col¬ 
umnists  are  not  only  making  a  higher  sal¬ 
ary  than  sports  editors  but  also  more  than 
most  managing  editors. 

One  such  columnist  is  believed  to  be 
Woody  Paige  of  Kelly’s  own  Denver 
Post.  It  has  been  reported  that  Paige  re¬ 
cently  signed  a  contract  for  $75,000  per 
year. 

Kelly  did  not  comment  on  Paige’s  sal¬ 
ary,  but  said,  “I  don’t  think  we  could 
have  made  a  switch  from  evening  to 
morning,  all-day  and  gain  circulation  if 
we  didn't  have  Woody  Paige.” 

A  survey  by  the  Associated  Press 
Sports  Editors  group,  responded  to  by 
133  newspapers,  shows  that  sports  col¬ 
umnists  range  in  salary  from  $230  per 
week  up  to  $1,442,  with  the  average  col¬ 
umnist  earning  $614  per  week.  That  com¬ 
pares  to  an  average  weekly  salary  of  $490 
for  a  veteran  or  top  scale  sportswriter. 

Questions  from  the  floor  were  raised 
about  sports  columnists  becoming  “too 
big”  for  the  department.  It  was  pointed 
out  that  some  columnists  do  not  fall  under 
the  authority  of  the  sports  editor,  but 
instead  report  to  the  newspaper’s  editor 
or  managing  editor.  Some  of  those  col¬ 
umnists  make  their  own  assignments  and 
do  not  even  come  into  the  newspaper 
office. 

Kelly  said  this  should  not  be  allowed  to 
happen  no  matter  how  much  a  sports  col- 
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umnist  is  paid. 

“The  sports  columnist  must  work  for 
the  sports  editor,  not  for  the  editor  or 
managing  editor,”  Kelly  said.  “He  must 
not  be  an  independent  vendor.  He  must 
work  with  the  beat  writers.” 

The  three  editors  were  on  the  opening 
panel  of  the  three  day  meeting  of  sports 
editors  who  use  the  Associated  Press 
sports  wire  service.  Kelly  was  a 
sportswriter  for  the  Huntington  (W.  Va.) 
Herald-Dispatch,  the  Miami  Herald  and 
the  Louisville  Courier-Journal,  and  exec¬ 
utive  sports  editor  of  the  Philadelphia 
Inquirer,  before  joining  the  Denver  Post 
as  managing  editor. 

Burgin  got  his  start  in  newspapers  as  a 
copy  boy  on  the  Dayton  (Ohio)  News  and 
directed  sports  staffs  for  the  Washington 
Star,  San  Francisco  Examiner  and  the 
Washington  Daily  News.  Most  recently 
he  was  editor  of  the  Peninsula  Times  Tri¬ 
bune  in  Palo  Alto,  California. 

Waller  started  as  a  sports  reporter  for 
the  Decatur  (III.)  Herald.  He  served  as 
executive  sports  editor  for  the  Louisville 
Times  and  Louisville  Courier-Journal  and 
as  managing  editor  of  the  Courier-Journal 
before  moving  to  Kansas  City  as  manag¬ 
ing  editor. 

Their  session  was  entitled,  “What’s 
wrong  with  today’s  newspaper  sports 
departments?” 

Waller  said  that  while  some  of  the  best 
writing  on  newspapers  is  coming  out  of 
the  sports  departments,  “too  often  fair¬ 
ness  and  balance  are  not  achieved  or  even 
sought.” 

He  also  said  there  is  too  much  “one¬ 
sided”  reporting  in  sports  sections  and 
editing  is  “too  often  timid  and  boring.” 

He  criticized  those  reporters  who  use 
“second  and  third  hand  quotes”  or 
“trade  quotes”  with  other  reporters.  He 
also  criticized  those  reporters  who  use 
racetrack  handouts  as  if  it  were  reported 
by  them. 

“At  certain  racetracks,  quote  sheets 
are  put  out  by  the  track  public  relations 
people  and  there  are  alleged  reporters 
who  write  their  stories  using  these  re¬ 
leases  as  if  they  actually  talked  to  those 
people  quoted,”  Waller  said.  “They  nev¬ 
er  leave  the  press  box.” 

Waller  also  asked  hypothetically  how 
many  sportswriters  pass  up  stories 
because  they  are  too  close  to  their 
sources. 

“I  don’t  pretend  to  know  all  the 
answers,”  Waller  said,  “but  I  ask  you  to 
discuss  these  problems.  To  try  to  come 
up  with  solutions.  If  we  can  lick  these 
problems,  our  sports  departments  will  be 
much  better  off.” 

Burgin  ripped  into  the  sports  editors  for 


not  uncovering  the  recent  disclosures  of 
widespread  cocaine  usage  by  National 
Football  League  players.  He  included 
himself  among  those  who  had  been  negli¬ 
gent  in  attempting  to  dig  out  and  report 
the  story. 

“I  think  it  is  criminal  that  we  had  to 
wait  for  Sports  Illustrated  to  bust  the 
cocaine  story,”  he  said.  “We  have  a  lot  of 
reporters  out  there — either  they  are  blind 
or  they  are  part  of  it.” 

Some  sports  editors  pointed  out  that 
Sports  Illustrated  paid  an  ex-NFL  player 
to  get  the  information  for  the  cocaine 
story  and  that  the  information  was  based 
solely  on  what  this  ex-athlete  said. 

Burgin  said  he  was  bothered  by  the  fact 
that  newspaper  sports  departments  didn’t 
try  to  break  the  story  on  their  own. 

“If  we  can  bust  a  Watergate,  it  seems 
to  me  we  can  bust  a  cocaine  story  in  the 
NBA  or  the  NFL,”  he  said. 

Steinbrenner  speaks 

Controversial  New  York  Yankee  own¬ 
er  George  Steinbrenner  addressed  an 
opening  day  luncheon  and  told  the  sports 
editors  that  discipline  is  the  most 
important  thing  to  a  major  league  team 
and  also  to  a  sports  staff. 

Steinbrenner  told  the  sports  editors 
that  “on  balance”  he  has  been  treated 
“very  fairly”  by  the  media. 

“Anybody  who  criticizes  the  media  for 
not  treating  them  right  had  better  look  at 
all  sides,”  he  said.  “It’s  part  of  what  you 
subject  yourself  to  when  you  own  a  team. 
Ownership  of  a  major  league  sports  team 
is  an  ego  trip  and  don’t  let  anybody  kid 
you  about  that.” 

Steinbrenner  urged  sports  editors  to 
take  a  more  active  role  in  a  fight  against 
cutbacks  in  funding  of  high  school  and 
college  athletic  programs. 

“Your  columns  and  the  way  you  hand¬ 
le  your  coverage  has  never  been  more 
important,”  he  said,  “because  the  very 
foundation  of  sports  is  being  threatened 
today.” 

“By  preserving  sports  programs  for 
young  people,  you  are  preserving  the  fu¬ 
ture  of  this  nation,”  he  said,  “more  so 
than  the  managing  editors  and  editors  of 
your  papers.” 

“I  urge  you  to  use  your  sweeping  pow¬ 
er  to  help  protect  young  people — to  join 
an  unending  fight  to  protect  high  school, 
intramural  and  intercollegiate  sports.” 

Steinbrenner  also  said  major  league 
baseball  club  owners  cannot  handle  the 
drug  problem  in  baseball  on  their  own. 

He  said  sports  editors  and  sportswrit¬ 
ers  must  “set  the  standard”  for  exposing 
and  calling  for  action  against  athletes  on 
drugs. 

“Don’t  let  these  players  who  use  drugs 
be  looked  on  as  heroes  to  be  up  to,”  he 
said.  “We  will  listen  to  you.  I’ll  listen. 
The  commissioner  will  listen.  It  is  up  to 
the  press  to  set  the  tone  as  to  what  the 
American  public  will  accept  and  not 
accept.” 

(Continued  on  page  9) 
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AP  sports  editors  cite 
probiems  with  photos 


Co-op  effort 

George  Langford,  sports  editor  of  the 
Chicago  Tribune,  is  organizing  a  list  of 
sports  editors  who  want  to  be  part  of  a 
cooperative  effort  to  help  out-of-town 
sportswriters  that  experience  problems 
with  portable  video  display  terminals. 

Langford  spoke  to  a  number  of  beat 
reporters  covering  major  league  teams 
who  told  him  their  biggest  problem  is  to 
be  covering  their  local  team  out  of  town 
and  have  their  computer  break  down. 
Many,  he  said,  are  hesitant  to  go  to  the 
local  newspaper  for  help. 

Langford  said  any  sports  editor  who 
agrees  to  help  the  out-of-town  sports- 
writer  will  be  put  on  a  list  that  he  will 
compile  and  distribute. 

“It  would  be  a  great  security  blanket  to 
these  guys  in  the  field,”  Langford  said. 

Sports  editors  also  discussed  the  grow¬ 
ing  problem  of  access  into  the  locker- 
rooms.  It  was  pointed  out  that  more  and 
more  teams  are  setting  up  “interview 
rooms”  rather  than  allowing  sportswrit¬ 
ers  total  access  to  the  lockerrooms.  In  the 
interview  room  set-up,  sportswriters 
have  access  to  only  certain  players  and 
cannot  have  a  real  one-on-one  situation 
that  the  lockerroom  area  affords. 

Some  sports  editors  felt  this  to  be  a 
dangerous  precedent  under  which  teams 
can  attempt  to  control  the  news. 

Jay  Searcy,  sports  editor  of  the  Phi¬ 
ladelphia  Inquirer,  was  selected  to  form  a 
committee  to  look  into  the  problem. 

Covering  women 

A  session  on  covering  high  school 
sports  brought  complaints  from  a  number 
of  outside  the  newspaper  industry  pan¬ 
elists  who  felt  girls’  athletics  in  high 
school  were  not  being  given  equal  cover¬ 
age  or  space  compared  to  coverage  of 
boys’  sports. 

Most  of  the  editors  in  the  audience 
volunteered  that  since  space  was  a  prob¬ 
lem,  that  boy’s  sports  were  given  more 
space  due  to  a  higher  interest  rate  among 
readers.  They  said  this  could  be  evi¬ 
denced  by  the  higher  attendance  rate  at 
boys’  athletic  events. 

One  editor,  however,  said  if  girls’ 
sporting  events  were  given  equal  cover¬ 
age  by  newspapers,  attendance  would 
rise.  He  said  his  newspaper  conducted  a 
readership  study  which  showed  that  the 
number  of  women  reading  the  sports  page 
increased  from  15%  to  62%  in  two  years 
after  the  paper  began  expanded  coverage 
of  girls’  sports. 

“I  can’t  argue  with  that  because  the 
circulation  of  our  paper  is  up  12,000  over 
last  year,”  he  said. 

4c  # 

Next  year’s  APSE  convention  will  be 
held  in  Los  Angeles.  It  will  mark  the  10th 
anniversary  of  APSE.  The  convention 
will  be  held  June  22  through  June  25. 
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Associated  Press  members  believe  the 
wire  service  continues  to  do  a  fine  job 
overall,  and  they  appreciate  AP’s  efforts 
on  the  big  event.  But,  members  also  want 
a  dramatic  improvement  in  photo 
coverage. 

A  questionnaire  concerning  AP’s  per¬ 
formance  was  sent  to  more  than  140 
Associated  Press  sports  editors  on  the 
morning  cycle  and  of  the  64  who  re¬ 
sponded,  46  cited  problems  with  getting 
good  art. 

The  most  widespread  complaint  was 
the  problem  of  regional  blockages — that 
is,  when  a  regional  bureau  of  AP  is  send¬ 
ing  a  sports  photo  of  local  college  or  high 
school  action,  the  newspapers  in  that  re¬ 
gion  are  shutoff  from  receiving  any 
photos  being  sent  out  over  the  national 
photo  wire,  possibly  of  a  much  more  ma¬ 
jor  sporting  event. 

Other  complaints  cited  in  the  photo 
area  were:  lack  of  imagination  in  shoot¬ 
ing,  especially  baseball;  lack  of  emotion/ 
reaction  shots  for  morning  papers;  and 
lack  of  coordination  between  AP  story 
and  art,  whether  a  live  event  or  weekend 
feature  package. 

The  results  of  the  survey  were  discuss¬ 
ed  during  the  annual  meeting  of  the 
Associated  Press  Sports  Editors  in  Innis- 
brook,  Florida,  this  week. 

Despite  the  controversial  nature  of  the 
report,  AP  permitted  E&P  to  sit  in  on  the 
meeting  and  to  receive  a  copy  of  the  re¬ 
port.  One  AP  official  said,  “Many  of 
these  are  problems  not  unique  to  AP,  but 
shared  by  the  other  wire  services  that  are 
faced  with  pleasing  numerous  sized 
newspapers  in  an  assortment  of  different 
types  of  markets.” 

The  report  was  put  together  by  Paul 
Anger,  executive  sports  editor  of  the 
Miami  Herald  and  the  AM  wire  chairman 
for  AP  newspapers. 

One  sports  editor  complained  that  AP 
recently  sent  out  six  consecutive  photos 
of  President  Reagan  departing  from  a 
plane,  while  sending  no  sports  photos  on 
a  heavy  sports  day. 

“Football  Saturdays  are  a  real  prob¬ 
lem,”  said  Rick  Robb  of  the  Miami 
Herald.  “Often,  the  Atlanta  funneling 
point  will  close  all  the  gates  except  the 
one  that  gives  us  South  art.  We’ll  have  20 
pictures  from  the  South — Memphis 
State,  the  Citadel,  etc.  and  no  art  from  the 
Michigans,  Penn  States,  Notre  Dames.” 

AP  execs  said  the  only  way  to  totally 
solve  the  regional  blockage  would  be  to 
institute  a  separate  sports  trunk  or  sports 
photo  wire  which  “would  be  incredibly 
expensive  to  the  membership.”  It  would 
mean  separate  wiring  would  have  to  be 
installed  around  the  country  and  each 
newspaper  sports  department  would 


have  to  get  a  separate  receiver. 

“Members  are  saying  that  the  problem 
extends  beyond  the  AMs’  time  crunch,” 
Anger  said.  “Even  on  afternoon  baseball 
games,  we’re  likely  to  get  a  slide  shot  or  a 
meaningless  pickoff  attempt  at  first  base. 
Members  want  reaction  shots  and  different 
angles.  And  they  want  photos  to  tell 
the  story  of  the  game — not  the  story  of  a 
second-inning  force  out.” 

Other  “gripes”  aired  by  AP  members 
included  a  call  for  more  advisories  and  for 
“better,  more  meaningful  quotes;  fewer 
corrected  baseball  boxscores;  and  tennis 
agate  that  moves  consistently.” 

Members  were  asked  about  beefing  up 
soccer  coverage,  which  could  require  a 
significant  commitment  from  AP. 
According  to  Anger,  there  was  little  wide¬ 
spread  interest.  “Thirty-six  papers  indi¬ 
cated  they  didn't  need  anything  more  on 
the  NASL  or  MISL.  That  means  only  27 
AM  papers  were  interested  in  coverage 
beyond  what  AP  now  does.  And,  most  of 
them  had  specific  requests  depending  on 
whether  they  cover  NASL  or  MISL 
teams.” 

Members  were  also  asked  whether 
they  had  complaints  about  lack  of  running 
on  big  events.  According  to  the  survey, 
only  seven  said  yes,  while  57  said  no. 

AP’s  coverage  of  pro  football  was 
given  the  highest  marks  by  member  news¬ 
papers  for  day-to-day  coverage,  followed 
by  baseball,  college  football,  college  bas¬ 
ketball,  pro  basketball,  horse  racing,  ten¬ 
nis,  golf  and  auto  racing  in  that  order. 

*  *  * 

In  a  bit  of  trivia,  AP  shot  358  rolls  of  film 
during  the  1982  Super  Bowl. 

Sports  editor 
sings  country 

One  of  the  highlights  of  the  Associated 
Press  Sports  Editors  annual  convention, 
held  last  week  at  Innisbrook,  Florida, 
was  Denver  Post  assistant  managing  edi¬ 
tor/sports,  Buddy  Martin’s  return  to  the 
stage  as  a  Country  Western  singer. 

A  band.  Green  Grass  Revival,  which 
Martin  started  in  1976  while  he  was  sports 
editor  in  Florida,  played  at  the  APSE 
annual  awards  dinner  and  Martin  jumped 
up  on  stage  and  sang  and  played  guitar 
with  the  group  during  many  of  its  num¬ 
bers. 

“It  was  the  first  time  I  played  with 
them  since  1978,”  said  Martin,  referring 
to  when  he  left  Florida  to  join  the  New 
York  News  as  executive  sports  editor.  He 
is  no  longer  affiliated  with  the  band. 

While  Martin  and  the  band  rolled 
through  some  Country  Western  tunes,  a 
hand  clappin’,  foot  stompin’  group  of 
sports  editors  gathered  around  the  stage. 


(Continued  from  page  7) 

The  material  will  be  enlarged  to  13"  by  21" 
for  full-page  size  and  26y8"  by  21"  for 
spread  size  at  no  charge  to  the  advertiser. 

USA  Today’s  target  selling  prospects 
include  the  auto  makers,  corporations 
(for  corporate  and  advocacy  ads),  cosme¬ 
tic  firms,  packaged  goods  companies, 
tobacco  firms,  airlines,  media  com¬ 
panies,  brewers,  distillers,  travel  and 
hotel  advertisers,  national  retailers  and 
classified  recruitment  advertisers. 

The  paper  will  have  a  2  a.m.  (Washing¬ 
ton,  D.C.)  closing  time  for  news.  Adver¬ 
tising  closing  times  are  48  hours  for  black 
&  white;  72  hours  for  spot  color;  and 
seven  days  for  process  color.  USA  Today 


will  not  accept  inserts,  according  to 
Welty. 

Color  content  will  include  four  full- 
color  pages  in  the  12-page  news  section; 
two  spot-color  pages  in  the  eight-page 
Money  section;  four  full  color  pages  in  the 
12-page  sports  section;  and  two  spot- 
color  pages  in  the  eight-page  lifestyle  sec¬ 
tion.  Color  availabilities  include  five  pro¬ 
cess  color  and  one  spot-color  positions 
daily.  Color  quality  will  be  maintained  by 
state  of  the  art  satellite  transmission  faci¬ 
lities  at  USA  Today’s  Roslyn,  Va.,  head¬ 
quarters  and  receiving  facilities  at  15 
offset  printing  plants,  1 1  of  them  Gannett- 
owned. 

USA  Today’s  circulation  is  projected 


to  be  85%  single  copy  sales  and  15%  sub¬ 
scription  and  home  delivery.  There  will 
be  100,000  sales  locations,  150  wholesal¬ 
ers  and  2,000  part-time  and  full-time  field 
people  in  the  first  15  markets.  Gannett 
will  deploy  58,000  brand  new  vending 
machines  designed  to  stand  out  from 
other  newsracks.  The  machines  look  like 
a  21  inch  television  set  on  a  pedestal.  The 
USA  Today  logotype,  in  blue,  appears  on 
all  sides.  The  machines  will  allow  a  full 
view  of  the  paper  above  the  fold  through  a 
slanted  window.  Both  the  blue  logotype 
and  the  front  page,  full-color  editorial  art 
will  be  visible. 

Wunderman,  Ricotta  &  Kline  has  been 
(Continued  on  page  12) 


EXCLUSIVE  design  of  58,000  vending 
machines. 


DISTRIBUTION  network,  worked  out  on  a 
computer,  shows  the  locations  where  To¬ 
day  will  be  sold  in  Washington,  D.C. 
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15-Market 
Target  Audience 

23,600,000  Americans  who  are: 

•  Heavy  newspaper  readers 

•  Frequent  sports  participants 

•  Frequent  travelers 

•  Heavy  sports  tv  viewers 

13,600,000  males  (57%) 

10,000,000  females  (43%) 

Audience  profile  %  Index 

25-54  59.4  111 

College  graduates  28.6  146 

Professionals  Bl 

Managers  31 .8  1 54 

HH  income  $40,000 -I-  25.5  157 

HH  income  25,000-1-  59.6  139 

Source:  15-market  analysis  of  1981  SMRB 
Study  of  Media  &  Markets. 


Pricing  Strategy 

e  More  advantageous  rates  for  lar- 


Rates  &  Discounts 

800,000  circulation  April  1983 


ger  units 

Black 

CPM/ 

e  Higher  than  usual  discounts 

SAU 

&  White 

Circ 

e  Lower  than  usual  color  premiums 

10 

$  5,020 

$  6.28 

e  No  premiums  for  franchise  posi¬ 

3 

6,944 

8.68 

tions 

1 

1 1 ,642 

14.55 

Spreads 

21,168 

26.46 

SAU  # 

Smaller 


Line  rate 
used  to 

%  of  compute  cost 
page  unit  prices  index 


59.4 

111 

than  #10 

$8.45 

28.6 

146 

#10 

30 

7.70 

#3  or  #7 

50 

6.60 

31.8 

154 

#1 

100 

5.50 

25.5 

157 

Spread 

200 

5.00 

59.6 

139 

•  35%  discount  on  pages 
e  41%  discount  on  spreads 


Volume  Discount 

6  pages  10% 

104  pages  26% 

Frequency  Discount 
13  times  4% 

104  times  18% 

Color  Premiums 
Process  25% 

Spot  10% 

No  CPM  increase  in  1983 
Four  color  spreads  count  double  to¬ 
ward  discounts. 
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The  4th  Estate 

By  Doug  Borgstedt 


Phoenix  videotex 

Videotex  America,  a  joint  venture  of 
Times  Mirror  Videotex  Services  and  In- 
fomart,  announced  an  agreement  with 
Phoenix  Newspapers  Inc.  to  explore 
opportunities  for  videotex  services  in  the 
Phoenix  area.  The  involvement  with 
Phoenix  Newspapers  is  Videotex  Amer¬ 
ica’s  first  partnership,  James  Holly,  pres¬ 
ident  of  VM,  said.  He  said  VM  intends  to 
form  partnerships  to  operate  videotex 
systems  in  major  markets  in  the  U.S. 

Long  term  pact 

New  York  News  lifted  its  April  1 
cancellation  of  United  Press 
International  and  signed  a  new  long  term 
contract  with  the  wire  service.  The  con¬ 
tract  runs  for  five  years  and  takes  effect 
immediately. 
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Supreme  Court  reaffirms 
access  to  criminal  trials 

The  Supreme  Court,  reaffirming  a  1980  to  the  tradition  of  openness  in  criminal 


ruling  that  the  press  and  the  public  have  a 
“constitutional  right  of  access  to  criminal 
trials,”  declared  unconstitutional  a  state 
law  that  required  courtrooms  to  be  closed 
during  the  testimony  of  young  rape  vic¬ 
tims. 

The  Massachusetts’  law  was  chal¬ 
lenged  by  the  Boston  Globe  after  one  of 
its  reporters  was  excluded  from  the  trial 
of  a  man  accused  of  raping  three  girls. 
The  Massachusetts  Supreme  Court 
interpreted  the  law  to  require  closing  the 
courtroom  only  while  the  victim  was 
testifying,  not  for  the  entire  duration  of 
the  trial.  The  state  court  then  ruled  that 
the  law  was  unconstitutional  despite  the 
Supreme  Court’s  1980  decision  finding  a 
First  Amendment  right  of  access  to  crimi¬ 
nal  trials. 

The  Globe’s  appeal  was  the  first  prac¬ 
tical  test  of  what  the  Court  meant  in  its 
1980  ruling,  Richmond  Newspapers  v. 
Virginia.  In  that  case,  a  murder  trial,  the 
Justices  recognized  the  basic  con¬ 
stitutional  right  to  attend  a  criminal  pro¬ 
ceeding. 

By  a  vote  of  6  to  3,  the  Court  struck 
down  the  only  law  in  the  country  to  bar 
both  the  public  and  the  press  from  a 
specific  portion  of  a  trial.  Associate  Jus¬ 
tice  William  J.  Brennan,  Jr.,  writing  for 
five  Justices,  said  that  while  the  state’s 
interest  in  protecting  young  victims  of  sex 
crimes  from  the  trauma  of  public  testi¬ 
mony  was  “compelling,”  the  First 
Amendment’s  guarantee  of  freedom  of 
the  press  does  not  allow  the  state  to  make 
the  courtroom  closing  mandatory. 

The  state’s  interest.  Justice  Brennan 
said,  “could  be  served  just  as  well  by 
requiring  the  trial  court  to  determine  on  a 
case-by-case  basis  whether  the  state’s 
legitimate  concern  for  the  well-being  of 
the  minor  victim  necessitates  closure.” 

The  press  and  the  public  must  be  given 
an  opportunity  to  participate  in  a  hearing 
before  a  courtroom  is  closed.  Justice 
Brennan  said. 

The  opinion  erased  any  doubts  about 
the  durability  of  the  1980  decision,  and 
Justice  Brennan’s  approach  provided  a 
firmer  constitutional  basis  for  the  result 
that  the  Court  reached  in  its  1980  ruling. 

The  Richmond  Newspapers  case  did 
not  produce  a  majority  opinion.  Rather, 
seven  Justices  wrote  separate  opinions, 
all  finding  some  basis  for  a  First  Amend¬ 
ment  right  of  access  to  trials. 

The  Massachusetts  Supreme  Court, 
reviewing  the  Massachusetts  law  in  light 
of  the  Richmond  Newspapers  decision, 
basically  said  that  the  Richmond  analysis 
did  not  apply  because  trials  for  sex  crimes 
have  been  the  “one  notable  exception” 


proceedings. 

Writing  for  the  majority.  Justice  Bren¬ 
nan  said  the  Massachusetts  court  had 
interpreted  the  Richmond  Newspapers 
decision  too  narrowly.  The  important 
issue,  he  said,  is  not  the  historical 
openness  of  a  particular  type  of  legal  pro¬ 
ceeding,  but  the  role  of  the  First  Amend¬ 
ment  itself  in  guaranteeing  public  scru¬ 
tiny  of  the  judicial  process. 

Justice  Brennan’s  approach  drew  a 
sharp  dissent  from  Chief  Justice  Burger, 
who  said  the  majority  opinion  was  a 
“gross  invasion  of  state  authority  and  a 
state’s  duty  to  protect  its  citizens.”  He 
contended  that  the  majority  displayed  a 
“callous  indifference”  to  the  pli^t  of 
young  victims  of  sex  crimes. 

Associate  Justice  William  H.  Rehn- 
quist,  the  one  member  of  the  Court  who 
dissented  in  the  Richmond  Newspapers 
case,  joined  the  Chief  Justice’s  dissent. 
Associate  Justice  John  Paul  Stevens  also 
dissented,  not  on  the  merits  of  the  case 
but  on  the  ground  that  it  was  moot. 

Justice  Brennan’s  opinion.  Globe  v. 
Superior  Court,  No.  81-611,  was  joined 
by  Associate  Justices  Byron  R.  White, 
Thurgood  Marshall,  Harry  A.  Blackmun 
and  Lewis  F.  Powell. 

Associate  Justice  Sandra  Day  O’Con¬ 
nor,  while  refusing  to  sign  Justice  Bren¬ 
nan’s  opinion,  filed  a  separate  concurring 
opinion  saying  that  the  ruling  did  not  car¬ 
ry  “any  implications  outside  the  context 
of  criminal  trials.” 

Guild  members  back 
merger  with  ITU 

Delegates  to  the  convention  of  the 
31,500-member  Newspaper  Guild  voted 
overwhelmingly  to  approve  a  merger  with 
a  40,000-member  International  Typo¬ 
graphical  Union. 

The  delegates  authorized  a  special  con¬ 
vention  to  consider  formal  ratification  of 
any  merger  agreement  reached  by  the 
officers  of  the  two  unions.  But  they  also 
reaffirmed  a  position  on  one  issue  that 
might  delay  or  even  block  the  merger, 
although  there  were  indications  the  issue 
would  be  resolved.  The  issue  is  the  power 
of  a  newly  merged  union’s  executive 
council. 

Under  the  Guild  plan,  the  top  officers 
could  deny  strike  sanction  to  a  local 
union,  but  the  decision  could  be  over¬ 
ruled  by  a  simple  majority  vote  of  the 
much  larger  governing  board. 

The  International  Typographical 
Union  wants  to  require  a  two-thirds 
majority  vote  of  the  board  to  overturn  a 
decision  of  the  top  officers. 
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Ad  agencies  see  promise  in  USA  Teday 


(Continued  from  page  10) 
retained  to  conduct  a  test  market  sub¬ 
scription  plan  and  will  also  home  deliver 
in  five  markets.  The  U.S.  Postal  Service 
will  be  used  for  distribution  where  same 
day  delivery  can  be  guaranteed  if  newspa¬ 
pers  are  dropped  at  the  post  office  by  six 
or  seven  a.m. 

USA  Today,  like  Gannett's  other  To¬ 
day  newspapers,  will  draw  on  the  com¬ 
pany’s  editorial  resources.  There  will  be 
210  editorial  people  on  the  staff  of  Today. 
Other  Gannett  reporters  will  also  contri¬ 
bute  to  Today.  The  company’s  12  news 
bureaus  will  contribute,  and  the  paper 
will  use  AP  and  UPI.  For  foreign  cover¬ 
age,  the  paper  will  use  AP  and  UPI,  and 
Gannett  is  currently  negotiating  with  the 
Manchester  Guardian  and  the  Times  of 
London  for  further  foreign  coverage, 
according  to  Welty. 

Ad  agency  media  executives  who  have 
seen  the  Gannett  USA  Today  presenta¬ 
tion  have  reacted  favorably  to  the  con¬ 
cept  —  and  to  Gannett’s  sales  presenta¬ 
tion.  However,  there  is  some  doubt  about 
whether  advertisers  will  be  aggressively 
competing  for  space  in  the  new  daily. 

“I  think  it’s  a  very  smart  move,  said  J. 
Walter  Thompson’s  Thurman  Pierce. 
“It’s  risky,  and  it’s  courageous,  but  I 


think  it’s  a  good  move  and  they  can  afford 
to  do  it.  As  media  develop  during  this 
decade,  I  think  it  may  turn  out  to  be  a  very 
brilliant  move.’’ 

He  continued,  “I  don’t  think  it’s  going 
to  be  a  major  advertising  medium  be¬ 
tween  now  and  maybe  the  middle  of  the 
decade,  but  it  may  break  even  before 
that.  I  think  the  advertising  people  are 
going  to  have  somewhat  of  a  wait-and-see 
attitude,  and  my  guess  is  that,  in  the  be¬ 
ginning,  in  the  early  years,  it  may  be  a 
bigger  success  with  readers  than  with 
advertisers.  But  with  the  willingness  to 
hold  on  for  two  or  three  years,  we  may 
see  that  maybe  the  American  reader  is 
ready  for  a  national  newspaper.  Maybe 
this  will  be  the  decade  of  the  national 
newspapers  when  we  get  to  the  end  of  it 
and  look  back,’’  Pierce  explained. 

Ken  Lane,  media  services  director  for 
the  Leo  Burnett  Company,  believes  that 
Gannett  has  “a  rather  well  thought-out 
pricing  strategy.”  Said  Lane,  “1  would 
think  that  there  will  be  a  number  of  adver¬ 
tisers  and  agencies  which  will  respond  to 
that.” 

Vince  Rafti,  McCann-Erickson’s 
director  of  media  planning,  told  E&P, 
“I’m  convinced  that  someone  will  start  a 
national  general  interest  newspaper 


someday.  The  technology  is  their  and 
USA  Today  has  all  of  the  ingredients.” 

The  big  “if’  is  whether  or  not  there  is 
enough  newsworthy  information  in  the 
paper,  he  said.  “People  get  all  the  head¬ 
lines  from  tv,”  he  said. 

Rafti  said  he  had  not  seen  the  sales 
presentation,  but  that  he  had  discussed 
Today  with  Joe  Welty. 

One  of  the  problems  USA  Today  will 
face  until  it  has  truely  national  distribu¬ 
tion  is  where  it  will  fit  in  with  the  national 
advertiser’s  plans. 

“You  could  liken  it  more  to  Sunday 
Metro  perhaps  more  than  a  national 
magazine,”  said  L^ne. 

“I  believe  that  the  buyers  are  going  to 
see  it  more  as  a  magazine  buy  than  as  a 
newspaper  buy,”  said  Pierce.  He  con¬ 
tinued,  “So  frequently,  you  want  either  a 
regional  buy  that’s  very  specifically  out¬ 
lined,  or  a  national  buy.”  USA  Today 
won’t  be  truely  national  until  1987,  when 
it  has  completed  its  phased  rollout. 

However,  Lane  said,  “It’s  such  a  new 
concept,  and  it’s  such  a  different  product, 
it’s  hard  to  predict  how  it  will  take  hold.” 

Said  Pierce,  “It’s  a  new  medium.  It  will 
take  time  in  these  days  of  reasonably  tight 
budgets.  But  certainly,  it’s  a  beautiful 
product.” 


INAME  probes  publisher  interest  in  cable  channels 


The  International  Newspaper  Adver¬ 
tising  and  Marketing  Executives  Tele¬ 
communications  Committee  has  com¬ 
pleted  its  second  annual  survey  de¬ 
signed  to  monitor  publisher  interest  in 
acquiring  a  cable  television  channel, 
and  it  finds  there  is  a  high  degree  of 
interest  among  the  publishers  surveyed. 

Every  daily  newspaper  in  a  twelve 
state  scattered  area  was  mailed  a  ques¬ 
tionnaire.  The  percentage  of  returns 
held  close  to  the  31%  experienced  in  the 
1981  survey  of  six  mid  western  states. 

Although  the  survey  included  nine 
separate  questions,  a  key  question 
asked,  “Please  indicate  your  (daily) 
newspaper  interest  in  acquiring  a  cable 
television  channel  in  your  market.” 
85%  indicated  an  interest,  11%  had  no 
interest  and  3%  were  undecided.  The 
survey  also  indicated  that  28%  of  the 
publishers  in  the  area  surveyed  had  ap¬ 
plied  for  low  power  television  licenses. 
This  compared  with  13%  a  year  ago  in 
the  mid  west  area. 

The  INAME  Telecommunications 
Committee  will  be  meeting  in  San  Diego 
on  July  18  at  the  Hotel  del  Coronado 
during  the  summer  INAME  meeting. 


INAME  TELECOMMUNICATIONS  COMMITTEE 

Annual  Survey  to  Monitor  Daily  Newspaper 
Interest  in  Electronic  Distribution 
Survey  period:  March-June  1982 

Question:  Please  indicate  your  (daily)  newspapers’  interest  in  acquiring  a 
cable  television  channel  in  your  market! 


Arizona 

Connecticut 

Florida 

Kentucky 

Indiana 

Iowa 

New  Jersey 
Oklahoma 
Oregon 
Rhode  Island 
Texas 
Wisconsin 
TOTAL 
100% 


Returns  Responses 


Very 

Interested 


Interested 


Not 

Interested 


5 

7 

12 

10 

32 

21 

3 

4 
9 
2 

26 

14 

145 


5 

7 

11 

9 

31 

15 

3 

3 

9 

1 

25 

14 

133 


Other 


3 

1 

0 

1 

0 

6 

1 

0 

5 

5 

1 

0 

5 

2 

2 

0 

11 

17 

2 

1 

6 

4 

5 

0 

0 

1 

1 

0 

1 

2 

0 

0 

2 

6 

0 

1 

1 

0 

0 

0 

17 

7 

1 

0 

4 

8 

1 

1 

55 

59 

14 

4 

41% 

midwest: 

44% 

11% 

3% 

47% 

47% 

6% 

2% 

Ohio,  Pennsylvania,  Indiana,  West  Virginia, 

Kentucky  &  Michigan. 

106  99 

Survey  Methodology: 
e  Questionnaires  mailed  by  committee  members  to  every  daily  newspaper  in  the 
state. 

e  145  newspapers  responded  before  June  10,  1982. 
e  Questionnaire  addressed  to  publisher  or  chief  executive  officer. 
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In  New  England, 
June  21  begins  the 
summer  SELLSTICE. 

In  the  summer  months,  it  seems  New  England  plays  host  to  the  world.  As  early 
as  the  end  of  May,  before  the  last  skiers  have  left  the  slopes,  the  summer  influx 
of  visitors  begins.  It’s  not  surprising.  Accessible,  scenic,  historic  New  England 
has  summer  pleasures  to  suit  every  imaginable  taste  —  sports,  leisure,  fairs  and 
festivals,  theaters  and  museums,  lakes  and  mountains,  and  more  miles  of 
coastline  than  California. 

It’s  hard  to  assess  the  dollar  impact  of  visitors  on  the  New  England  economy 
because  of  the  number  of  small  units  that  compose  the  tourist  and  hotel 
industry.  The  602  hotels  and  motels  in  New  England  listed  by  the  1982  Hotel 
and  Motel  Red  Book  have  a  total  of  53,684  rooms  available  for  overnight 
visitors.  Taking  the  lowest  average  published  rate  (many  rates  are  not 
published)  for  each  state,  European  plan  —  and  allowing  for  only  50% 
occupancy,  the  estimated  take  for  one  night  is  over  a  million  dollars.  Add  to 
this  what  visitors  pay  for  food,  transportation  and  entertainment,  and  you  end 
up  with  a  tourist  industry  in  billions. 

More  circulation, 
more  business! 

New  England  daily  newspaper  home  coverage  exceeds  that  of  most  other 
regions  at  any  time  of  the  year.  But  it’s  even  better  in  summer.  According  to  a 
recently  released  survey  by  Media  General,  Inc.,  New  England  daily  circulation, 
unlike  that  elsewhere,  tends  to  rise  in  summer,  a  fact  attributed  to  the  big 
vacation  influx.  Promote  in  New  England  NOW,  and  give  your  buy-word  to  the 
year’s  best  and  biggest  audience. 

Smart  marketing  starts  with  New  England  daily 

MAINE  MASSACHUSETTS  CONNECTICUT 

Bangor  Dally  News  (M)  Boston  Globe  (AD&S)  Bndgeport  Post-Telegram  (M&E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  American  (M&S)  Bridgeport  Post  (S) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)(E&S)  Bristol  Press  (E) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S) 

The  Daily  T ranscript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E) 

Fall  River  Herald  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  Gardner  News  (E)  Middletown  Press  (E) 

The  Gazette  (Haverhill)  (E)  New  Britain  Herald  (E) 

Union  Leader  (M)  Lynn  Item  (E)  New  Haven  Journal-Courier  (M) 

Nashua  Telegraph  (E)  New  Bedford  Standard-Times  (E&S)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  North  Adams  Transcript  (E)  New  London  Day  (E&S) 

Pittsfield  Berkshire  Eagle  (M)  Norwich  Bulletin  (M&S) 

Salem  Evening  News  (E)  Torrington  Register  (E) 

VERMONT  Springfield  Daily  News  (E)  Waterbury  American  (E) 

Springfield  Union  (M)  Waterbury  Republican  (M&S) 

Burlington  Free  Press  (M&S)  Springfield  Republican  (S) 

Rutland  Herald  (M&S)  The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


Ad  scene 


By  Dan  Lionel 


Criteria  for  piacing  heip  wanted 


How  advertising  agencies  select  mar¬ 
kets  and  individual  newspapers  for  a 
recruitment  campaign  was  the  subject  of 
a  just  completed  study  by  the  Harvey 
Research  Organization,  Rochester, 
N.Y.,  sponsored  jointly  by  the  San  Jose 
(Calif.)  Mercury  News  and  Standard  Rate 
&  Data  Corp. 

With  only  I  out  of  7  newspapers  show¬ 
ing  a  gain  in  classifled  for  the  year  to  date, 
(ANCAM  Exchanges,  June  1982), 
interest  in  the  highest  rate  classification 
on  most  papers,  help  wanted,  is 
understandable.  For  many  newspapers, 
the  placement  of  recruitment  ads  by  the 
agencies,  who  specialize  in  this  form  of 
advertising,  is  generally  voluntary.  The 
agencies,  located  in  New  York,  Chicago, 
Los  Angeles,  etc.,  are  too  far  from  home 
base  for  personal  solicitation. 

Both  the  San  Jose  Mercury  News,  one 
of  the  nation's  leading  classified  media, 
and  SRDS,  with  its  National  Classified 
Rates  and  Data  section,  have  an 
important  stake  in  the  way  newspapers 
are  selected  for  the  recruitment  advertis¬ 
ing  programs. 

Of  the  83  recruitment  ad  agencies  who 
responded  to  the  query  “How  many  mar¬ 
kets  are  involved  in  a  typical  recruitment 
campaign,"  the  answers  averaged  out  to 
5.1  markets.  “Respondents  also 
indicated  that  the  market  selection  pro¬ 
cess  is  not  a  cut  and  dried  one ;  93%  stated 
that  revisions  to  the  original  market  list 
can  and  do  occur.” 

SRDS  was  cited  by  90%  of  the  respon¬ 


dents  as  ‘always’  or  ‘frequently’  used 
(National  Classified  Section)  as  a  source 
of  market  and  newspaper  information. 
Agency  media  department  research 
scored  88%,  SRDS  Circulation  Analysis 
83%  and  client  direction  74%. 

In  their  evaluation  of  media  criteria  for 
the  placement  of  recruitment  advertising, 
the  agencies  cited  the  following  as 
“important,”  ranked  here  in  order  of 
their  importance: 

1.  Past  response/past  experience 

2.  Client  request 

3.  Presence  of  specific  companies  or 
types  of  companies 

4.  Market  location 

5.  Employment/unemployment  levels 

CAMS  will  note  that  of  the  five  factors 

cited  as  important  criteria,  perhaps  no 
source  of  information  can  be  better  quali¬ 
fied  than  the  newspaper  itself  to  provide 
the  needed  data.  This  is  particularly  true 
of  #3  and  #5.  As  for  “past  response/past 
experience,”  testimonials  and  evidence 
of  repeat  advertising  are  frequently  re¬ 
vealing. 

In  response  to  the  query  concerning 
specific  newspaper  selection,  99  agencies 
were  used  as  a  base.  The  five  top  ranked 
newspaper  selection  criteria  were: 

1 .  Newspaper  coverage  area 

2.  Circulation  penetration 

3.  Past  response/past  experience 

4.  Client  request 

5.  Reader  demographics 

“Another  key  finding  of  the  research,” 

the  report  notes,  “is  that  involvement  in 


the  planning/buying  of  a  newspaper  clas¬ 
sified  space  in  continuous.”  Involvement 
‘every  month  of  the  year’  was  reported  by 
90%  of  the  respondents  .  .  .  clear  evi¬ 
dence  that  there  is  no  seasonality  in  the 
planning  or  placing  of  classified  advertis¬ 
ing.” 

A  confidential  list  of  recruitment 
agencies  used  by  the  San  Jose  Mercury 
News  was  supplied  to  the  researcher  who 
conducted  the  interviews  by  phone  on  a 
random  sample  basis  from  its  Rochester  ’ 
office. 

The  survey  found  the  respondents 
were  well  qualified  to  answer  the  queries,  \ 

having  been  involved  in  newspaper  clas¬ 
sified  placement  an  average  of  4.4  years. 

Most  of  the  respondents  were  either  own¬ 
ers  or  officers  of  the  agencies  involved  or 
account  executives. 

Teletlora  Increases 
helUay  co-op  plan 

Teleflora,  the  floral  wire  service  with 
17,000  affiliates  nationwide,  will  use  200 
newspapers  in  about  as  many  cities  for  its 
National  Grandparents  Day  co-op 
advertising  campaign  in  September. 

The  1982  effort  represents  a  “sub¬ 
stantial  increase”  over  the  1981  cam¬ 
paign,  according  to  Teleflora.  Last  year, 
the  Teleflora  campaign  “spearheaded” 
local  advertising  efforts.  The  National 
Council  For  Observance  of  Grandparents 
Day,  headquartered  in  Atlanta,  received 
some  2,100  newspaper  ads  from  its  clip¬ 
ping  service  which  were  run  by  local  flor¬ 
ists  in  addition  to  the  Teleflora  co-op  pro¬ 
gram. 

The  ads,  generally  Vi  to  V*  page,  feature 
a  merchandising  gift  offer  tied  to  the  holi¬ 
day  above  the  local  dealer  listings. 

The  holiday,  which  will  be  observed  for 
the  fourth  year  in  1982,  falls  on  the  first 
Sunday  after  Labor  Day,  Sept.  12  this 
year. 

Champion  oilers 
car  care  section 

The  Fall-Winter,  1982,  issue  of  the 
Champion  Spark  Plug  Company  Car  Care 
Newspaper  Supplement  will  be  the  30th 
consecutive  semi-annual  section  distrib¬ 
uted  since  the  program  was  begun  in 
1968. 

Approximately  80  million  American 
homes  received  a  Car  Care  section  last 
year — the  highest  total  in  the  history  of 
the  supplement.  Champion  said. 

Each  section  offers  news  and  feature 
articles  centered  around  every  aspect  of 
automotive  maintenance,  and  is  written 
by  professional  writers. 

The  Fall-Winter,  1982,  issue  will  be 
mailed  to  the  nation’s  newspapers,  by 
Multi-Ad  Services,  Inc.,  of  Peoria,  III. 

The  section  had  been  distributed  by  Met¬ 
ro  Associated  Services. 
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THE  DAILY  INVESTOR: 

A  PERSONAL  GUIDE  THROUGH  TODAY’S 
INVESTMENT  MAZE 

Are  your  readers  confused  about  high  interest  rates, 
zero-coupon  bonds,  money-market  funds  and 
retirement  planning?  If  so,  they  need  Colleen  Sullivan’s 
THE  DAILY  INVESTOR. 

Colleen  Sullivan  is  one  of  today’s  leading  financial 
experts.  She’s  a  lawyer,  a  former  business  editor 
and  reporter  for  The  Washington  Post, 

The  New  York  Times  and  Newsday,  and  the  author  of 
three  new  books  on  personal  investment. 

Colleen  Sullivan  and  THE  DAILY  INVESTOR. 

The  financial  information  your  readers  need  to  make  the  right 
investment  decisions. 


For  rates  and  availability  call  Brad  Bushell  toll  free  at  1-800-221-4816. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York,  N.Y.  10166 
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Pabst  introduces  premium  iight  in  15  markets 


Add  Jacob  Best  Premium  Light  to  the 
40  or  so  new  product  introductions  into 
the  light  beer  market  that  has  occurred  in 
the  last  10  years. 

The  one  exception  to  this  launch  as  far 
as  newspapers  are  concerned  is  that  there 
will  be  very  little  newspaper  advertising 
despite  the  fact  Pabst  is  bankrolling  a  hef¬ 
ty  amount  on  the  new  brand. 

William  E.  Smith  Jr.,  president,  Pabst 
Brewing  Co.,  Milwaukee,  told  New  York 
reporters  at  a  press  conference  in 
McCann-Erickson’s  offices  (June  30)  that 
the  company,  beset  as  of  late  by  takeover 
woes,  has  “never  committed  more  to  a 
new  product  introduction”  to  establish 
Jacob  Best  (named  after  its  founder)  as  a 
premium  light  beer. 

The  introductory  ads,  using  a  fictional¬ 
ized  Jacob  Best,  are  scheduled  to  run  in 
15  test  markets  on  tv.  During  the  first 
phase,  teaser  ads  on  spot  tv  and  newspa¬ 
per  ads  will  appear. 

Among  the  test  markets  mentioned  by 
name  were  Denver,  Minneapolis,  Orlan¬ 
do,  Providence,  Charleston,  S.C.,  Nash¬ 
ville,  Sioux  City,  Champaign,  Ill.,  Terre 
Haute,  Ind.,  and  Lansing,  Mich. 

The  newspaper  teaser  ads  come  in  two 
sizes  — SAU  No.  19  and  SAD  No.  7.  The 
larger  of  the  two  ads  looks  like  an  Old 
West  wanted  poster.  Copy  says: 


Teaser  newspaper  ad 

“WANTED  Any  Information  Regarding 
Jacob  Best.  Last  seen  in  the  vicinity  of 
Milwaukee  heading  this  way.” 

Vince  Rafti,  director  of  media  plan¬ 
ning,  McCann-Erickson,  said  there  may 
be  additional  newspaper  ads  after  the 
beer  becomes  established  in  the  market. 


He  said  newspaper  ads  were  used  exten¬ 
sively  to  intrc^uce  light  beers  when  they 
first  came  on  the  market  because  it  was 
necessary  to  educate  the  consumer  on  the 
features  of  the  new  product.  It  is  not 
necessary  at  this  time,  he  said. 

Jacob  Best  is  a  %  calorie  beer.  Smith 
personally  supervised  development  of 
the  brand. 

Smith  said  Miller  Light,  which 
McCann-Erickson  launched,  sells  about 
60%  of  the  light  beer  marketplace.  The 
other  chief  competitors  in  the  market  are 
Michelob  Light  (12%  share),  and  Coors 
Light  and  Natural  Light  (9%  share,  com¬ 
bined.)  A  total  of  36  other  brands  sell 
about  10%  of  the  market.  He  said  demo¬ 
graphics  show  light  beer  drinkers, 
which  comprise  about  15%  of  total  beer 
drinking  market,  are  younger,  better  edu¬ 
cated  and  upscale. 

S.F.  Newspapers 
name  ad  director 

The  San  Francisco  Newspaper  Agen¬ 
cy,  2igent  for  the  San  Francisco  Chronicle 
and  the  Examiner,  has  named  Ralph  D. 
Hanes  advertising  director.  He  replaces 
Kenneth  L.  Weakley,  who  resigned  from 
the  company. 


When  the 
legal  drinking 
age  goes 
down. 

It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm’s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  'The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They  re 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


do 

accidents 
go  up? 


Write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Pubiic  Reiations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Piaza 
Bioomington,  IL  61701 
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Our  name  change  from  MAN-WOOD  INDUSTRIES, 
INC.  to  M.A.N.-ROLAND  USA.  INC.  is  the  latest  and 
perhaps  most  symbolic  step  in  the  development  and 
restructuring  of  one  of  America’s  oldest  and  most 
prestigious  suppliers  of  newspaper  presses.  The 
change  coordinates  the  name  of  the  US  operations 
with  that  of  our  counterpart  in  Europe,  M.A.N.- 
ROLAND,  which  was  formed  two  years  ago  by  M.A.N. 
to  consolidate  its  European  printing  press  operations. 
In  addition,  the  WOOD-HOE  Division  has  become 
the  Newspaper  Press  Division  of  M.A.N.-ROLAND, 
USA,  INC.  Recognizing  our  continuing  commitment 
to  the  newspaper  industry,  it  is  our  resolution  to 
become  an  industry  leader,  developing  the  reliable 
technology  of  the  Newspaper  Press  Division  to  its  ulti¬ 
mate,  based  on  the  broad  technology  of  M.A.N.- 
ROLAND,  one  of  the  world’s  largest  manufacturers 

of  printing  equipment. 
For  more  on  these  significant  new  developments, 
contact  your  local  representative  or  M.A.N.-Roland 
USA,  Inc.,  Newspaper  Press  Division ,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 
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Paul  Anderson  was  appointed 
United  Press  International  manager  for 
Thailand,  based  in  Bangkok  and  directing 
news  coverage  in  Thailand  and 
Indochina. 

Anderson,  with  UPI  since  1968,  served 
as  deputy  news  editor  for  Asia  and  the 
Pacific,  based  in  Hong  Kong,  before  his 
transfer  to  Bangkok. 

*  *  * 

Peter  Lewis  joined  the  national  desk 
of  the  New  York  Times  as  a  copy  editor. 
He  had  been  assistant  city  editor  and 
assistant  business  editor  of  the  Des 
Moines  Register. 

*  *  * 

Diana  J.  Taylor,  formerly  Kentucky, 
news  editor  with  the  Associated  Press  in 
Louisville,  joined  the  Lexington  (Ky.) 
Herald  as  a  reporter  in  the  capital  bureau 
in  Frankfort. 

if  i/i 

Stephen  Hartgen,  former  managing 
editor  of  the  Anniston  (Ala.)  Star,  has 
been  named  managing  editor  of  the  Twin 
Falls  (Idaho)  Times-News.  A  former 
reporter  for  the  Minneapolis  Star  and 
previously  managing  editor  of  the  Casper 
(Wyo.)  Star-Tribune,  he  has  taught  jour¬ 
nalism  at  the  University  of  Minnesota, 
Ohio  State  University  and  the  University 
of  Wyoming. 

Hartgen  succeeded  Neil  C.  Hopp, 
who  was  named  publisher  of  the  Corning 
(N.Y.)  Leader. 


John  Bolt,  sports  editor  of  the 
Anderson  (S.C.)  Independent-Mail,  was 
promoted  to  city  editor,  and  business 
reporter  Ted  Langford  was  named 
sports  editor. 

Bolt,  with  the  Independent  Publishing 
Co.  two  years,  formerly  was  copy  desk 
chief  of  the  Daily  Mail  and  assistant  city 
editor  of  the  Anderson  Independent 
before  it  merged  with  the  afternoon  Daily 
Mail. 

The  changes  followed  the  recent  res¬ 
ignations  of  metro  editor  Mark  Goodin, 
who  became  press  secretary  to  U.S.  Sen. 
Strom  Thurmond,  and  state  editor  Rob 
Alexander,  who  moved  to  the  Pensaco¬ 
la  News-Journal. 

if  if  if 

Terry  Grimes  has  been  named  pub¬ 
lisher  of  the  Princeton  (Ind.)  Daily  Clar¬ 
ion  in  a  move  from  the  Dubuque  (Iowa) 
Telegraph  Herald.  Before  moving  to 
Dubuque,  he  was  circulation  manager  of 
the  Columbus  (Ind.)  Republic  four  years 
and  also  spent  15  years  with  the  Evansvil¬ 
le  Printing  Corporation. 

*  9lC 

Edward  Neilan,  president,  editor 
and  publisher  of  the  Alexandria  (Va.) 
Gazette  since  February  of  1979,  has  res¬ 
igned  and  will  concentrate  on  editing  and 
publishing  the  monthly  Asia  Mail  and  as  a 
director  of  The  Asia  Letter  (Hong  Kong) 
Ltd.  newsletter  group. 


Lookings  for  the 
Mencken  spirit 
today 

The  H.  L.  Mencken  Writing  Award 
honors  distinguished  newspaper 
writing  in  the  spirit  and  tradition 
of  Baltimore  Sun  journalist  H.  L. 

Mencken.  The  annual  award 
recognizes  originality,  vigor  and 
significant  work  of  outstanding 
literary  quality.  A  $2,500  cash 
award  and  a  certificate  of 
achievement  will  be  given  to  the 
journalist  whose  work  best 
exemplifies  Mencken's  unique 
style. 

For  complete  rules  and  entry 
forms,  write: 

The  H.  L.  Mencken 
Writing  Award 
The  Baltimore  Sun 
SOI  North  Calvert  Street 
Baltimore,  Maryland  21202 


NEWSPEOPLE 


Didier  Raven  was  named  publisher  of 
the  Meredith  Corporation’s  New  Mexico 
newspapers.  Printing  Division  and  Mod¬ 
em  FTess. 

*  *  if 

Advertising  director  Raymond  P. 
Dallman  and  marketing  director  John 
H.  Blexrud  have  been  appointed 
vicepresidents  of  Sentinel  Star  Company , 
Orlando.  Dallman  joined  the  company  in 
1979  as  advertising  manager  and  was 
formerly  retail  advertising  manager  of  the 
Detroit  Free  Press.  Blexrud,  with  the 
company  since  1977,  earlier  was  in  the 
promotions  department  of  the  Milwaukee 

Journal  and  Sentinel. 

*  *  * 

Dennis  M.  Royalty  is  the  new  city 
editor  of  the  Indianapolis  Star,  replacing 
Richard  E.  Cady,  who  returns  to 
reporting.  Royalty  has  been  state  editor 
and  is  succeeded  in  that  post  by  William 
J.  Booher,  an  assistant  city  editor. 

With  the  Star  since  1974,  Royalty 
served  as  chief  of  the  northern  Indiana 
bureau  for  six  years  before  returning  to 
Indianapolis  as  an  assistant  city  editor. 
Booher  joined  the  paper  in  1972  as  a 
reporter. 

*  *  * 

Joining  the  San  Diego  Tribune  staff 
are: 

Tom  Cushm.an,  as  sports  editor  and 
columnist  from  the  Philadelphia  Daily 
News. 

Bob  Eisberg,  as  copy  editor,  from  the 
Kansas  City  Star. 

K.atie  Fitzgerai  d,  as  research  assis¬ 
tant  to  the  editor. 

Stan  Linhorst,  as  assistant  city  edi¬ 
tor,  from  the  Binghamton  (N.Y.)  Evening 
Press. 

Lois  Mysliwy,  as  chief  copy  editor, 
from  the  Arlington  Heights  (III.)  Daily 
Herald. 

Bill  O'Brian,  to  sports  copy  desk, 
from  the  Buffalo  (N .  Y.)  C ourier-Express. 

Robert  Shaw,  to  sports  writer  from 
the  Philadelphia  Daily  News. 

Elizabeth  Wong  to  reporter,  from 

the  San  Bernardino  (Calif.)  Sun. 

♦  ♦  * 

Steven  P.  Marsh  joined  the  staff  of 
the  Trenton  (N.J.)  Times  as  a  writer.  He 
was  editor  and  general  manager  of  the 
West  Chester  (Pa.)  Citizen,  a  weekly. 

♦  ♦  * 

Jon  P.  Jaimes,  copy  editor  for  the 
Wilmington  Evening  Journal  was  pro¬ 
moted  to  weekend  news  editor,  and  Jef¬ 
frey  L.  Albert  was  promoted  from 
copy  editor  of  the  Morning  News  to  exec¬ 
utive  wire  editor. 

*  ♦  ♦ 

Tom  McCarthy  was  appointed  an 
assistant  regional  editor  at  the  Dallas 
Times  Herald.  He  formerly  was  with  the 
Daily  Oklahoman,  Oklahoma  City,  most 
recently  in  the  posts  of  state  editor  and 
city  editor. 
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Harry  J.  Buckel  is  the  new  president 
of  the  Southern  California  division,  the 
largest  operating  division  of  Harte-Hanks 
Communications,  Inc.,  and  part  of  the 
Consumer  Distribution  Marketing  area  of 
the  company. 

Buckel  has  been  publisher  of  the  Hamil¬ 
ton  (Ohio)  Journal-News  the  past  year 
and  since  joining  Harte-Hanks  in  1978  has 
served  as  publisher  of  several  papers. 
Buckel  will  report  to  Stephen  L.  Thomp¬ 
son,  who  is  relinquishing  direct  manage¬ 
ment  of  the  division  to  devote  full  time  to 
duties  as  group  president  of  CDM  West. 

Joseph  A.  Cocozzo  was  named  pub¬ 
lisher  of  the  Hamilton  Journal-News, 
succeeding  Buckel  in  late  July.  Cocozzo 
has  been  publisher  of  the  Chula  Vista 
(Calif.)  Star-News  the  past  four  years  and 
assumed  added  responsibilities  as  presi¬ 
dent  of  the  San  Diego  Urban  Newspap¬ 
ers,  a  group  of  Harte-Hanks  weeklies,  in 
1980. 

*  *  * 

Larry  Adkisson  was  promoted  to 
general  manager  of  the  Guthrie  (Okla.) 
Daily  Leader  from  general  manager  of  the 
Pawhuska  (Okla.)  Daily  Journal — 
Capital,  succeeding  Dale  Himes,  who 
resigned. 

Replacing  Adkisson  at  Pawhuska  is 
Tom  Quinn,  retail  advertising  salesman 
for  Bartlesville  (Okla.)  Examiner- 
Enterprise.  The  papers  are  in  Donrey 
Media  Group. 

*  *  ♦ 

Stanton  M.  White  was  named  pub¬ 
lisher  of  the  Times-Press  Publishing 
Company,  Streator,  Illinois.  White  has 
been  publisher  of  the  Ottawa  (111.)  Daily 
Times  since  1%8  and  will  continue  there 
in  addition  to  his  new  responsibilities. 

John  Bowman,  former  publisher  in 
Streator  was  transferred  to  the  Roseville 
(Calif.)  Press  Tribune. 

Burwyn  a.  Edwards  was  named 
general  manager  of  the  Times-Press  and 
will  also  retain  his  post  as  advertising 
director. 

* 

Michael  J.  London,  a  bureau  chief 
with  the  Hartford  (Conn.)  Courant,  has 
joined  the  public  affairs  department  of 
Northeast  Utilities,  Hartford. 


ana 

Expertise  in  Handting 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
30  Years  Nation-Wide  Personal  Service 


Bucket  Hayes 


Newburg 


Peter  J.  Hayes  was  appointed  editor 
and  vicepresident  of  the  Sacramento 
Union  in  a  promotion  from  associate  edi¬ 
tor  where  he  was  responsible  for  the 
editorial  and  opinion/analysis  pages. 
Hayes  succeeds  James  R.  Whelan,  who 
resigned  to  become  publisher  and  editor 
of  the  new  Washington  Times  in  the  na¬ 
tion's  capital. 

Hayes  joined  the  Union  in  1966  after  a 
17-year  career  with  United  Press 
International.  He  resigned  as  UPI  San 
Francisco  bureau  manager  to  become 
executive  news  editor  and  subsequently 
was  executive  editor  and  editor  and  then 
editor  of  the  editorial  pages  from  1975. 

*  *  « 

Kevin  J.  Barry  was  promoted  to 
general  manager  of  the  San  Angelo 
(Texas)  Standard-Times.  For  two  years, 
Barry  was  publisher  of  the  Marshall 
(Texas)  News  Messenger,  another  Harte- 
Hanks  paper.  In  San  Angelo,  he  succeeds 
Steve  Sullivan,  recently  named  gener¬ 
al  manager  of  the  Corpus  Chrisiti  (Texas) 
Caller-Times. 

*  *  « 

Dennis  Hahn  was  promoted  to 
marketing  director  of  the  Daily  News, 
Los  Angeles.  Since  joining  the  paper  in 
1979,  Hahn  has  held  various  positions  in 
the  circulation  department.  Earlier  he  su¬ 
pervised  the  newspaper’s  advertising 
account  at  BBDO  and  was  with  Foote, 
Cone  &  Belding.  Grey  Advertising,  and 
Young  &  Rubicam,  Inc. 


Robert  M.  Newburg  was  promoted 
to  manager  of  systems  and  programming 
at  the  New  York  Daily  News,  with 
responsiblity  for  the  development  of  all 
new  commercial  systems  at  the  paper. 
He  succeeds  Lloyd  Siegel,  who  joined 
Fairchild  Republic,  Farmingdale,  Long 
Island. 

Systems  manager  since  1980  when  he 
joined  the  News,  Newburg  previously 
was  a  data  processing  consultant  and  a 
senior  project  analyst  for  Abex  Corpora¬ 
tion  . 

*  *  * 

New  staff  members  of  the  Memphis 
Commercial  Appeal  are  Mary  Powers, 
a  general  assignment  reporter,  from  the 
Arizona  Daily  Star,  Tucson,  and  Jim  Ter¬ 
rell,  editorial  promotions  editor,  from 
freelance  writer  in  Portland,  Oregon. 
Powers  is  a  former  Associated  Press 
reporter  in  Indianpolis,  and  Terrell  work¬ 
ed  as  an  editor  on  Oregon  and  Virginia 
newspapers. 

♦  «  * 

Appointments  at  the  Jacksonville, 
Florida,  newspapers  include: 

Kathy  Canavan,  formerly  with  the 
Bridgewater  (N  .J.)  Courier-News,  joined 
the  Florida  Times-Union  as  assistant 
newsfeatures  editor. 

David  Beasley,  formerly  with  the 
Macon  (Ga.)  News,  joined  the  Jackson¬ 
ville  Journal  as  military  affairs  and  gener¬ 
al  assignment  reporter. 


QUOTE  .  .  .  UNQUOTE 

RICHARD  A.  KING/ Promotion  Manager 
THE  EXPRESS  (Easton,  Penna.)* 


The  newspaper  industry's  01  in-paper  circulation  promotion  -  worldwide  .  . . 
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Notes  on  people 


Twelve  American  journalists  in  Nieman  class 


Twelve  American  journalists  were 
appointed  to  the  45th  class  of  Nieman 
Fellows  at  Harvard  University  for  the 
1982-83  academic  year.  Nieman  Fellows 
from  overseas  will  be  announced  later 
this  summer. 

American  members  of  the  class,  which 
includes  three  television  Journalists,  are: 

Eric  Best,  editorial  page  editor  of  the 
Stockton  (Calif.)  Record.  He  will  study 
national  and  international  banking  and 
policy  issues. 

Daniel  Brewster,  Washington,  D.C., 
correspondent  for  Cable  News  Network. 
He  will  study  history  of  the  Middle-  East, 
constitutional  law,  economics,  literature, 
and  the  arts. 

Huntley  Collins,  education  reporter  for 
The  Oregonian,  Portland.  She  will  focus 
on  the  American  economy  and  tech¬ 
nological  changes  affecting  Americans. 

Callie  Crossley,  reporter  specializing 
in  health  and  medical  issues  for  WGBH- 
TV,  Boston.  She  will  study  biomedical 
ethics,  as  applied  to  genetic  engineering 
and  nuclear  radiation  illness;  literature, 
and  history. 

Gilbert  Gaul,  reporter  for  the  Pottsville 


Consolidated  Newsprint,  Inc. 


D.  A.  Schirmer  L.  E.  Simpson 


K.  Ross  Hughes,  President  of 
Consolidated  Newsprint,  Inc., 
announces  the  following 
appointments; 

David  A.  Schirmer  becomes  Na¬ 
tional  Account  Manager  responsi¬ 
ble  for  publisher  grade  newsprint 
sales  to  designated  accounts. 

Lincoln  E.  Simpson  becomes 
Sales  Manager,  eastern  U.S.A. 
area,  responsible  for  publisher 
grade  newsprint  sales  in  the  east¬ 
ern  United  States,  other  than  the 
designated  national  accounts. 

Mr.  Schirmer  and  Mr.  Simpson 
will  be  located  in  the  New  York 
City  office  of  Consolidated 
Newsprint,  Inc. 


(Pa.)  Republican.  He  will  study  law;  the 
structure  of  American  government  and 
politics;  history,  sociology,  philosophy 
and  literature. 

Guy  Gugliotta,  reporter  covering  fore¬ 
ign  news,  especially  Latin  America,  for 
the  Miami  Herald.  He  will  concentrate  on 
politics,  especially  Marxism  as  practiced 
in  Latin  American  countries. 

Sonja  Hillgren,  farm  editor  for  United 
Press  International,  Washington,  D.C. 
She  will  center  on  economic  and  social 
policy  of  agriculture,  as  well  as  medical 
research  and  ethics. 

David  Himmelstein,  reporter  for  the 
Maine  Sunday  Telegram,  Portland.  He 
will  concentrate  on  Middle  Eastern  stud¬ 
ies,  especially  energy  and  foreign  policy; 
fiction  writing,  primarily  the  short  story 
and  poetry. 

Karl  Idsvoog,  director  of  the 
investigative  unit  of  KUTV  Inc.,  Salt 
Lake  City.  His  studies  will  include  law, 
especially  corporate  law;  business,  and 
political  science. 

William  Marimow,  reporter  for 
the  Philadelphia  Inquirer.  He  will 
explore  constitutional  law  and  criminal 
advocacy;  relationship  between  corpora¬ 
tions  and  labor  unions  and  Russian  his¬ 
tory. 

Eli  Reed,  photographer  with  the  San 
Francisco  Examiner.  He  is  the  seventh 
photographer  to  be  awarded  a  Nieman 
Fellowship  and  his  studies  will 
encompass  social  sciences,  history  and 
political  science,  urban  planning,  psy¬ 
chology,  and  Asian  and  Latin  America 
studies. 

Charles  Sherman,  financial  editor  of 
the  International  Herald  Tribune,  Paris. 
Sherman  will  focus  on  arms  policy,  eco¬ 
nomics  of  defense,  technology  of 
weapons,  history,  and  economics. 

‘Soap’  series  in  Chicago 

Two  Chicago  Sun-Times  feature  staff¬ 
ers  have  turned  to  soaps — apparently  to 
the  delight  of  some  of  their  readers. 

In  April,  as:ociate  features  editor  Car- 
roll  Stoner  and  features  reporter  Laura 
Green  began  churning  out  “Poppy,”  a 
Wednesday  through  Saturday  fiction  se¬ 
rial  which  chronicles  the  life  of  a  30-year- 
old,  divorced  Chicago  advertising  exec¬ 
utive  and  mother  of  a  pre-school  daugh¬ 
ter. 

The  series  was  born  after  Stoner 
noticed  her  fellow  female  commuters 
plowing  through  romantic  novels.  “They 
weren’t  reading  the  old  gothic  romances. 
These  were  modern  romances,  dealing 
with  the  problems  of  today’s  working 
woman,”  Stoner  said. 

She  and  co-worker  Green  began  to  con¬ 


sider  how  they  could  attract  those  readers 
to  the  newspaper. 

“We  thought  it  would  be  interesting 
and  fun  to  write  a  soap  opera  for  the  pap¬ 
er — one  with  greater  emphasis  on  the 
world  of  work  than  is  true  on  tv  or  in 
books. 

“Sure  we  want  people  to  have  a  laugh 
over  Poppy  and  the  other  characters,  but 
doing  a  parody — just  mocking  the  soaps 
and  their  characters — would  be  too  easy. 
We  want  to  explore  real  issues  in  some 
depth,”  Green  explained. 

Stoner  and  Green  average  about  two- 
and-a-half  days  writing  the  serial 
together. 

Seattle  joint  deal 
delayed  for  60  days 

A  Federal  Judge  in  Seattle  has  delayed 
for  60  days  the  implementation  of  the 
joint  operating  arrangement  between  the 
Seattle  Times  and  the  Seattle  Post- 
Intelligencer  which  was  scheduled  to  go 
into  effect  on  June  28. 

Judge  Barbara  Rothstein’s  ruling  will 
permit  a  group  of  opponents  to  the  joint 
operating  arrangement  time  to  file  court 
papers  contesting  a  decision  by  U.S. 
Attorney  General  William  French  Smith, 
who  gave  approval  of  the  joint  operation. 

Opponents  of  the  arrangement  include: 
a  group  of  Post-Intelligencer  employees; 
suburban  and  “neighborhood”  newspap¬ 
er  publishers;  advertisers;  and  a  group  of 
readers  and  members  of  the  general  pub¬ 
lic.  The  entire  group  is  represented  by 
attorney  William  Dwyer. 

In  court,  Dwyer  argued  that  the 
arrangement  could  lead  to  advertising 
“price-fixing”  by  the  two  newspapers  at 
the  expense  of  the  suburban  newspapers. 
He  also  said,  among  other  things,  that  the 
arrangement  was  aimed  at  profit  rather 
than  the  good  of  the  community. 

Dwyer  plans  to  file  papers  contending 
Smith’s  ruling  was  illegal  and  attorneys 
for  the  newspapers  are  expected  to  file  a 
cross  motion.  Dwyer  is  then  expected  to 
file  a  motion  for  summary  judgement, 
asking  that  Judge  Rothstein  deny  the  joint 
operation  from  taking  place. 

Dwyer  said  a  ruling  is  expected  within 
the  60  day  period — before  August  27. 

The  application  for  the  joint  operating 
arrangment  was  filed  March  27,  1981  by 
the  Seattle  Times  Company  and  the 
Hearst  Corporation,  which  owns  the 
Post-Intelligencer. 

Smith  acted  under  provisions  of  the 
Newspaper  Preservation  Act  of  1970, 
which  allows  him  to  grant  a  limited  anti¬ 
trust  exemption  if  he  finds  that  one  news¬ 
paper  is  failing  and  such  an  arrangement 
is  the  only  way  the  newspaper  will  sur¬ 
vive.  The  purpose  of  such  an  arrange¬ 
ment  is  to  assure  that  two,  independent 
editorial  voices  will  remain  alive  in  the 
community. 
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EQUIPMENT  NEWS  SECTION 

1982  Rl  Dallas  attendance  hit  8,704; 
economy  cut  ’81  total  about  40% 


Attendance  at  the  54th  annual  Amer¬ 
ican  Newspaper  Publishers  Association/ 
Research  Institute’s  Production  Manage¬ 
ment  Conference  in  Dallas,  Texas,  June 
19-23,  was  hit  by  the  state  of  the  national 
economy.  The  drop  from  the  1981  attend¬ 
ance  of  14,479  in  Atlantic  City,  New 
Jersey,  to  8,704  in  Dallas,  was  about  40%. 

Exhibitors,  however,  ignored  the  eco¬ 
nomy  and  reserved  a  record  215,000 
square  feet  of  floor  space.  In  1981  the 
suppliers  took  only  200, 100  square  feet  of 
space  while  preliminary  reservations  so 
far  for  the  1983  exhibit  in  Las  Vegas, 
Nevada,  (June  11-15),  show  212,000 
square  feet  reserved  with  expectations  by 
RI  for  another  record  year.  In  1981  there 
were  194  exhibitors  and  215  in  1982. 

This  year  the  AN  PA  required  registra¬ 
tion  for  the  first  time  of  all  attendees  and  a 
$20  general  admission  fee  was  charged 
that  covered  all  sessions  and  entrance  to 
the  exhibit  hall  for  the  full  five  days.  Pre¬ 
liminary  information  from  ANPA  indi¬ 
cates  a  paid  attendance  of  3,557. 

“The  Year  of  the  Enhancements”  is 
probably  the  best  label  for  the  overall 
1982  exhibitor  presentation  of  products, 
services  and  systems.  The  exception  was 
the  live  demonstration  of  a  working  com- 
puter-to-plate  system. 

New  front-end,  remote  bureau,  com¬ 
mercial,  cable-tv  and  business  systems 
were  introduced  by  Atex,  Compu- 
graphic,  CSI,  Delta  Data  Systems,  DEC, 
Electronic  Information  Technology,  EE 
Text,  Harris,  Hastech,  triple-I,  Itek, 
Mycro-Tek,  Penta  Systems,  System  In¬ 
tegrators,  Terminal  Systems,  and  Titus 
Communications. 

Most  electronic  system  houses  stress¬ 
ed  enhancements  to  existing  products 
and  systems  while  a  number  of  suppliers 
unveiled  new  terminals.  And  one  exhibi¬ 
tor,  Digital  Equipment  Corp.,  demon¬ 
strated  a  line  of  personal  computers. 

Computer-to-plate  technology  was 
finally  unfurled.  Three  suppliers, 
EOCOM  Electronic  Systems,  Hastech 
Inc.,  and  Compugraphic  Corp.,  brought 
the  key  ingredients  of  a  computer-to- 
plate  system  together  and  produced  full 
page  newspaper  plates. 

Pagination,  page  support,  and  graphics 
handling  systems  were  also  shown  by 
Atex,  CAMEX,  Composition  Systems, 
DEC,  Harris,  Hastech,  triple-1,  AM/ 
ECRM,  Mergenthaler  and  Raytheon. 

Three  exhibitors  in  addition  to 
EOCOM,  demonstrated  laser  platemak¬ 
ing  systems.  Chemco  Photoproducts  in¬ 
troduced  their  News-Scan  laser 
platemaking  system  while  LogEscan 
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showed  their  model  3600  laser  platemak¬ 
ing  system  and  the  model  Auto- Writer,  an 
automated  table  and  hot  air  fuser.  Muir- 
head  exhibited  its  laser  based  flatbed 
platemaking  system  called  PageFAX. 

Conventional  platemaking  systems  and 
plates  were  exhibited  by  Western  Litho 
which  demonstrated  its  Lith-X-Poser  III 
automatic  plate  exposure  unit.  W.R. 
Grace  exhibited  its  polyfibron  substrate 
II,  and  NAPP  introduced  its  NAPPlate 
IV.  Tasope  introduced  model  Auto- 
Printer  1000. 

M. A. N. -Roland  exhibited  its  Uniman 
4/2  double  width  offset  press  while  Rock¬ 
well  Goss  demonstrated  its  Headliner 
double  width  offset  press  and  Enterprise 
(Commercial)  press.  Solna  King  unveiled 
its  Print  King  offset  press  while  Harris 
introduced  a  single  width  web  offset 
newspaper  and  commercial  press  called 
the  NC-400  and  a  single  width  web  offset 
press,  model  N-936. 

Press  conversion  systems  were  exhi¬ 
bited  by  Press  Machinery,  Publishers 
Equipment,  and  Smith  RPM.  Faustel  in¬ 
troduced  a  test  program  for  flexographic 
printing  while  Flex-O-Line  exhibited  a 
flexo  conversion  system.  K  &  F  Manu¬ 
facturing  exhibited  its  capability  in  the 
Anilox  inking  (conversion)  area  while  the 
Kidder  Stacy  flexographic  press  design 
was  exhibited  by  Intercorp  Ltd. 

New  inserter  systems,  wrappers, 
tyers,  folders,  cross  strapping  units,  col¬ 
lect  systems,  stream  conveyors,  and 
quarter  folders  were  exhibited  by  Auto¬ 
mated  Mailing,  Custom  Bilt  Machinery, 
EDS-IDAB,  Ferag,  Hall  Systems,  Kansa 
Corp.,  Leger,  Mailroom  Systems, 
McCain  Manufacturing,  Muller-Martini, 
Nolan  Systems,  Ovalstrapping,  Quarter 
Fold,  Scheffer  Automatic,  and  Stepper 
Associates. 

Both  of  the  major  wire  services. 
Associated  Press  and  United  Press  Inter¬ 
national,  exhibited  new  products.  On 
Monday,  June  21,  (the  exact  date).  Un¬ 
ited  Press  International  celebrated  its 
75th  anniversary.  Roderick  W.  Beaton, 
president  of  UPI,  was  the  host  at  the  open 
house  in  UPI’s  booth.  UPI  also  displayed 
its  picture  exhibition,  showing  75  of  the 
best  news  photographs  of  this  century. 

The  Associated  Press  unveiled  its  Mini 
Electronic  Darkroom  and  said  the  port¬ 
able  electronic  darkroom  could  serve  as  a 
building  block  to  newspaper  front-end 
systems  for  pagination.  The  mini  dark¬ 
room  system  cost  about  $500,000  to  de¬ 
velop  and  eventually  may  lead  to  quicker 
transmission  of  photographs  over  the 
AP’s  Laserphoto  network.  Additional 


mini  darkrooms  can  be  built  for  about 
$70,000,  the  AP  stated.  The  first  mini  sys¬ 
tem  will  be  installed  in  the  AP’s  London 
bureau.  AP  also  exhibited  a  portable  col¬ 
or  picture  transmitter  that  can  send  black 
and  white  photos,  drawings,  printed 
material  and  can  be  used  to  make  color 
separations. 

UPI  also  exhibited  its  new  16-S  Color 
picture  transmitter  which  is  a  modifica¬ 
tion  of  the  conventional  16-S  system.  The 
color  unit  can  be  used  in-house  by  news¬ 
papers  to  create  “printers”  used  in  mak¬ 
ing  color  separations.  UPI  unveiled  a  new 
interface  device  called  UNIFACE  that  is 
used  to  receive  wire  copy  via  a  new  line  of 
lightweight,  inexpensive  printers. 

At  the  Intelmatique  booth  an  advanced 
insight  was  provided  on  the  future  of 
videotex/teletext  systems  in  France  and 
the  U.S. 

George  Nahon,  deputy  director  of  In¬ 
telmatique,  the  international  promotional 
arm  of  the  French  telecommunications 
administration,  said  in  an  interview  with 
Editor  &  Publisher  the  present  govern¬ 
ment  of  France  was  going  to  establish 
new  videotex  programs  for  its  citizens. 

Videotex  systems  (terminals)  will  be 
employed  in  public  places  for  information 
on  Social  Security  matters,  and  in  public 
places  to  provide  information  on  city  mat¬ 
ters  and  activities.  The  city  of  Nantes 
(Telem  Project)  will  have  its  own 
videotex  computer  system/terminals  and 
will  provide  free  access  for  family  assist¬ 
ance  information.  In  the  city  of  Grenoble 
(Claire  Project)  terminals  will  be  in  public 
places  operated  by  hostesses  paid  by  the 
city  government. 

In  another  significant  videotex  de¬ 
velopment,  France’s  Post  and  Telecom¬ 
munications  Ministry  (PTT)  announced  a 
program  that  permits  any  individual  or.‘ 
business  to  lease  a  terminal  for  $10  (U.S.) 
per  month  and  through  the  Teletel  prog¬ 
ram  access  any  Teletel  database  in  any 
part  of  France.  The  terminals  cost  about 
$450  (U.S.)  per  unit. 

Private  companies  in  France  such  as 
the  CCF  (French  Bank)  have  installed  the 
videotex  system  for  corporate  clients. 

Several  newspapers,  (La  Depecche  du 
Midi  and  Le  Dauphine  Libere),  in  the 
Toulouse  Region  of  France  have  entered 
into  a  joint  venture  with  the  local  Cham¬ 
ber  of  Commerce  to  provide  credit  in¬ 
formation.  In  this  region  the  joint  venture 
will  also  have  classified  ads  on  the  system 
that  can  be  searched  in  real  time. 

In  the  U.S.  the  Smart  Card  system  (has 
built  in  micro  chip  with  8K  of  memory)  of 
Intelmatique  is  under  consideration  by 
the  Department  of  Agriculture  to  replace 
the  present  Food  Stamp  identification 
system.  The  Department  of  Defense  is 
also  considering  the  system  for  soldier 
identification. 

The  Smart  Card  can  also  be  used  at 
point  of  sale  terminals  such  as  in  super¬ 
markets  or  in  the  future  for  transactional 
services  at  home  terminals. 
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Press  arrangement  permits  wide 
mix  of  newspaper-type  products 


One  of  the  most  unusual  press  arrange¬ 
ments  of  late  is  in  Callahan,  Fla.,  where  a 
single  Web  Leader  installation  gives  Flor¬ 
ida  Sun  Printing  the  capability  of  one, 
two,  or  three  independent  presses  for 
producing  newspapers  and  a  wide  mix  of 
newspaper-type  products. 

What  appears  to  be  an  in-line  con¬ 
figuration  with  two  folders,  deftly  is  twin¬ 
ned  to  another  line  with  its  own  folder.  It 
is  known  as  an  in-line  twinned  press — 
maybe  the  only  one  of  its  kind. 

There  is  flexibility  galore:  double  and 
triple  products,  mixing  tabloids  with 
broadsheets,  tabloids  on  the  inside  or  out¬ 
side,  three  different  jobs  or  one  job  run¬ 
ning  on  three  presses,  jobs  of  up  to  40 
broadsheet  pages  or  up  to  80  tabloid 
pages,  productivity  as  high  as  60,000 
pieces  per  hour,  and  spot  color  in  a  range 
of  positions. 

“We’re  involved  in.  a  whirlwind  of 
business  opportunities,”  confides  Jim 
Thompson,  general  manager  of  the  plant 
located  16  miles  from  Jacksonville. 
“Everyone  wants  something  a  little  dif¬ 
ferent  and  now  we’re  able  to  satisfy  them. 
The  long  runs  are  fine,  but  the  short  runs 
are  better.” 

Thompson’s  reference  is  to  a  big  vari¬ 
ety  of  newsprint  products:  weekly  news¬ 
papers  (about  12  of  them),  shoppers, 
circulars,  inserts,  television  guides,  cata¬ 
logs,  and  assorted  educational  materials. 
Customers  are  drawn  from  as  far  as  Jack- 
son,  Miss.,  Atlanta,  Charleston,  and 
Orlando. 

Considerable  study,  on  the  part  of  Flor¬ 
ida  Sun  management  and  Web  Press 
Corp.  engineers,  went  into  the  eventual 
conflguration  of  the  press.  Several  ideas 
were  on  the  table  before  being  discarded 
in  favor  of  the  present  set-up.  According 
to  Thompson,  “The  determining  point 
centered  on  two  customers  who  required 
six-unit  runs.  This,  along  with  what  we 
were  aware  of  in  product  demand,  gave 
us  the  present  arrangement.” 

The  Web  Leader  is  divided  into  two 
three-unit  presses  and  one  four-unit 
press,  totaling  ten  units  and  three  folders. 
Shop  parlance  refers  to  these  in  the 
following  manner:  Press  #1  (in-line)  con¬ 
sists  of  four-position  roll  stand,  four 
printing  units,  and  folder;  Press  #2  (also 
in-line)  has  a  roll  stand,  three  units  and 
folder;  and  Press  #3  (twinned  to  Press 
#1)  comprises  roll  stand,  three  units  and 
folder. 

A  footnote  to  the  successful  Callahan 
installation  is  the  decision  by  a  sister 
plant,  Carolina  Printing,  Cayse,  S.C., 
also  to  go  with  the  Web  Leader.  This 
company  selected  a  seven-unit  twinned 
press,  equipped  with  two  folders  and  an 
angle  bar  arrangement. 

Thompson  believes  the  non-heatset 
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field  is  changing  and  wants  to  be  in  prime 
position  to  take  advantage  of  the  adjust¬ 
ment.  For  example,  he  feels  newspaper 
inserts  may  be  peaking,  but  thinks  there  is 
a  strong  demand  for  shoppers.  “Pub¬ 
lishers  like  the  shopper  concept,”  he 
says,  “because  of  the  minimal  invest¬ 
ment  in  editorial.  They’re  splendid  vehi¬ 
cles  in  which  to  advertise  since  the  pub¬ 
lisher  easily  can  blanket  a  market  area.” 

But  Florida  Sun  is  also  producing  hun¬ 
dreds  of  thousands  of  four,  six,  and  eight- 
page  flyers — mostly  in  tabloid  size.  Su¬ 
permarkets,  furniture  and  hardware 
stores,  and  other  retailers  like  the  formats 
and  the  opportunity  to  use  splashy  color. 
Thompson  notes,  again,  a  subtle  change 
may  be  taking  place  here  since  some  are 
switching  from  tab  to  broadsheet  size. 
The  manager  is  ready  to  accommodate 
such  change  and  having  this  advance 
marketing  knowledge  undoubtedly  had  a 
bearing  on  the  final  press  decision. 

Another  important  market  is  materials 
for  schools  and  colleges,  products  needed 
in  quantity  for  one-time  use.  Then  there 
are  the  small  tabloids  needed  by  organiza¬ 
tions  and  ethnic  groups  for  communica¬ 
tion  with  members. 

Collectively,  the  enterprising  company 
serves  a  big  market  and  since  arrival  of 
the  Web  Leader,  does  it  on  a  one-shift 
basis  with  virtually  no  overtime  require¬ 
ments.  “We’re  actually  getting  the  equiv¬ 
alent  of  three  shifts’  work  in  an  eight  or 
nine-hour  period,”  asserts  Thompson. 

Presses  run  “wide  open”  (20,000  pph) 
and  require  six  flyboys  to  keep  up  with 
output  at  the  stackers.  The  pressroom 
crew  consists  of  a  supervisor  and  three 
pressmen.  “They  are  energetic  young 
people,”  explains  the  manager,  “and 
handle  the  load  very  capably.  Production 
some  months  is  as  high  as  five  million 
pieces.” 

Thompson  is  no  newcomer  to  web 
offset  ranks,  having  had  the  experience  of 
20-odd  years  with  two  other  such  presses. 
He  best  tells  the  story  behind  the  present 
installation: 

“It  was  time  for  us  to  change.  There 
were  problems:  low  productivity, 
excessive  overtime,  poor  quality, 
difficult  scheduling,  bigger  volume,  and 
cramped  quarters. 

“We  started  by  moving  to  a  larger 
building,  one  which  allows  space  (25,000 
square  feet)  for  growth.  Though  skid 
loads  of  printed  materials  are  dispatched 
quickly,  we  needed  room  to  work  and  for 
our  mailing  operation.  (The  company 
labels  and  mails  up  to  four  million  pieces  a 
month.) 

“Then  we  wanted  to  improve  what  we 
could  do  for  a  customer.  For  instance,  if 
we  can  put  his  tabloid  inside  the  broad¬ 
sheet  as  part  of  the  press  run  this  saves 


him  inserting  costs.  Things  like  this  make 
us  look  good. 

“Overtime — from  50  to  77  hours  a 
week — was  killing  us.  We’ve  eliminated 
virtually  all  of  it  and  work  a  37-hour 
week.  The  three-press  capability  has 
been  that  good. 

“We  knew  we  were  growing,  we  could 
feel  it.  We  had  to  produce  faster,  and  we 
are.  We  had  to  affect  better  quality,  and 
we  did.  And  we  had  to  improve  schedul¬ 
ing,  and  it  has. 

“Florida  Sun  now  is  in  a  more  favor¬ 
able  position  to  adjust  to  changing  trends. 
The  versatility  of  the  new  Web  Leader 
press  gives  us  the  potential  we  needed.” 

Turning  to  the  specific  decision  for  a 
Web  Leader  press,  Thompson  com¬ 
ments: 

“There  probably  were  three  points  car¬ 
ried  the  most  weight.  They  were  produc¬ 
tion  efficiency,  folding  capacity  and 
accuracy,  and  pagination  flexibility. 
Each  of  them  met  our  parameters. 

“The  folders,  incidentally,  are  the  best 
we’ve  ever  had.  They  are  a  standard  2:1 
for  half  and  quarter  folding,  and  you  can 
run  up  to  ten  webs  through  one.  They  can 
be  modified  for  double  parallel  and  dou¬ 
ble  digest  folding. 

“Another  aspect  of  the  Web  Leader  to 
which  we  gave  high  priority  is  its  simplic¬ 
ity  of  operation.  There  are  no  ladders  or 
catwalks.  Pressmen  are  not  off  balance 
and  it’s  easier  for  them  to  set  fountains. 
All  adjustments  and  presswork  are  done 
at  floor  level.  This  is  why  we  are  able  to 
replate  very  quickly  and  handle  short 
runs  profitably. 

“This  press  also  is  a  vertical  web — 
much  easier  to  work  on.  It  makes  the 
crew  go  back  to  the  basics  of  simple  print¬ 
ing  and  accounts,  in  part,  for  better  quali¬ 
ty. 

“We  don’t  have  the  luxury  of  access  to 
a  skilled  manpower  pool.  Anyone  we  hire 
has  to  be  trained.  Most  of  our  pressmen 
are  under  25  and  we  have  to  bring  them  to 
capability  level  in  a  hurry. 

“There  are  a  lot  of  other  things  we  like 
about  the  press.  The  three  folders  are  a 
big  asset.  If  we  have  a  long  run,  we  can 
produce  60,000  pieces  an  hour  by  putting 
it  on  three  lines  yet  man  all  three  folders 
as  if  we  were  operating  one  large  press 
line.  The  run  can  be  interrupted  on  one 
line  at  any  time,  put  on  another  job,  and 
still  be  producing  the  main  run  on  the 
other  two  presses.” 

Since  there  are  three  separate  drive 
motors  in  the  installation,  power  require¬ 
ments  are  a  major  consideration.  This  en¬ 
tails  having  access  to  a  480-volt  line, 
which  is  the  responsibility  of  the  utility. 
While  the  initial  cost  of  bringing  the  larger 
cable  into  the  building  is  high,  there  are 
compensating  factors.  “Our  monthly 
power  bills  are  less,”  says  Thompson, 
“and  there  are  no  surges  when  the  press 
is  running  full  or  when  starting  up.  When 
the  three  presses  are  running  the  motors 
are  in  perfect  synchronization.” 
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“Marvin”,  age  6  mos., 

The  idea  for  a  comic  strip  starring  a 
certain  six-month  old  baby’s  viewpoint 
on  the  world  came  to  cartoonist  Tom 
Armstrong  on  the  very  day  a  syndicate 
executive  rejected  his  new  strip  propos¬ 
al  about  a  couple  of  supermarket  box 
boys. 

The  executive,  Lewis  Little,  vicepresi¬ 
dent  of  editorial  development  at  Field 
Newspaper  Syndicate,  suggested  the  car¬ 
toonist  read  news  magazines  and  Sunday 
papers  to  pick  up  on  a  trend  or  life  style 
change  that  might  be  reflected  in  a  comic 
strip. 

That  comment  jogged  something  in 
Armstrong’s  memory.  He  went  through  a 
stack  of  magazines  at  home  until  he  found 
what  he  was  looking  for  in  the  February, 
1981,  issue  of  Newsweek — it  was  a  story 
about  the  80’s  baby  boom  among  women 
in  their  thirties. 

So,  about  nine  months  later,  “Mar¬ 
vin’  ’ ,  the  comics  strip  offspring  of  parents 
Jenny  and  Jeff  Miller,  a  contemporary 
career  couple,  will  take  a  bow  on  August 
1  in  the  Sunday  pages  and  August  2  in  the 
dailies. 

It  all  came  about  very  quickly  after 
syndicate  executives  saw  the  initial  draw¬ 
ings  of  “Marvin.”  Little  said  that  be¬ 
cause  of  the  strip’s  relevance  and  timeli¬ 
ness  it  was  decided  to  move  “Marvin” 
ahead  of  others  that  had  been  in  the  de¬ 
velopment  stage  for  several  months. 

Armstrong  also  draws  the  comic  strip 
“John  Darling”,  and  had  working  at 
home  experience  as  a  father  and  cartoon¬ 
ist.  So  it  is  not  surprising  that  the  father  of 


By  Lenora  Williamson 

is  a  comics  star 

“Marvin”  figures  prominently  in  the  strip 
just  as  his  mother  who  has  given  up  her 
career  in  computer  analysis  to  take  care 
of  the  infant  dynamo. 

Little  says  he  is  convinced  that  “Mar¬ 
vin”  is  going  to  be  the  industry’s  biggest 
hit  since  “Garfield.”  He  played  a  ntajor 
role  in  developing  that  strip  for  United 
Feature  Syndicate  in  1978.  While  “Gar¬ 
field”  started  in  42  newspapers  (and  now 
has  the  magic  1 ,000  client  roster).  Little 
reports  that  “Marvin”  will  have  close  to 
2()0  clients  before  the  starting  date  as  the 
sales  staff  already  has  achieved  the  ear¬ 
lier  goal  of  100  pre-publication  clients. 

The  title  hero,  a  personification  of  per- 


Tom  Armstrong 


ing  before  he  could  talk.  “My  dad  was  an 
aspiring  cartoonist,  and  after  watching 
him  for  a  while,  I  started  drawing  too.” 

Armstrong  took  art  training  in  high 
school  and  served  as  staff  cartoonist  for 
the  University  of  Evansville  (Indiana) 
campus  paper.  The  Crescent,  doing  a 
weekly  campus  life  strip.  As  a  fine  arts 


MARVIN 


by  Tom  Armstrong 


"Marvin" 
os  he  appears 
in  August 


petual  motion,  has  already  scored 
another  coup  with  the  sale  of  paperback 
rights  to  Workman  Publishing  Company. 
Field’s  Judith  Whitman  persuaded  the 
company  to  rush  the  first  book  collection 
into  print  three  months  after  the  news¬ 
paper  debut.  “Marvin”  is  on  the  cover  of 
Workman’s  fall  book  catalog  and  publica¬ 
tion  is  set  for  October. 

Cartoonist  Tom  Armstrong  is  no  new¬ 
comer  to  the  art  world.  At  the  age  of  five 
he  was  drawing  a  comic  strip  about 
camels.  He  contends  he  started  cartoon¬ 


major,  he  won  several  art  and  cartooning 
awards  in  collegiate  competitions. 

Next  came  freelance  illustrating,  cari¬ 
caturing,  and  ad  agency  work  and  draw¬ 
ing  the  Field  television-spoof  strip  “John 
Darling”,  which  is  written  by  Tom 
Batiuk.  Also  recently,  Armstrong  be¬ 
came  a  contributor  to  Field’s  new 
Graphic  Impressions  package. 

The  cartoonist  and  his  wife,  Glenda, 
are  at  home  in  Newburgh,  a  small  town 
near  Evansville,  with  their  children, 
Jonathan  and  Jennifer. 


FAMILY  LIFE  THE  WRIGHT  WAY 


For  a  comical  look  at  contemporary  life,  take  a  peek  at  new  book,  “Celebrity  Cats",  coming  this  fall  from  Holt, 
the  Kane  family.  They’re  a  typical  middle-class  household 
with  not-so-typical  reactions  to  everyday  life. 

For  rates  and  availability  on  WRIGHT  ANGLES 

Call  for  WRIGHT  ANGLES  by  Larry  Wright,  and  watch  for  his  call  Brad  Bushell  toll  free  at  1  -800-221  -4816. 


EDITOR  &  PUBLISHER  for  July  3,  1982 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue,  New  York.  N  Y.  10166 


23 


Jersey  papers 
form  statewide 
cable  group 


New  Brunswick  (N.J.)  Home  News, 
has  joined  a  growing  number  of  newspa¬ 
pers  cooperating  with  cable  television 
companies  to  produce  local  news  shows. 

The  newspaper  has  organized  a  New 
Jersey  Newspaper  Cable  Committee  for 
members  to  share  information,  discuss 
projects  and  review  tapes  of  various  pro¬ 
grams.  Members  include  the,  Hacken¬ 
sack  Record,  Princeton  Packet,  Asbury 
Park  Press,  Gloucester  County  Times  of 
Woodbury,  Atlantic  City  Press, 
Bridgewater  Courier-News,  Trenton 
Times,  Passaic-Clifton  Herald  News  and 
Morris  County’s  Daily  Record. 

An  8-weelc  experiment  begun  June  7 
with  Storer  Cable  Communications  fea¬ 
tures  15  minutes  of  local  news,  weather 
and  sports.  The  show  is  generally  aired  at 
1  p.m.  and  6:30  p.m.  weekdays  in  10 
municipalities  in  Central  Jersey. 

The  Home  News  plans  to  test  at  least 
one  other  news  show  format  before 
committing  itself  to  a  program,  said  Ralph 
Williamson,  managing  editor/news  over¬ 
seeing  the  project. 

A  5-minute  news  show  scheduled  to  air 
this  fall  on  a  different  cable  tv  system,  for 
example,  would  use  a  computerized  copy 
processing  system  to  send  material  to  a 
line  printer  in  a  cable  office,  where  it  then 


EAGLES  FLY — Photo  shows  panel- 
montage  of  Page  One  mastheads  and 
logos  from  dailies  and  weeklies  contain¬ 
ing  "eagle"  in  the  name  or  symbol  that 
appeared  in  an  exhibition  attendant  to 
the  celebration  of  the  200th  anniversary 
of  the  selection  of  the  Bald  Eagle  as  Amer¬ 
ica's  national  symbol,  culminating  in  a 
June  20  birthday  party  at  Independence 
Hall.  June  20  had  b^n  designated  as 
National  Bald  Eagle  Day  by  President 
Reagan  and  Congress.  The  mastheads 
were  obtained  in  response  to  an  item  in 
the  AAay  15  E&P. 


would  be  rewritten  for  broadcasting,  he 
said. 

The  currently  produced  show  does  not 
employ  such  a  system.  It  includes  local. 


©EXTltia 
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TAYLOR  HONORED — ^William  O.  Taylor  (right),  publisher  of  the  Boston 
Globe  and  vicechairman  of  the  American  Press  Institute,  receives  from 
AAalcolm  F.  Mallette,  API  Director  of  Development,  a  certificate  of  apprecio- 
tion  signed  by  Taylor's  fellow  members  of  the  API  Board  of  Directors.  The 
certificate  thanked  Taylor  for  his  work  as  Chairman  of  the  API  Board's 
Endowment  Fund  Committee.  Together  with  API  committee  members  James 
H.  Ottoway  and  Robert  W.  Chandler,  Taylor  obtained  Endowment  Fund 
pledges  that  surpassed  the  goal  of  $1  million. 
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state  and  national  news,  rewritten  from 
wire  copy  and  Home  News  material,  two 
minutes  of  sports,  one  and  a  half  minutes 
of  weather  an  an  approximate  four  and  a 
half  minute  segment  called  “Central 
Jersey  Focus.”  The  latter  is  produced  by 
supervising  editors  and  has  addressed 
such  topics  as  sex  education,  child  abuse, 
school  prayer,  sports  and  a  Rutgers  Uni¬ 
versity  research  project  on  Thomas  A. 
Edison. 

Four  30-second  commercials  by  local 
companies  are  aired  during  each  broad¬ 
cast,  said  executive  producer/news 
director  Jeffrey  Hall. 

So  far,  said  editor  Williamson,  “we’re 
pleased  with  the  results  as  we  see  them. 
But  we  haven’t  had  a  chance  yet  to  sur¬ 
vey  the  market.”  It’s  easy  to  give  away 
advertising,  for  example,  he  noted.  “It’s 
something  else  to  sell  it.” 

Williamson,  who  has  been  studying 
newspaper-cable  tv  joint  ventures 
throughout  the  country  for  the  last  two 
years,  said  it’s  too  early  to  provide 
estimated  cost  and  revenue  projection  for 
future  cable  tv  projects.  Executive  pro¬ 
ducer  Hall,  who  has  worked  as  a  street 
reporter  for  Channel  5  and  a  reporter  and 
producer  fdr  New  Jersey  Nightly  News, 
said  he  has  been  given  a  budget  of 
$12,000. 

The  Home  News  Publishing  Co.  owns 
the  57,000  circulation  daily  in  Central 
Jersey  (73,000  Sunday  circulation),  as 
well  as  television  and  radio  stations  and 
other  newspapers  in  Connecticut,  Florida 
and  Tennessee.  The  company  also  is  a 
majority  owner  in  a  cable  tv  firm  based  in 
Doylestown,  Pa. 

Guild  objects 

The  newspaper  had  requested  the 
volunteer  help  of  employees,  both  in  and 
outside  the  newsroom,  for  the 
experimental  project.  It  said  it  would  pay 
employees  when  and  if  the  program  were 
begun  on  a  permanent  basis. 

Initially,  31  workers  signed  up  to  par¬ 
ticipate  during  their  off-hours,  but  The 
Newspaper  Guild  of  New  York  objected, 
saying  the  contract  requires  reporters  to 
be  paid  time  and  a  half.  “I  think  both 
sides  could  have  benefitted”  from  the 
project,  a  guild  spokeswoman  said,  but 
negotiations  toward  a  compromise 
weren’t  pursued. 

Company  management,  seeking  to 
keep  down  the  experimental  project’s 
costs,  sought  the  assistance  of  supervis¬ 
ing  editors  and  students.  Two  student 
interns  and  a  recent  college  graduate  help 
gather  and  write  the  news  material,  only 
they  and  Hall  are  paid.  Student  volun¬ 
teers  and  Storer  employees  aid  in  the  pro¬ 
duction. 

Ideally,  Williamson  said,  he'd  like  to 
establish  a  television  studio  at  the  Home 
News  and  produce  various  news  and  fea¬ 
ture  programs,  both  video  and  text,  to 
provide  to  five  regional  cable  tv  operators 
in  the  newspaper’s  circulation  area. 

— Sandy  Duerr 
EDITOR  &  PUBLISHER  for  July  3.  1982 


Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  ot  copies 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ _ _ 

Nature  of  Business  _ _ _ 

Address _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 

New  York  State  residents  add  applicable  sales  tax. 


/ 
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Enclose  this  card 
with  your  payment. 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS _ I _ GENERAL 


SMALL  BUSINESS  COLUMN— Popular  and  | 
practical  feature  for  your  local  business  com- 1 
munity.  Provides  expert  advice  for  the  self- 1 
employed.  Featured  in  Newsday,  St  Petersburg ! 
Times.  Tulsa  Tribune,  Houston  Chronicle  and  , 
100  fine  newspapers.  Free  samples.  Mark! 
Stevens,  PO  Box  487,  Chappaqua  NY  10514.  j 


CARTOONS 


EDITORIAL  CARTOONS  and  comment.  Church  j 
directory  illustrations,  horoscope,  movie  re-  j 
vievis.  crossword  puzzles,  humorous  cartoons, ' 
other  quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box  995,  New- ! 
nan  GA  30264;  (404)  253-5355. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 


HOLLYWCXID  SELLS.  Give  your  readers  the  in¬ 
side  story  on  stars  they're  watching  in  record 
numbers  this  summer  on  television,  and  in 
movies  Cash  in  on  television,  don't  fight  it.  Our 
weekly  package  is  proven  in  over  a  hundred 
maior  markets.  Have  a  staff  man  in  Hollywood 
for  a  fraction  of  what  he  costs  sitting  in  your 
newsroom.  INTERNATIONAL  FEATURES  INC, 
6254  Seadrift  Cove,  Malibu  CA  90265;  (213) 
457-2996. 


OVER  100  FEATURES;  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e,  Gardena  CA  90248. 


SYMM's  SYNDICATED  FEATURES  MAKE 
FOR  A  GREEN  "FIELD  " 

Editors  are  finding  our  grass  greener.  Romance 
Books  in  Review;  The  Futurists;  Sunrey  Americ- 
a;  Fireside  Mystery  Serials;  The  Critic/TV;  The 
Critic/Movies;  Auto  Business;  More! 

SYMM's  Communications.  3744  Charle¬ 
magne.  Long  Beach  CA  90808;  (213)  420- 
9201. 


"TODAYS  JACKPOT."  Generate  REAL  reader 
excitement  with  this  3  times  a  week  column! 
Details:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


WE  HAVE  IT.  Anything  from  comic  strips,  puz¬ 
zles,  stories  or  whatever.  Dickson-^nnett, 
1324  N  3rd,  St  Joseph  MO  64501. 


UFESTYLES 


LIFE  AND  RELATED  SUBJECTS  by  Dave  Barry. 
Discover  the  work  of  this  young,  new  humor 
i  columnist.  On  a  weekly  t»sis  from  Feature 
Associates.  3334  Kerner  Blvd,  San  Rafael  CA 
94901. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  Samples.  LA  Chotkovrski,  MD,  FACP. 
1143  Chamberlain  Hwy,  Keinsington  CT 


MONEY 


I  "MORE  FOR  YOUR  MONEY  "-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


FULL-LENGTH  film  reviews  with  stills.  Ideal 
for  weeklies  and  entertainment  sections.  Sam¬ 
ples  and  rates.  S  White,  50  Cranch  St.  Quincy 
MA  02169. 


I  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
[weekend  section  or  entertainment  pages, 
i  Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
I  man  Syndicate.  7  Charles  Court.  Middletown 
1  NY  10940;  (914)  692-4572. 

I  MOVIE  REVIEWS,  interviews  with  photos  of 
celebraties  and  national  political  figures.  Inter¬ 
national  Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 


REAL  ESTATE 


!  HOUSE  CALLS-Miami  Herald.  Dallas  News. 
Buffalo,  Rochester,  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award:  "concise. 
I  entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank,  240  Hemingway, 
1  Rochester  NY  14620;  (716)  271-6230. 


NEWLY  FORMED  SHOPPER 
Weekly,  1V%  Million  free  circulation,  central 
Florida  shopper  looking  for  investors. 
$21,600,000  annual  potential.  25-30% 
"NET PROFIT".  Box 4439,  Editor 4 Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  676M  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 


VALUATIONS  PERFORMED  for  estate,  Ux, 
merger,  sale  and  other  purposes.  Hempstead  4 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  C^sultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  profes-  ! 
sional.  confidential  negotiations  for  sale  and  | 
purchase  of  highest  quality  daily  and  weekly  | 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call  | 
(813)  733-8053  da^ime;  (813)  446-0871  I 
nights:  or  write  Box  3364.  Clearwater  Beach  FL  | 
33515.  No  obligation,  of  course. 

JOIN  ! 

OUR  I 

CONTRACT  I 
CREW! 

.Those 
individuals,  com¬ 
panies,  syndicates 
that  know  the  value 
of  an  E&Pad  and  run 
with  us  on  a  regular 
basis. 


Whether  it’s  12, 26  or 
52  times  per  year,  we 
produce  business 
and  profit  for  these 
people.  We  offer  you 
freedom  to  rotate 
your  copy  with¬ 
in  our  regular 
deadline  times, 
monthly  billing  and 
the  best  exposure  in 
the  field. 

Rates  on  Request 
(212)  752-7050 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info;  (212)  752-7053 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  4  CO,  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office." 
PO  Box  7133.  Shawnee  Mission  KS 
G6207,  Office  (913)  381-8280 


MEL  HOOELL.  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 


I  THE  MIDWEST 

1  BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
i  Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 

I  WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
!  Bill  Berger,  tesociated  Texas  Newspapers.  Inc, 
I  1801  Exposition  Blvd.  Austin  TX  78703; 
I  (512)476-3950. 


NEWSPAPER  CONSULTANTS 


JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
'  all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
!  8102  Windwood  Way,  ’’arker  CO  80134. 


WE  GUIDE  YOU  to  practical  management  solu- 
I  tions  for  higher  productivty.  revenues,  profits. 
I  33  years  in  group  newspaper  management, 
i  Contact:  ROBERT  J  ROSSI 

Management  (^jnsultant  for  Newspapers 
!  227B,  RRl,  Brookneal  VA;  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


GROWTH-ORIENTED  SHOPPER  over 
$1, 100.000  annual  gross.  90.000  current  cir¬ 
culation.  7  editions  direct  mail.  Zone  9.  Major 
advertisers,  full  staff  desiring  to  remain  with 
company  Area  suitable  for  further  significant 
I  growth.  Box  4395,  Editor  4  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — $4.50  per  line. 

2  weeks— ^.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
3.  1  week  — $3.00  per  line. 

I.  per  issue  2  weeks — U.50  per  line,  per  issue. 

3.  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

3.  per  issue.  4  weeks — $2.00  per  lirie.  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  columrt  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  g  PvblisiMr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 


1  ANOUNCEMENTS 

1  NEWSPAPERS  FOR  SALE 

INDUSTRY 

lOWA-A  PLACE 

TO  GROW... 

With  one  of  the  finest  weekly  packages  in  the 
stdt6.  Includes  county  sest  psper  end  NDC 

SERVICES 

shopper  and  two  smaller  weeklies.  (Complete 
plant.  Prosperous  city  with  bright  future. 

CIRCULATION  SERVICES 

$650,000  with  $175,(300  down. 

Illinois  county  seat  weekly,  5500  circulation, 
and  companion  shopper.  Doing  $460,000 
annually  with  fine  net. 

Outstanding  Indiana  weekly.  Will  service  debt 
and  provide  good  income  out  of  net. 

Illinois  weekly  doing  $127,000  annually.  Can 
be  bought  for  $115/000. 

Illinois  chdin  of  smoli  pspers  with  complete 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 

No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 

BEST  and  it  will  cost  you  LESS.  Write  or  call 

Campbell  and  Associates,  3864  Center  Rd,  # 

IOC,  Brunswick  OH  44212;  (216)  225-7440. 

plant  including  3-unit  press. 

Financing  available  on  all  after  down  payment. 
Call  (309)  932-2270  or  (309)  879-2412. 

ROY  HOLDING  &  ASSOCS 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 

Call  me  at  (201)  772-7002  for  action! 

PO  Box  212 

Galva  IL  61434 

Pul  A  i  Kl C  V  1  /\f\o  icPy 

ENGINEERING  & 
INSTALLATIONS 

MMiriL  wc.c.f\LT — Long  esi9DiisneQ(  maoe 

modest  profit  in  ’81  on  $195,000  gross  (Vi 
newspaper,  Vi  commercial  printing).  Asking 
$160,000  with  building,  $135,(X)0  without; 
$80,000 down.  Box 4437,  Editor 4  Publisher. 

NATIONALLY  DISTRIBUTED  monthly  rodeo 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  ana  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 

Press  Engineering.  Rt  2,  Box  2285,  McAllen 

TX  78501.  (512)682-7011. 

publication  with  a  1981  gross  of  $160,000. 
BOX  4299,  Editor  4  Publisher. 

MARKETING  & 

NOME-BASED  weekly  newspaper  and  print 
shop,  $100,000  annual  gross.  Circulation 
1900,  price  $40,000.  Interested  parties 
should  write  to  Golden  Oust  Publications,  Inc, 
Attn  Rich  Rusk,  Box  968.  Nome  AK  99762. 

OFFICE  BUILDING  in  growing  area  of  south¬ 
west  Florida,  approximately  6  years  old.  7800 
square  feet,  with  $800  a  month  income  from 
half  of  building  in  rentals,  other  half  has  fully 
equipped  print  shop  and  award  winning  weekly 
newspaper  with  8500  circulation.  Real  estate 
alone  appraised  at  $250,000.  Real  estate, 
print  shop,  newspaper  plus  all  layout,  typeset¬ 
ting  and  photographic  equipment.  $350,000, 
with  assumable  mortgage  available.  For 
appointment  with  owner  write  Box  4443.  Editor 
&  Publisher. 

SMALL,  PROFITABLE  northern  California 
‘mom  and  pop’  weekly  in  mountain  hide-a-way. 
$77,000,  terms.  Broker,  (707)  983-6853. 

SMALL  CALIFORNIA  WEEKLY  in  settled,  high 
income  area  with  tremendous  potential.  Ideal 
place  to  raise  family.  If  your  dream  is  a  daily 
without  a  huge  investment,  here  is  the  chance 
to  create  your  own.  H&H  Company,  (213)  792- 
5813. 

THREE  WEEKLIES  in  Zone  3;  “grass  roofs  “ 
communities.  Over  150  years  of  publication; 
possing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 

WEEKLY  in  Rocky  Mountain  area.  Recent  high 
growth  in  both  business  and  locale.  Over 
$200,000  gross.  Challenging  role  in  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  4396,  Editor  &  Publisher. 


CALIFORNIA  RESORT  WEEKLY.  National 
tourist  area  increases  potential.  Attractive 
terms.  Box  4447,  Editor  &  Publisher. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

PUBUCATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  ot  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

SHOPPING  GUIDES 

SEND  THE  KIDS  TO  DISNEYWORLD 
And  spend  the  afternoon  in  my  workshop.  I  will 
show  you  new  wa^  to  make  more  money.  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528,  adjacent  to  Clearwater;  (813)  733- 
1678, 


READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we  be¬ 
lieve  the  role  of  a  newspaper  research  firm  does 
not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  linage  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable  re¬ 
search  can  be.  (jail  our  Director  of  Newspaper 
Research.  Jack  Brodbeck,  at  (305)  655-0926, 
or  write  for  our  brochure. 

CONSUMER  DATA 
Comeau  Building 
319  Clematis  Street 
West  Palm  Beach  FL  33401 

MARKETING  SERVICES 

BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White/Bob  Giambelluca.  (716)  688-4162 


NEWSPAPER  SERVICES 

“HOW  TO  SELL  REAL  ESTATE  IN  TODAY'S 
MARKET  WITH  RESULT-GETTING  CLASSI¬ 
FIED’’  is  the  title  of  a  new  book  by  America's 
foremost  authority  on  real  estate  advertising. 
This  book  will  aid  your  staff  in  preparing  goal 
real  estate  copy,  and  is  a  great  tool  to  get  into 
the  hands  of  your  real  estate  advertisers.  It’s 
only  $5.95  per  copy,  with  quantity  discounts 
available.  To  place  your  order,  or  for  more  in¬ 
formation,  call  or  write;  CLASSIFIED  INTER¬ 
NATIONAL,  3211  N  74th  Av,  Hollyvrood  FL 
33024;  (305)  981-1240. 


"101  RESULT  GETTING  CLASSIFIED  CAM¬ 
PAIGNS"  will  help  to  make  sales  from  your 
Classified  department  easier  by  providing  you 
with  the  research,  sales  letters  and  original 
copy  for  101  categories  of  business,  merchan¬ 
dise  and  services.  All  your  salespeople  have  to 
do  is  make  a  prospect  list  tor  each  category  and 
start  selling  from  the  book  right  away.  At 
$49.95,  (less  than  $0.50  a  campaign),  you’re 
sure  to  increase  sales.  Send  your  order  now  to 
CLASSIFIED  INTERNATIONAL.  3211  N  74th 
Av,  Hollywood  FL  33024. 

DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 

1  (212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


CAMERA  8,  DARKROOM  ; _ MAILROOM 


BERKEY  DIFFUSION  HEAD  Graphic  Master, 
Model  4901-84.  Purchased  new  September 
1978.  $19,800  FOB  Bloomsburg  PA.  Contact 
Charles  Trettel,  Press  Enterprise  Inc,  3185 
Lackawanna,  Bloomsburg  PA  17815:  (717) 
784-2121. 


NEW  SHERIDAN  inserter  Model  NP848  with 
SMS  hoppers  and  double  delivery.  Excellent 
condition  with  less  than  10  hours  operating 
time.  Fully  guaranteed.  Available  immediately. 
Significant  cost  savings.  Reply  to  Box  4002, 
Editor  &  Publisher. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  irronths  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  (Xmtrol 
Systems,  Steve  Kuckuk,  PO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 


IF  YOU’VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play,  regular  classified,  legal,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly"  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
senrice  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including  indi¬ 
vidual  statements  needed  for  coop  reimburse¬ 
ment.  The  program  generates  over  35  informa¬ 
tion-packed  reports,  and  overall,  isan  extreme¬ 
ly  valuable  business  tool.  For  a  brocure  describ¬ 
ing  the  program  in  detail,  vrrite:  The  Chiefland  i 
Citizen,  Drawer  980,  Chiefland  FL  32626,  or  I 
call  Walter  H  Wilson  at  (904)  493-47%.  i 


ONE  HYTROL  omniflex  wire  mesh  belt  con¬ 
veyor.  10'  long  infeed  tangent  ending  in  90 
degree  cunre.  Belt  18"  wide.  Vx  hp  motor  208  I 
volt  3  phase.  (Xwveyor  speed  75  FPM.  Con¬ 
veyor  is  still  in  original  shipping  case,  never 
us^.  $3800.  Firm  FOB  my  d^k.  Doug  Cifers, 
(415)  757-2525. 

,  _ i 

I  SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 

I  Sheridan  24P  inserter  with  handfly  table, 
j  Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

'  Sheridan  5  knife  trimmer. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stacker. 

Kansa  inserter  with  4  stations. 

Idab  440  Counter  Stacker  with  programming 
keyboard. 

Idab  shrink  wrap  machine. 

Ferag  H500  Counter  Stacker  factory  rebuilt. 
Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts, 
j  Cutler  Hammer  conveyors,  bottom  wraps  and 
pacers. 

Signode  ML2EE  and  MLN2A  tying  machines. 
Guilmont  quarter  folder. 

!  Saxmayer  tying  machine. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers,  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  senrices  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.,  Southboro  MA  01772 
(617)  481-8562 


2-SHERIDAN  48P  inserters 
HH  hopper  heads,  MS  delivery  drive 
Contact  Jim  O'Dell 
THE  ORLANDO  SENTINEL 
(305)  420-5614 


COMPUTERS 

FACTORY  REBUILT  INSERTER 

Kansa  DG  Model  320,  used  four  months,  two 
into  one  with  quarter  fold  attachment,  card 
inserter,  and  spare  parts.  For  sale  or  will  trade 
for  Goss  Community  oil  bath  unit.  Phone  Don 
Catherman.  (512)  237-3546. 

COMPUGRAPHIC  Unified  Terminal  System 
(UTS)  with  five  (5)  terminals.  Includes  line 
printer  interface  with  hardware,  dual  controller 
interface  (OUTS)  with  hardware,  capable  of 
handling  two  newswire  services  low  or  high 
speed,  typesetter  interface,  all  cables  for  ter¬ 
minals  and  line  printer  hookup.  In  good  condi¬ 
tion  and  under  warranty  extension  agreement. 
Available  separately,  spare  kit  for  2214 
Videosetter.  Call  Lou  Murray  or  Mr.  Morin  (703) 
433-2702. 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Model 
227E-277  Mueller,  two  into  one  inserter.  Six 
years  old,  good  condition.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214)  357-0196. 

MUELLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

!  Ferag  conveying  systems,  2  forwarding  sta- 

1  tions,  2  delivery  stations,  like  new.  We  will 

1  sell  part  or  all. 

1  Count-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

1  IPEC 

97  Marquardt  Dr.  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

FOR  SALE:  FOUR  IBM  SYSTEM  7’s 
Contact:  Joseph  Bright,  Calkins  Newspaper 
(215)752-6715 

MAILROOM 

SHERIDAN  24P  INSERTER— Model  1954,  4 
Double  Gripper  Horizontal  Hoppers.  Buffalo 
(Xjurier  Express,  Hermann  Karl,  (716)  855- 
6382. 

IT’S  A  CLASSIFIED  SECRET! 


We've  got  a  secret — and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT :We  can't  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don't  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it's  best  to  list  the  properties. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts.  I 
Also  new  Crabtree  conveyors  and  spare  parts.  I 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  (Xxjnt-O-Veyors  104A's 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  C^ 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd.  Northfiekf  IL 
60093;  (312)  446-7017. 


PHOTOTYPESEniNG 


FIRST  MAIN  is  pleased  to  announce  the  release 
of  the  AX  series  of  intelligent  typesetter  inter¬ 
faces.  The  AX  interface  may  be  driven  by  vir¬ 
tually  ANY  word  processing  system  or  micro¬ 
computer.  large  O' small.  Thisallowsm  to  use 
a  low<ost  entry  terminal  such  as  'TRS-SO  or 
Apple.  The  AX  will  recognize  input  in  standard 
Ascii  format  and  translate  it  into  the  appropri¬ 
ate  codes  for  your  typesetter.  If  your  terminal 
can  drive  a  line  printer,  it  can  also  set  type! 
Keyboarding  is  easy,  using  simple  shorthand 
codes  for  typesetting  commands.  All  typesetter  | 
functions  are  supported.  The  AX  plugs  directly 
into  the  printer  port  of  your  word  processor, 
making  installation  a  snap. 

A  variety  of  options  are  available: 

•Multiple  keyboard  entiy  ports 
•Simultaneous  operation  of  multiple- 
typ^tters 

•A  job  buffer  which  frees  the  input  termin¬ 
al  and  sets  type  from  internal  memory 
•RS-232  input  and  output 
•User  Modifiable  keyboard/output  tables 

I  The  best  part  is  the  price — complete  AX  sys- 

I  terns  begin  under  $2(X)0. 

'  Also  available  are  new.  low  priced  entry  prog- 

I  rams  for  the  TRS-80  model  III  and  Apple  II 
specifically  designed  for  use  with  the  AX  inter¬ 
face. 

For  a  preliminary  datasheet  with  specifications 
and  prices,  contact: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 

I  TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


ACM  9000  with  direct  entry  keyboard.  6  film  | 
strips,  good  condition.  Cs.'itac'.  Jess  Hillman  or  | 
I  Davis  Basinger  at  the  Commercial  Dispatch  i 
I  (Columbus.  Mississippi)  (601)  328-2424. 


AM  TYPESETTERS.  CompSet  500/504, 
$4950.  510/504,  $5750.  510  with  proces¬ 
sor.  $4550.  3510/504,  $7800.  3500  504, 
$6750,  4510/504.  $10,500.  CompEdit 
5810  with  17  disks.  $15,000.  AM  Disks. 

I  $125  and  up.  Bob  Weber.  (216)  729-2858. 

I  CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
i  (614)  846-7025 

!  CLOSING  SHOP.  ACM  9000  and  keyboard. 
$2800;  Hams  1100  editing  terminal,  $1000; 
Mohrdry  dryer  with  processor.  $700;  Kodak 
I  214  processor.  $400;  2961,  $500;  AKI 
i  keyborads,  $500,  with  display,  $7(X):  spare 
'  parts  kit.  fonts,  etc  included.  (609)  235- 

!  CG  TYPESETTERS.  Unisetter  LR.  $6500.  Un- 
i  isetter  HR,  $7500.  Unified  (Xxnposer,  $3500. 
MDT  350.  $3250.  DEK,  $1950.  Videosetter 
2414,  %'’000.  Unisetter  strips,  $l(X)and  up. 
Bob  Weber.  (216)  729-2858. 


PRESSES 


i  1966  NEWSKING,  2  units  (stacked).  2  roll 
'  stands  (in-line),  Newsking  folder,  15hp  motor. 

!  plate  bender  and  portable  one  ton  hoist  and 
I  frame.  Recently  cleaned  and  painted — com- 
I  plete  printing  s^tem.  Price  as  is  Orlando  ware- 
'  house.  $32.5()0  or  best  offer.  InterWeb  Sys- 
I  terns,  Inc,  PO  Box  2725,  Winter  Park  FL 
'  32790;  (305)  629-4330,  Telex  56-7427. 


PRESSES 


FOR  SALE  NOW 
ONE  OR  ALL 


4  add-on  Goss  Headliner  units  and  2  folders  2 
to  1. 

21 VS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^*"  CoU  Headliner  unit,  1  color  hump. 
New  ink  oscillating  gear  Goss  Headliner. 
22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


FERAG  H  5(X)  Counter  Stacker  m  excellent 
condition.  Factory  rebuilt  and  guaranteed. 
Ideal  for  commercial  or  newspaper  operation. 
Will  stack  from  4  to  %  page  products  such  as 
TV  Guide  at  press  speeds  up  to  70,000  pro¬ 
ducts  per  hour.  Will  also  stack  quarter  page 
products.  Available  immediately.  Contact 
Graphic  Management  Associates,  Inc,  (617) 
481-8562 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 


Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


YOU  CAN  BET  ON 
E&P  CLASSIFIEDS... 


If  your  game  Is  equipment,  pro¬ 
ducts.  services  or  systems  used 
in  newspaper  production  (or  if 
you're  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 


GOSS  URBANITE  PRESS  COMPONENTS 
21  V<2  CUT-OFF 

IPEC,  INC,  97  Marquardt  Dr,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
fVess,  174S''x24V5''  wide,  with  2  Roll  Stands, 
Folder.  Sheeter.  $34,500.  (415)  873-2640. 


6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der.  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  iTnited 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  tor  the  sum  of  $850,(XX). 

Northeast  Industries,  (213)  257-7557 


7  UNIT  (^immunity,  2  folders.  1975 
■  5  unit  Hams  V22.  RBI  folder 
!  Vanguard  V-15,  4  and  5  units 
I  2  units  Community 
I  6  unit  Harris  V-lSA,  1979 
I  Hams  845,  4  units.  224'4’',4  splicers 
j  If  you  plan  to  sell  equipment  contact: 

I  BELL-CAMP  INC 

i  Box  97 

1  Elmwood  Park  NJ  07407 

1  (201)  7%-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


GOSS  SC,  7  units,  circumferential,  1978. 

SC  upper  former,  1975. 

Community,  4  units,  1981. 

Community  add-on  units.  1968-75. 
SutMirban  1500,  4  units.  1975. 

Suburban  1500,  5  units,  1973. 

Urbanite.  10  units,  1980. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half/quarter/double  parallel. 
Metro.  6  units,  mid-1970's. 

HARRIS  V15  A.  6  units,  1977. 

V15  A,  5  units.  1973. 

V15  A  add-on  units,  1969-77. 

V22,  5  units,  remanufactured. 

V25,  7  units,  1978. 

V25,  4  units,  1978. 

V25  add-on  units,  1971-78. 

Folders;  JF7.  JFl,  JF4.  JFIO,  JF25. 

845,  4  units,  1975. 

845,  6  units,  1971. 

HOE  Lithomatic  2,  9  units,  5  Color  Humps. 

SOLNA  KING  Color  King,  5  units.  1979. 
Newsking,  6  units,  1970. 

BUTLER  AND  CARY  Auto-Splicers. 

GREG  SHEETERS,  imprinters,  etc. 

ONE  Corporation 

1820  Brianwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974.  I 
Cottrell  V-25,  V«  and  VS  folder  JF-1 .  1 

(5oss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Va  folders.  { 

Goss  4.  6.  8-position  roll  stand.  ; 

Goss  1500  series,  4  units,  1975.  ; 

(i)ss  Community,  3  unit  press.  1978. 

Gregg  flying  imprinter  22  45  VS". 

Fincor  motor  and  controls. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  224'4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units.  1969. 

Harris  V-25,  4  units.  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HOE  Lithomatic,  5  units 
HOE  Convertible,  8  units 
HOE  Colormatic,  8  units 
Contact  Gene  Bell 
THE  ORLANDO  SENTINEL 
(305)  420-5601 


MERGENTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


MARTIN  FLYING  PASTERS  new  1979,  runn- 
on  Urbanite,  will  sell  all  6  or  individual. 

WEB  SPECIALISTS,  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web.  ruuning  on  Ur¬ 
banite. 

IPEC,  INC,  97  Marquardt  Dr.  Wheeling  IL 

60090,  (312)  459-9700,  Telex  20-6766. 


NORTHEAST  INDUSTRIES  isoffering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


GOSSMARKI,  16GOSS  units  23  9/16A80and 
82.  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82, 4  2: 1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  Vx.  6  Goss  auto¬ 
pasters,  18  Kline  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Please  call 
Mr  Headliner.  Printing  Press  Services  Inc,  E 
34th  St,  Cleveland  OH;  (216)  883-8724. 

UK  factory  phone  011-44-772-797050. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPE(1.  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 
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EQUIPMENT  &  SUPPLIES  ! 
PRESSES _ i 


5  UNIT  HARRIS  V-15C.  like  new.  installed 
October,  1979,  must  sell  iinm^iately, 
save  $100,000. 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 

9  unit  News  King,  KJ8.  Mfg  1976/69,  availa¬ 
ble  May.  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom.  i 

We  do  machinery  moving  and  erecting  ! 
We  buy  printing  equipment.  | 

NORTHEAST  STORAGE  j 

AND  INDUSTRIES,  INC.  I 

(213)  257-7557 


PRESS  CONVERSIONS 


CONVERSIONS 
INSTALLATIONS 
PRESS  REMOVAL 


Contact  Mr  Headliner,  Printing  Press  Senrices  l 
Inc,  E  34th  St,  Cleveland  OH;  (216)  883-  j 
8724. 

UK  factory  phone  01 1-44-772-797050 


TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER,  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 


CURRENTLY  BUYING  1500  series  Goss  Sub¬ 
urban  units  and  folders  plus  Urbanite  units  and 
folders.  Reply  to  Box  4427,  Editor  &  Publisher. 


EDS  MODEL  572  programmable  knboard 
used  on  a  Sta-Hi  257  stacker.  Call  draphic 
Management  Associates.  Inc,  (617)  481- 
8562. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

I  COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

i  MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Main  St,  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 


I  NEED  1500  SERIES  GOSS  SUBURBAN 
I  4  to  6  units 

'  BOX  200,  EDITOR  &  PUBLISHER. 


QUARTER  FOLDER  with  or  without  labeler  or 
insert.  Contact  Jerry  Babcock,  Citizen,  25  Dill 
St,  Auburn  NY  13021-,  (315)  253-5311. 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher, 


HELP  WANTED 


ACADEMIC 


ADMINISTRATIVE 


GENERAL  MANAGER 
Universify  Daily 

See  ad  in  Administrative  Section 


KENT  STATE  UNIVERSITY’S  School  of  Jour¬ 
nalism  seeks  a  tenure-track  assistant  professor 
for  either  public  relations  or  advertising  sequ¬ 
ence  with  ability  to  teach  in  both  areas,  PhD 
preferred;  minimum  requirement,  master’sde- 
gree,  plus  two  years  of  professional  experience. 
Deadline  to  apply:  July  15,  1982.  Send  letter 
of  application,  transcripts  and  three  letters  of 
recommendation  to; 

Dr  Joseph  M  Harper,  Director 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  University  is  an  affirmative  action, 
equal  opportunity  employer. 


LECTURER — Advertising  emphasis,  beginning 
August  23,  1982.  One-year  appointment;  re¬ 
newal  possible.  Salary  open  and  competitive. 
Master's  degree,  substantial  advertising  ex¬ 
perience  required.  Prior  teaching  experience 
preferred.  Tenure-track  possiblility  for  person 
with  earned  doctorate  and  publication  record. 
Send  vita  before  July  28  to:  Dr.  Lee  Brown, 
Department  of  Journalism,  San  Diego  State 
University,  San  Diego  CA  92182.  Affirmative 
Action/Equal  Opportunity  Employer. 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av. 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  fonivarded  in 
a  large  manilla  envelope. 


THE  SCHOOL  OF  JOURNALISM  at  Louisiana 
State  University,  Baton  Rouge,  invites  applica¬ 
tions  for  an  anticipated  faculty  appointment 
starting  August  18,  1982.  Tenure-track  posi¬ 
tion  with  rank  and  salary  open  depending  on 
qualifications.  Doctorate  required.  Will  teach 
mainly  in  broadcasting  and  basic  mass  com¬ 
munications.  Send  resume  and  2  references  to 
Dr  John  C  Merrill,  Director,  School  of  Journal¬ 
ism,  Louisiana  State  University,  Baton  Rouge 
U  70803.  Deadline  July  9,  1982.  LSU  is  an 
equal  opportunity/affirmative  action  employer. 


DAILY  AND  WEEKLY  newspaper  with  job  work 
wants  energetic  publisher  with  strong  market¬ 
ing  and  some  production  experience.  Privately 
owned  newspaper  of  long  tradition  in  Zone  1. 
Box  4470,  Editor  &  Publisher. 


GENERAL  MANAGER  and  Executive  Secretary 
of  Collegian  Inc,  publisher  of  a  major  university 
daily  newspaper  and  related  publications. 
Manage  all  operations  including  supervision  of 
professional  production  staff,  business  advis¬ 
er,  and  news  adviser.  Advise  student  editor, 
business  manager,  and  their  staffs.  Submit  re¬ 
ports  and  make  recommendations  to  the  Board 
of  Directors  with  regard  to  operations,  operat¬ 
ing  budgets,  captiaf  budgets,  long-range  plan¬ 
ning,  corporate  policy  and  personnel.  Candi¬ 
dates  should  have  a  bachelor’s  degree,  prefer¬ 
ably  in  journalism,  and  newspaper  experience. 
Salary  is  competitive.  Send  resume  and  refer¬ 
ences  to:  Karl  E.  Spear,  270  Materials  Re¬ 
search  Lab,  University  Park  PA  16802. 


ONE  OF  OUR  CLIENTS  is  a  well  known  com¬ 
munications  company  involved  in  broadcast¬ 
ing,  newspapers  and  cable  tv.  They  have  re¬ 
tained  us  to  confidentially  locate  a  Chief  Oper¬ 
ating  Officer  with  a  strong operationsand  finan¬ 
cial  background.  The  right  individual  should  be 
experienced  in  both  newspapers  and  broad¬ 
casting,  and  compensation  will  be  flexible  and 
attractive.  Location  will  be  in  the  Eastern  half 
of  the  country.  Extreme  confidentialiU  will  be 
maintained.  Send  resume  to  Box  4440,  Editor 
&  Publisher, 


PUBLISHER  for  weekly  desired  for  one  of  in¬ 
dustry’s  newest  most  rapidly  growing  groups. 
Anyone  may  apply  if  you  are  a  hard  worker,  stick 
to  it  person.  Must  sell  ads  so  sales  experience 
helpful  but  not  mandatory.  You’ll  be  well  paid 
for  results  now  and  even  more  well  paid  when 
your  success  leads  to  bigger  publisher  positions 
in  our  group.  Resume  and  salary  history  to  Ken 
Wise,  General  Manager,  Tompkins  Media,  401 
N  Main  St,  Rochelle  IL  61068. 


RISING  STAR  to  be  general  manager  of  award¬ 
winning  weely  group  in  competitive  Zone  5 
market.  Much  untapped  potential.  Advertising 
background,  organizational  ability  essential. 
Business/accounting  experience  a  plus.  Box 
4445,  Editor  &  Publisher. 


RECENT  graduate  with  interests  in  both  selling 
and  writing  needed  as  management  trainee  by 
Midwest  newspaper.  Please  apply  only  if  you 
are  a  top  speller  with  a  desire  and  an  ability  to 
get  into  management.  Send  detailed  letter  ab¬ 
out  your  accomplishments  and  interests  along 
with  a  complete  resume  to  Box  4351,  Editor  & 
Publisher. 


SMALL  ESTABLISHED  WEEKLY  newspaper  in 
Western  ski  resort  seeks  couple  to  run  paper  for 
owner  who  is  out-of-town  often.  Must  be  famil¬ 
iar  with  all  phases  of  newspaper  publishing, 
capable  of  writing,  editing,  etc.  Income  negoti¬ 
able,  commensurate  with  abilities.  Successful 
development  of  newspaper  could  lead  to  equity 
position.  Write  Box  4448,  Editor  &  Publisher. 


FACULTY  POSITIONS  AVAILABLE 

Two  faculty  positions  open.  (1)  Teach  required 
introductory  course  in  printing  plates  covering 
both  theory  and  practical  aspects  of  printing 
plates.  (2)  Teach  required  introductory  course  in 
reproduction  photography  and  participate  in 
I  advanced  reproduction  photography  courses  and 
seminars  as  circumstances  require  or  permit. 
Both  positions  require  a  Bachelor’s  degree  with 
advanced  degrees  and  industry  experience  pre¬ 
ferred.  Send  resume  and  applications  to  Mrs 
Carol  Johnson,  Rochester  Institute  of  Technolo¬ 
gy,  School  of  Printing,  1  Lomb  Memorial  Dr, 
Rochester,  N.Y.  14623 

RIT  is  an  equal  opportunity! ajfirmative  action  employer 
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HELP  WANTED 


_ ADMINISTRATIVE 


ADMINSTRATIVE — Local  rep  for  union  of 
16,000  in  14  bargaining  units  including  the 
Washington  Post  and  the  Baltimore  Sun  Pap¬ 
ers.  Second  position  to  administrative  officer. 
Applicant  should  be  experienced  negotiator, 
able  to  handle  arbitration  and  grievances. 
Labor  law  background  desirable.  Salary/be¬ 
nefits  n^otiable.  Reply  to:  A  Best,  Washing- 
ton-Baltimore  Newsaper  Guild,  5620  St  ^rna- 
bas  Rd,  Ste  370,  Oxon  Hill  MO  20745. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Large  Missouri  suburban  group  is  looking  for  a 
creative  leader  who  is  willing  and  able  to  show 
salespeople  how  it's  done!  ^les,  organization, 
and  training  abilities  a  must.  Prior  suburban 
advertising  management  experience  a  definite 
plus.  Very  attractive  compensation  package  in¬ 
cluding  profit  sharing.  Retiring  advertising 
director  will  help  with  selction  of  new  advertis¬ 
ing  director.  Resume  and  prior  salary  history  to 
Box  4474,  Editor  &  Publisher. 

COMBINATION  advertising  manager/editor 
needed  by  Zone  5  suburban  weekly.  Excellent 
fringe  benefits  including  car.  Chance  for  part 
ownership  without  investment  on  your  part. 
Write  in  care  of  Box  4468,  Editor  &  Publisher. 
State  present  salary  earnings. 

EASTERN  PENNSYLVNIA  ABC  33M  daily 
seeks  top-flight  retail  advertising  manager. 
Motivate  and  direct  staff  of  7.  Responsible  for 
all  retail  advertising  and  promotions.  Report 
directly  to  Advertising  Director.  All  company 
benefits.  Send  complete  resume  and  salary  re¬ 
quirements.  Write  to  Box  4459,  Editor  &  Pub¬ 
lisher. 

MEDIUM-SIZED  Zone  4  daily  seeking  an  indi¬ 
vidual  to  direct  all  phases  of  classified  advertis¬ 
ing  department.  Immediate  opening  with  good 
salary  and  benefit  package.  Unlimited  oppor¬ 
tunity  with  outstanding  newspaper  group. 
Candidate  must  be  skilled  self-starter  with 
proven  management  skills.  Send  resume  and 
salary  requirements  to  Box  4476,  Editor  &  Pub¬ 
lisher. 

FLORIDA  opening  for  experienced  ad  salesper¬ 
son.  $200  base  plus  commission  on  all  you 
sell.  Send  written  resume  to  NEWS,  POBox31, 
Lake  Wales  FL  33853. 


HELP  WANTED 


ADVERTISING 


6-YEAR-OLD  California  newspaper  needs  a  pro 
in  advertising  sales.  Willing  to  work  on  25%  to 
30%  commission  with  other  incentives  later 
on.  Send  resume  to  SeniorCitizens  Gazette.  PO 
Box  3224,  Bakersfield  CA  93385;  or  call  for  an 
appointment.  (805)  323-2430.  I 


_ ARTIGRAPHICS 

ART  DIRECTOR 

Brooklyn  weekly  newspaper  and  Pennysaver 
chain  seeks  creative.  take<harge  person  to  su¬ 
pervise  production  department.  Experience  in 
newspaper  design,  promo  pieces,  strong  in  ad 
layout,  mark-up.  paste-up.  Must  meet  dead¬ 
lines.  Career  position.  Mail  resume  to  Courier 
Life,  1733  Sheephead  Bay  Rd.  Brooklyn  NY 
11235;  Attn:  E  Luster. 


ASSISTANT  ART  DIRECTOR/DESIGNER 

The  Los  Angeles  Times  is  searching  for  an 
assistant  Art  Director-Designer  for  its  Editorial 
Art  Department. 

The  position  requires  Art  Department  manage¬ 
ment  and  supervisory  experience  along  with 
ability  to  produce  exciting  informational 
graphics  and  editorial  design.  A  strong  back¬ 
ground  in  newspaper  or  magazine  design  is  pre¬ 
ferred.  Responsibilities  include  day-to-day  i 
opportunities  of  the  editorial  art  department  { 
which  now  includes  12  staff  artists  and  desig¬ 
ners. 

Please  submit  resume  and  non-returnable  sam¬ 
ples  of  design  work.  Qualified  applicants  will  be 
contacted.  All  applications  will  be  confidential. 
Mail  to: 

Los  Angeles  Times 
Personnel  Department 
Assistant  Art  Director 
Times  Mirror  Square 
Los  Angeles  CA  9(X)53 
An  Equal  Opportunity  Employer 

ILLUSTRATOR/DESIGNER 
Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald.  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design ,  be  able  to  critique 
and  motivate  other  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  Miami 
Herald.  Editorial  Art  Department.  1  Herald  Pla¬ 
za,  Miami  FL  33101. 

CIRCULATION 


HELP  WANTED 


CIRCULATION 


ASSITANT  CIRCULATION  MANAGER  for  the 
Dixon  Evening  Telegraph  in  Dixon,  Illinois.  Ex¬ 
cellent  opportunity  for  advancement  for  right  I 
person,  (jail  Ed  Jankowski,  business  manager.  I 
(815)  284-2222.  I 

CIRCULATION  MANAGER 
We’re  an  afternoon  daily  delivering  our  news-  | 
papers  mainly  by  "little  merchant"  carriers, 
with  a  smattering  of  motor  routes  and  a  little 
mail  (but  we  also  have  a  mailed  shopper).  We 
need  an  experienced  circulation  manager  who 
can  direct  a  staff,  who  is  familiar  with  ABC 
procedures,  who  knows  about  Postal  regula¬ 
tions  (2nd  and  3rd  class),  who's  promotion- 
minded,  service  oriented,  and  budget  con¬ 
scious. 

We  offer  an  excellent  community  and  an  award¬ 
winning  product,  with  the  opportunity  for  per¬ 
sonal  and  professional  growth.  Tell  us  why 
you're  the  person  we  want,  and  inclurto  your 
salary  history  and  references  with  your  letter  j 
and  resume.  All  replies  will  be  held  in  confi-  i 
dence.  Write  to  Box  4473,  Editor  &  Publisher. 

CITY  ZONE  MANAGER 
Our  aggressive  growth-oriented  circulation  de¬ 
partment  needs  a  strong  manager  with  3-5 
years  circulation  experience  to  join  our  team. 
Excellent  opportunity  for  advancement.  Send 
resume  with  salary  requirements  to  Circulation 
Director.  Arkansas  Democrat,  PO  Box  2221, 
Little  Rock  AR  72203. 

HOME  DELIVERY  CIRCULATION  MANAGER 
Internal  promotions  have  created  an  immediate 
opening  requiring  an  aggressive  administrator 
with  proven  organizational  and  communication 
skills.  Candidate  must  have  at  least  three  years 
of  well-rounded  hands-on  circulation  manage¬ 
ment  experience.  Ideal  opportunity  for  mana¬ 
ger  ofasmall  daily  wishing  to  progre^.  Position 
reports  directly  to  Circulation  Director.  We  are  a 
Cox  Newspaper  and  offer  excellent  starting  sal¬ 
ary  and  Onerous  company  benefits.  Submit 
resume  and  salary  history  to  Steve  Staloch, 
Circulation  Director.  Port  Arthur  News.  PO  tox 
7B9,  Port  Arthur  TX  77640. 


GENERAL  SALES  MANAGER  ! 

To  50K  (Zones  4  and  9)  i 

REGIONAL  SALES  MANAGER 
To  38K  (Zone  9) 

DISTRICT  SALES  MANAGER 
To  28K  (Zone  4) 

Are  you  aggressive,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper  indus¬ 
try.  Please  call  or  send  resume  to:  Dennis  Fear¬ 
ing.  Multi-Media  Enterprises  Inc,  8242  Louise 
Av,  Northridge  CA  91325;  (213)  344-7166. 

MARKETING  REPRESENTATIVE 
For  Wyoming’s  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director. 
Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
82601;  (307)  266-0500. 

NEWSPAPER  ADVERTISING  SALESPERSON 
Strong  on  layout,  campaigns,  innovative  sell¬ 
ing,  in  fast  lane,  intensely  competitive  small 
city  market,  adjacent  to  New  (Jrleans  metro 
area.  Develop  major  chain  contracts,  special 
promotions,  magazine  supplements  with  TMC 
product  already  in  place.  M  Labbe,  Personnel. 
Daily  Times,  Box  490,  Slidell  LA  70459;  (509) 
643-5236. 

PHONEROOM  SUPERVISOR -Need  aggres- 
sive,  motivational  sales  leader  to  supervise 
phoneroom  department  of  large  weekly  chain  in  i 
northern  California.  Excellent  growth  potential,  i 
excellent  salary  plus  bonus  program.  Minimum  I 
two  years  supenrisory  experience.  Send  resume 
and  salary  history  to  Box  4451,  Editor  &  Pub-  ! 
lisher.  I 

WANT  A  CHALLENGE?  Are  you  aggressive,  j 
creative?  (jan  you  direct  a  highly  professional  I 
sales  staff  offering  a  variety  of  products  and  ' 
services  in  a  competitive  market?  We  offer  an  I 
excellent  compensation  package  and  growth 
opportunity  with  Harte-Hanks  Communica-  | 
tions.  ^nd  resume  and  salary  requirements  to 
John  Reynolds,  Publisher,  Ypsilanti  Press,  20  I 
E  Michigan  Av,  Ypsilanti  Ml  48197.  I 


MAGAZINE  CIRCULATION 
DEVELOPMENT  EXECUTIVE 


You  begin  with  a  monthly  business 
marazine  of  high  editorial  quality  and 
an  ABC  circulation  of  1  million — the 
largest  such  publication  in  the  nation. 

Then  add  to  your  product  mix  a  3- 
year-old  weekly  business  newspaper 
currently  at  700,000  and  also  ABC. 

Now,  bear  in  mind  that  a  national 
field  sales  force  of  membership  repre¬ 
sentatives  has  caused  business  mem¬ 
berships  in  the  Chamber  of  Com¬ 
merce  of  the  United  States  to  grow 
from  around  99,000  to  more  than 
225,000  in  the  last  measured  12- 
month  period. 

Your  responsibilities  will  include  de¬ 
veloping  new  approaches  to  building 
circulation  beyond  those  used  by 
national  field  force,  including  innova¬ 
tive  use  of  direct  mail,  promoting 
newsstand  sales,  and  telephone 
marketing  techniques.  Our  goals  in¬ 
clude  strengthening  the  publications' 
circulation  in  Washington,  expanding 
national  reach,  and  developing  inter¬ 
national  circulation. 

You  will  enjoy  a  fully  competitive  sal¬ 
ary  plus  incentives,  excellent  be¬ 
nefits.  unquestionable  growth  poten¬ 
tial.  and  the  unique  and  prestigious 
daily  work  environment  of  the  Cham¬ 
ber  itself. 

Please  write  fully  in  strictest  confidence 
to  Janet  Brushwood: 

CHAMBER  OF  COMMERCE 
OF  THE  UNITED  STATES 
1615  H.  St.,  N.W. 
Washington,  D.C.  20062 


An  Equal  Opportunity  Employer  M/F 


ASSISTANT  EDITOR  for  small  New  Jersey  dai-  | 
ly.  Strong  editing  and  layout  skills  a  must.  New 
Jersey  experience  preferred.  Box  4410,  Editor 
&  Publisher. 

70,000  AM  DAILY  in  SEC  country  looking  for 
talented  sports  editor  who  can  do  some  desk  | 
and  makeup  work.  Two  years  experience  mini-  i 
mum.  Send  resume  and  clips  to  Box  4430,  I 
Editor  &  Publisher.  | 

BEST  PLACE  TO  LIVE  and  work — top-ranked  ! 
national  business  publishing  group  needs  ex-  ! 
perienced  editor  and  writer  at  top-rated  loca¬ 
tion.  Resume  to  BPO  Box  2754,  High  Point  NC 
27261.  I 

COPY  EDITOR  with  at  least  two  years  experi¬ 
ence  and  VDT  knowledge  to  work  rim  and  some 
makeup  and  layout.  A^ressive  newspaper  of 
70,(X)0  in  Zone  4.  Write  Box  4429,  Editor  & 
Publisher. 

CITY  EDITOR— Zone  2,  25,000  circulation 
PM.  Demanding  job  for  a  competitive,  deman¬ 
ding  person  who  can  teach  and  lead  young  re¬ 
porters.  Send  clips,  resume  and  cover  letter 
telling  why  you  are  that  person.  Box  4469, 
Editor  &  Publisher. 

COPY  EDITORS 

Yakima  Herald-Republic  has  openings  for  two 
desk  persons.  One  for  news  page  layout  and  | 
copy  editing.  Another  versatile  editor-writer 
needed  to  plan  and  edit  special  sections  and  a 
community  page.  Send  clips  of  page  design 
with  resume  to  Kay  Gause,  Yakima  Herald- 
Republic.  PO  Box  9668,  Yakima  WA  98909. 
We  are  an  equal  opportunity  employer. 

FARM  EDITOR  for  rapidly  growing  ag-  I 
newspaper  with  7500  circulation  in  eleven  i 
counties  of  northeast  Pennsylvania,  southern  ! 
tier  of  New  York  state.  Ideal  applicant  would 
have  agriculture  -  J-degree,  be  highly  moti¬ 
vated.  experienced,  know  photography  and 
VDTs,  page  design,  and  have  a  successful  his¬ 
tory.  Will  consider  all.  Send  resumes  to  Dennis 
Irvine,  c/o  THE  FARMER'S  FRIEND.  Towanda  I 
PA  18848  ! 

FEATURES  WRITER  tor  progressive  lifestyle 
section.  Recent  grad  ok.  Immediate  opening. 
Send  5  best  clips  and  resume  to  John  Bayne. 
Texarkana  Gazette.  PO  Box  621,  Texarkana  TX 
75504.  No  phone  calls. 

GENERAL  ASSIGNMENT  REPORTER.  9100 
circulation  daily.  Central  Illinois.  One  year  ex¬ 
perience  or  top  journalism  grad.  Salary  $210 
per  week.  The  Daily  Leader,  Box  406,  Pontiac 
IL  61764. 


HELP  WANTED 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing  Li¬ 
mited.  Box  3658-J,  Lac^  WA  %503. 

SPORTS  DEPARTMENT  of  progressive  PM  dai¬ 
ly  needs  a  full-time  versatile  journalist.  Candi¬ 
dates  should  have  proven  track  record  in  writing 
and  make-up.  Job  entails  covering  everything 
from  preps  to  pros,  plus  some  desk  and  make¬ 
up.  Send  cover  letter,  resume,  writing  and  lay¬ 
out  samples  to  Scott  Wasser,  Sports  Editor. 
Delaware  State  News.  PO  Box  737.  Dover  DE 
19901. 


YOU  MAY  BE  THE  PERSON  we  re  looking  for. 
You  should  have  a  broad  liberal  arts  back¬ 
ground  and  journalism  school  okay,  but  not 
essential.  Several  years  reportorial  exp^ietKe. 
perhaps  on  a  smaller  publication.  Then  you 
may  have  gone  on  a  desk  before  becoming  an 
assistant  city  editor  or  managing  editor  on  a 
medium-sized  or  larger  publication.  Now  you 
might  like  to  join  a  leadirig  Northeast  commun¬ 
ity  newspaper  (Zone  2)  group  which  has  ambi¬ 
tious  ideas  for  the  future,  with  opportunity  for 
growth.  Replyto  Box  4444,  Editor  &  Publisher. 

SPORTS/EDITOR  with  photo  experience  for 
5000  daily  in  central  Missouri.  Send  resume, 
clips,  references  and  salary  requirements  to 
Larry  Freels,  Daily  Guide,  Box  578,  Waynesvil- 
le  MO  65583. 

SPORTS  EDITOR  for  small  Ohio  PM  daily.  We 
seek  dedicated  sports  journalist  willing  to  work 
long  hours  in  outstanding.  sports-minM  com¬ 
munity.  VDT  experience  helpful.  Ohio  and 
neighboring  states  preferred.  Resumes  to 
Geo^  Gilbertsen,  The  Chief-Union,  Box  180, 
Upper  Sandusky  OH  43351. 

SPORTS  EDITOR,  for  a  9100  circulation  daily, 
central  Illinois.  A  dedicated  self-starter  with  3 
years  or  more  experieiKe.  Photography,  design 
\  also  important.  Strong  high  school  emphasis. 

I  Weekly  column.  Salary  in  $15,500  range.  The 
Daily  Leader.  Box  406,  Pontiac  IL  61764. 

SPORTS  WRITER/EDITOR 
Home  town  daily  in  prosperous,  active  area 
adjacent  to  New  Orleans.  Small  city  back¬ 
ground  preferred.  Cover  and  supervise  stringers 
tor  everting  fron  kid  league  soccer  and  Bum’s 
New  Saints  Superbowl  and  Olympics.  M  Labbe. 
Personnel,  Daily  Times.  Box  490,  Slidell  LA 
70459;  (504)  643-5236. 


MANAGEMENT 

SEMINAR 

Offered  by  the  Institute  of 
Journalism  Education. 
Available  to  all  desk  edi¬ 
tors,  July  25-30.  Seminar 
offers;  The  Newspaper 
Game,  a  unique  com¬ 
puterized  exercise  in  busi¬ 
ness  management  of  a  dai¬ 
ly  newspaper;  Assessment 
of  Leadership  Skills, 
group  discussion  and  one- 
on-one  sessions  with  news 
executives  and  manage¬ 
ment  experts;  Practical 
Exercises  in  Newsroom 
Management,  including 
video  taped  presentations 
and  role  playing.  Cost; 
$500  per  participant, 
includes  instruction,  all 
materials,  lunches,  2 
dinners.  Contact;  The 
Editing  Program  for 
Minority  Journalists,  Jour¬ 
nalism  Department,  Uni¬ 
versity  of  Arizona,  Tuc¬ 
son,  AZ  85721.  (602)  626- 
5777. 


EDITOR  &  PUBLISHER  for  July  3.  1982 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL  j 

MAILROOM 

MEDIUM-SIZED  DAILY  in  Zone  3  anticipates 
openings  in  sports  and  news  departments  in 
nearfutureandisseekingapplicants.  Positions  I 
are  entry-level.  Experience  preferred  but  will  { 
consider  recent  J-school  graduates.  Excellent 
opportunity  in  good  area.  Zone  3  applicants 
preferred.  Send  resume  and  clips  to  Box  4463. 
Editor  &  Publisher. 

MANAGING  EDITOR.  Experienced.  Full-time, 
full<harge.  Immediate  opening.  Strong  edit¬ 
ing,  layout  and  page  make-up  skills  a  must.  Not 
much  writing.  Typesetting,  make-up  and  print¬ 
ing  is  done  by  job  shop.  33-year-old  Los 
Angeles-based,  small  weekly  with  nine  front 
page  changes.  Zone  9.  Mail  resume  and  sam-  I 
pies  of  recent  work  product.  Once  in  a  lifetime 
opportunity.  California  Press  Bureau.  Fifth 
Floor,  6399  Wilshire  Blvd.  Los  Angeles  CA 
90048. 

NEW  YORK  CITY-based  association  requires 
editor  for  making  monthly  newspaper  with  cir¬ 
culation  of  40,000.  Candidates  must  have  3- 
plus  years  of  newspaper  or  magazine  layout  and  | 
production  experience,  writing  and  editing  : 
skills.  Salary  mid-$20's.  Contact  Box  4435, 
Editor  &  Publisher.  ! 

newsa:ity  editor  i 

South  Florida  15,000  community  daily.  Excit-  | 
ing  challenge.  Excellent  salary  and  tenefits.  ‘ 
Send  resume  to  Box  4461,  Editor  &  Publisher,  j 

OHIO  DAILY  under  10,000  circulation  seeks 
managing  editor.  Lead  a  staff  of  6  and  assist  ' 
with  local  coverage.  Modern  plant  in  a  city  of 
11,000.  Send  resume  and  samples  to  Box 
4411,  Editor  &  Publisher.  | 

REPORTER  sought  for  award-winning  Wyom-  I 
ing  twice  weekly.  Applicant  selected  will  cover  I 
some  news  and  s^s  for  5000  circulation  I 
paper  in  beautiful  mountain  community.  Call 
Mark  Raymond.  Wyoming  State  Journal.  (307) 
332-2323  or  write  Box  J.  Lander  WY  82520. 

SENIOR  EDITOR,  Horizon  Magazine.  Assigns 
all  manuscripts,  does  intensive  in-house  writ¬ 
ing,  develops  story  charts,  stays  reasonably 
current  on  all  the  arts  (literature,  fine  arts, 
music,  dance,  theater,  film,  television, 
architecture,  photography).  Minimum  two 
years  experience  in  editorial  position,  strong 
writing  ability,  expertise  in  at  least  one  of  the 
arts  and  familiar!^  with  all.  Must  be  willing  to 
relocate  in  Tuscaloosa,  Alabama.  Send  re¬ 
sume,  writing  samples,  statement  of  interest, 
and  references  to  Department  D.  PO  Drawer  | 
30.  Tuscaloosa  AL  35402.  No  phone  applica¬ 
tions. 


HOLD  IT!  Before  you  accept  that  job  offer,  do  I 
you  really  know  enough  about  that  newspaper 
chain?  Does  it  have  a  good  or  bad  reputation?  : 
Two-thirds  of  US  dailies  now  owned  by  chains.  ' 
Know  who  and  what  you're  dealing  with — get  i 
^r  copy  of  the  new,  unique  guide,  "Rating  the  i 
New^per  Chains,"  by  a  leading  press  critic,  i 
This  information  exists  nowhere  else.  All  157  i 
US  chains  rated  from  Excellent  to  Poor,  with 
reasons  given.  Plus  complete  lists,  state  by 
state,  ci^  by  city,  of  who  owns  what  papers. 
This  inexpensive  reference  guide  could  be  the 
best  investment  you’ll  ever  make.  For  details, 
send  self-addressed,  stan^d  envelope  to 
Editorial  Workshop.  Box  4475,  Editor  &  Pub¬ 
lisher. 

IF  YOU  ARE  A  BRIGHT,  aggressive,  skillful 
daily  newspaper  journalist  with  a  flair  for  work¬ 
ing  with  others,  the  Syracuse  Newspapers 
would  like  to  see  your  resume  and  clips.  The 
morning  Post-Standard  and  the  evening 
Herald-Journal,  with  a  combined  circulation 
well  over  200.000,  have  assistant  city  editor 
and  assistant  news  editor  level  openings  for 
candidates  who  show  potential  for  professional 
growth.  If  you  have  good  ideas,  the  drive  to 
make  things  happen,  and  if  you  command  the  | 
respect  and  good  will  of  those  around  you.  send 
your  credentials  to  Timothy  D  Bunn.  Syracuse 
Newspapers.  Clinton  Square.  PO  Box  4818, 
Syracuse  NY  13221.  j 

MANAGING  EDITOR  ] 

We  are  seeking  an  experienced  managing  editor 
for  our  9000  circulation  award-winning  daily 
newspaper.  We  print  evenings  Monday-Friday  | 
and  on  Sunday  mornings.  We  have  9  people  in  j 
our  newsroom  and  a  front-end  system. 

Junction  City,  Kansas  is  120  miles  west  of 
Kansas  CiWon  Interstate  70  and  is  near  Milford 
Lake  and  Fort  Riley. 

The  salary  depends  on  your  experience  and  we 
have  an  excellent  fringe  benefit  package. 

Send  resume  or  call  John  G  Montgomery,  Mont¬ 
gomery  Publications,  814  N  Washin^on  St, 
Junction  City  KS  66441;  (913)  762-5000. 

SOUTHWEST  OPPORTUNITY.  Managing  Edi- 
tor  12,000  plus  circulation  daily.  Must  be  able 
toteachanddemandwritingquality.  12person 
staff  and  2  bureaus.  Small  daily  background  an 
asset.  Excellent  salary  and  benefit  package.  All 
replies  strictly  confidential.  Send  resume  and 
I  salary  history  to: 

!  The  Gallup  Independent 

PO  Box  1210 

I  Gallup  NM  87301 


HUMAN  RESOURCES 

We  have  an  opening  on  our  corporate  staff  for 
someone  with  a  strong  e<ducational  background  in 
the  human  resources  field  plus  some  meaningful 
experience  in  the  business  world  using  this  education. 
We  prefer  a  Master's  degree  in  Human  Resources  or 
Psychology  with  about  three  to  five  years  experience 
or  some  similar  combincation.  Training  background  is 
critical. 

We  are  a  medium-sized,  multi-division  corporation 
based  in  the  Midwest,  with  a  sound  growth  pattern. 
Our  stock  is  traded  on  the  NYSE'.  Our  corporate  staff  is 
a  relatively  small,  tightly-knit  group  with  strong 
expertise  in  all  functions. 

This  position  needs  a  person  who  is  highly  moti¬ 
vated  with  (Xitstanding  leadership,  who  can  gain 
personal  satisfaction  and  a  sense  of  achievement  in 
a  staff  role.  There  is  extensive  travel  involved. 

We  believe  we  offer  an  unusual  opportunity  to 
apply  current  human  resources  practices  and 
exceptional  growth  potential. 

To  apply  send  a  resume  detailing  background 
including  specific  achievements  in  business  to: 

Box  4442 
Editor  &  Publisher 

Equal  Opportunity  Employer  M/F 


REPORTERS 

Immediate  openings  for  2  reporters  for  60,(X)0 
daily  on  the  edge  of  the  Rockies.  ! 

COUNTY  GOVERNMENT  REPORTER  to  cover  i 
rapidly  growing  urbanizing  Yellowstone  County 
in  southeastern  Montana.  With  a  population 
near  110,000  the  county  faces  critical  ques¬ 
tions  of  consolidations  of  government  services. 
Applicant  should  have  journalism  or  related  De¬ 
gree  and  three  to  five  years  experience  in  gov¬ 
ernment  reporting  on  a  daily  newspaper,  plus 
the  abilities  to  work  cooperatively  with  city  gov¬ 
ernment,  education  and  business  reporters  on 
an  urban  affairs  reporting  team.  i 

POLICE/GENERAL  ASSIGNMENT.  Applicants 
should  have  journalism  or  related  college  de¬ 
gree  and  two  or  more  years  experience  on  a  daily  | 
newspaper.  The  successful  candidate  will  de-  | 
monstrate  a  high  degree  of  initiative  and  sound  | 
news  judgment,  plus  experience  in  ACCURATE  j 
deadline  writing.  | 

Submit  resume  and  non-returnable  clips  to  | 
Personnel  Manager,  the  Billings  Gazette,  PO  | 
Box  2507,  Billings  MT  59103.  j 

Equal  Opportnity  Employer  M/F  i 


_ FREELANCE _ | 

MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  professional 
news  journal  needs  more  freelance  writers  to 
report  locally  on  rapidly  expanding  home  health 
care  industry.  Professional  associations  lo¬ 
cated  in  most  state  capitals.  Ideal  opportunity 
for  additional  income  for  established  reporters, 
medical  or  not.  Send  resume  and  clippings  to 
Bill  Mitchell,  Home  Health  Journal,  3100  Uni¬ 
versity  Blvd,  South,  Suite  1 1 1,  Jacksonville  FL  1 
32216.  I 

_ JOB  LEADS _ ! 

PR/EDITORIAL  jobs  nationally.  Twice-a-month  \ 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


_ MAILROOM _ 

MAILROOM  MANAGER 
The  Cedar  Rapids  Gazette  has  an  opening  for  a 
Mailroom  Manager  to  oversee  and  supervise  all 
mailroom  operations  including  a  72P  on-line 
inserting  machine.  The  mailroom  is  part  of  the 
production  department  and  is  an  80,000  cir¬ 
culation  morning  newspaper.  Must  havea  mini¬ 
mum  of  3  years  mailroom  supervisory  experi¬ 
ence,  productivity  and  cost-conscious.  Please 
send  resume  and  salary  requirements  to  Per¬ 
sonnel  Department,  The  Gazette,  500  Third 
Av.  SE,  Cedar  Rapids  lA  52401.  An  equal 
opportunity  employer. 


VIDEOTEX  TECHNICAL 
SPECIALIST 

The  Fort  Worth  Star-Telegram,  a  Pulit¬ 
zer  Prize-winning  newspaper  daily  with 
the  largest  combined  daily  circulation 
in  Texas,  seeks  a  data  communications 
specialist  to  develop  future  phases  of 
its  pioneering  videotex  information  ser¬ 
vice  already  introduced.  Requirements 
include  programming  experience  in  a 
wide  range  of  languages,  including 
COBOL,  FORTRAN  and  BASIC,  with  an 
intimate  knowledge  of  DEC  TMS  and 
RSTS  operating  systems  preferred.  The 
specialist  would  be  centrally  involved 
in  specifying  and  introducing  hardware 
needs  and  developing  a  videotex  tech¬ 
nical  staff. 

Compensation  ranges  up  to  $30,000, 
plus  benefits. 

Send  resume  tO: 

Fort  Worth  Star-Telegram 
Personnel  Department 
400  West  7th  Street 
Fort  Worth,  Texas  76101 

an  equal  opportunity  employer  mif 


ASSISTANT  MAILROOM  FOREMAN 
Zone  9  daily  newspaper  seeks  an  experienced 
supenrisor  with  expo^re  to  unionized  environ¬ 
ment.  Knowledge  of  Signode,  stackers  and 
tying  machines  would  be  helpful.  This  position 
provides  an  excellent  opportunity  to  become 
the  foreman  for  the  right  candidate.  Salary  and 
benefits  package.  Box  4450,  Editor  &  Pub¬ 
lisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


_ PRESSROOM _ 

PRESS  SUPERINTENDENT 
An  opportunity  to  grow  in  the  Sunbelt  with  a 
mid-sized,  dual-daily  newspaper. 

We  are  looking  for  an  individual  to  take  direct 
responsibility  Tor  the  third  shift  with  the  growth 
potential  to  supervise  the  entire  press  opera¬ 
tion. 

The  person  we  chose  must  have  strong  manage¬ 
rial  skills  and  be  maintenance-oriented. 
Urbanite  experienced  required  along  with  the 
ability  to  produce  top-quality  color  work  for 
both  our  daily  newspaper  and  heavy  commer¬ 
cial  work. 

We  are  a  Zone  4  daily  newspaper  that  needs  a 
top-quality  press  superintendent.  Please  send 
your  resume  to  Box  4417,  Editor  &  Publisher 
today. 

PRESSROOM  MANAGER  for  28,000  circula- 
tion  daily  printed  on  9  unit  Urbanite.  We  also  do 
commercial  printing.  Proven  management  abil¬ 
ity  coupled  with  hands-on  press  experience  is 
required.  In  addition  to  living  on  the  Texas  Gulf 
Coast,  we  offer  excellent  starting  salary  and 
generous  benefits.  Include  salary  history  with 
resume  and  mail  to  Box  4449,  Editor  &  Pub¬ 
lisher.  All  applications  will  be  in  strict  confi¬ 
dence. 


_ PRODUCTION 

ASSISTANT 

PRODUCTION 

MANAGERS 


Dow  Jones  &  Company,  Inc., 
publisher  of  The  Wall  Street 
Journal,  is  iooking  for  several 
Individuals  for  the  entry-level 
position  of  Assistant  Produc¬ 
tion  Manager.  Each  of  the  suc¬ 
cessful  candidates  will  report 
to  the  Production  Manager  of 
one  of  our  17  printing  plants. 
He/she  will  work  with  the  most 
advanced  newspaper  tech¬ 
nology  in  the  world  and  will 
work  in  all  areas  of  newspaper 
production  management.  We 
prefer  candidates  with  either 
a  college  degree  in  printing 
management  or  another  de¬ 
gree  coupled  with  experience 
In  the  industry.  If  you  are  in¬ 
terested  and  qualified,  please 
send  your  resume  to: 


Employment  Mgr. 

DOW  JONES  &  CO.,  INC. 
P.O.  Box  300 
Princeton,  N.J.  08540 

An  Equal  Opportunity  Employer  MIF 
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HELP  WANTED _ 

_ PRESSROOM _ 


PRESS  MANAGER 

Need  quality<onscious  press  manager,  experi¬ 
enced  in  web  offset  operation  and  knowledge¬ 
able  in  Goss  Urbanite  press.  Excellent  salary, 
company  benefits  and  good  working  condi¬ 
tions.  Zone  6.  Call  John  Hancock,  (713)  779- 
4444. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITIONS  WANTED 


_ PRODUCTION _ 

COMPUTER  SYSTEM  PERSON  needed  who 
has  at  least  two  year's  experience  on  HP3000, 
plus  like  amount  of  work-time  programming  in 
Ckrbal  on  a  3000;  must  have  background  work-  { 
ing  with  Image  &  Query  to  be  considered.  I 
Permanent  position  with  opportunity  for  growth  ! 
-  salary  depends  on  experience  and  ability. 
Send  resume  and  salary  requirements  to  Per-  | 
sonnel  Department,  The  Fresno  Bee,  1626  E 
St,  Fresno  CA  93786.  An  Equal  Opportunity 
Employer.  | 

NEW  ENGLAND  NEWSPAPERS  j 

Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in  1 
your  resume  and  we  will  use  it  to  fulfill  inquiries  i 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St,  ' 

Salem  MA  01970.  I 


ADMINISTRATIVE  \ 

A  MANAGER  with  experience  in  all  phases  of  | 
newspapers  plus  MBA  depee  wants  position  on  ' 
your  newspaper.  Box  4403,  Editor  &  Publisher,  j 

WHERE  DO  I  BELONG?  i 

Production  Mana  w  with  experience  in  circula¬ 
tion,  editorial,  advertising.  Reputation  for  in¬ 
novation  without  losing  touch  with  tradition. 
Good  home,  opportunity  to  contribute  more  im¬ 
portant  than  title.  Box  4386,  Editor  &  Pub¬ 
lisher. 

_ ADVERTISING _ | 

ADVERTISING  MANAGER.  Very  strong  in  ! 
sales,  training,  motivating.  13  years  experi¬ 
ence  in  sales  and  management  with  dailies, 
weeklies,  shoppers.  Can  sell  national  retailers  : 
and  mom  and  pop  stores.  Box  4464.  Editor  & 

1  Publisher.  1 

I  LOVE  SELLING  ADVERTISING  and  have  one  ! 
year  of  experience  with  rural  newspaper.  Hard¬ 
working.  energetic  and  not  afraid  to  go  after  I 
new  accounts  or  sell  promotions.  Write  Box 
I  4409,  Editor  &  Publisher. 

i _ ART/GRAPHICS _ 

I  POLITICAL/EDITORIAL  ARTIST  seeking  an  en¬ 
try  position  in  a  newspaper  or  magazine  art 
]  department.  Call  Deryl  at  (313)  385^9261. 


OFFSET  PREPARATORY  SUPERVISOR.  Zone  ,  nmiirCT 
Bmetropolitandailynewspaperhasanimmedi- I  A  llrliyrxl 
ate  opening  for  an  offset  supervisor  with  |  wwfcw 

camera,  stripping,  and  platemaking  know-  ;  jn  ■■  | 
ledge.  Candidates  should  also  have  the  man-  :  |  U  ALL 
agement  skills  to  assist  in  all  administrative  I 
areas  of  operating  a  fast-paced  department  uti-  AnyLpTICCpC. 
Iizing  state-of-the-art  offset  preparatory  equip-  f  Lli  I  IrjLIixI. 
ment.  Excellent  opportunity  for  the  right  indi¬ 
vidual.  Please  send  resume  for  confidential 
consideration  to  Box  4434,  Editor  &  Publisher. 

PRODUCTION  MANAGER  for  7-day,  44.000  Jo  help  US  expcdit 
circulation  AM  in  Anchorage,  Alaska.  The  per-  y  /.la  me  ao/t 
son  we  need  must  have  background  in  all  pro-  TIODS,  CldlfTiS  anu  | 
duction  areas.  As  part  of  a  management  team,  garding  ClaSSlfle 
you  will  be  responsible  for  managing  over  80  rntnrn  fho  u. 

people  in  the  composing,  camera,  press  and  piease  rexurn  me  yi 
mailroom  areas.  The  Anchorage  Daily  News  has  !  (he  invoice  with  VC 
more  than  tripled  itscirculation  and  advertising  |  .  .  .  iu- 

lineage  in  the  past  three  years.  Successful  ap-  i  onu  reTer  10  me  IPV 
plicants  must  be  able  to  lead  a  dedicated  group  i  jp  all  COrresponder 
of  young,  energetic  supervisors  and  anticipate  1  ....  ... 

the  requirement  of  continued  dynamic  growth.  yOUrDIII.  mISWIIIe 
If  you  qualify  call  or  write  Jerry  Grilly,  General  !  credit  to  VOUr  aCCC 
Manager,  Anchorge  (jaily  News,  Pouch  6616,  j  ' 

Anchorage  AK  99502;  (907)  274-2561 .  | 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


_ SALES  _ THANK  YOU: 

SALES  MANAGER-TRADE  PUBLICATION  !  C  9  D  PI  ACCICIFn 
Knowledgeofproduceindustryisanasset.Uni- I  L  ft  I  uLHOOIrlLU 
que  opportunity  for  personal  advancement. 

‘ ;  DEPARTMENT 

’ _ ^ _ 

E&P  Classifieds — 

/Is  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


Another  light  has  gone  out  —  this  time  in 
Cieveiand  —  ieaving  a  bunch  of  good  news¬ 
paper  peopie  out  of  work.  They  are  eager, 
conscientious  and  wiiling  to  reiocate.  They 
are  reporters,  photographers,  artists,  copy 
editors,  ad  saies,  service  and  make-up  per- 
sonnei,  iibrarians,  computer  operators, 
secretaries,  cierks,  and  circuiation  workers, 
if  you,  as  an  empioyer,  need  any  of  the 
above  skiiis,  piease  write  to: 

Box  4455,  Editor  &  Publisher 


_ ARTIGRAPHICS _ 

EDITORIAL  ARTIST  on  medium  sized  metro 
area  daily  seeks  new  challenge.  Illustrations, 
layouts,  photo  editing,  cartoons,  logos,  etc.  6 
years  daily/freelance  experience.  Creative,  re¬ 
sourceful  and  loves  the  work.  Box  4466,  Editor 
&  Publisher. 

_ CIRCULATION _ 

CIRCUUTION  MANAGER,  small  daily.  30 
years  experience.  Good  man  desires  change. 
Box  4419,  Editor  &  Publisher. 

CIRCULATION  MANAGER  with  daily  and  week¬ 
ly  experience.  Can  supervise  carrier,  single 
copy,  TMC  and  2nd  class  mail  delivery.  Famil¬ 
iar  with  phoneroom  and  warehouse  operations. 
Will  consider  all  Zones.  Box  4413,  Editor  & 
Publisher. 

CIRCUUTION  MANAGER  20  years  experience 
AM  and  PM  daily  and  Sunday.  Vast  range  of 
experience,  EDP  systems  development.  ABC, 
TMC,  Little  Merchant.  Motor  Routes  Deal¬ 
erships.  Single  copy  sales,  very  strong  on  per¬ 
sonnel  recruitment  and  retention.  John  Hall, 
;  1519  N  Hughes,  Little  Rock  AR  72207,  (501) 
I  663-8658. 


I  DESIGN-HAPPY  news  veteran  with  mid  to  large  \ 
I  daily  seeks  page-design  position  with  major  i 
I  metro  Sunday  paper.  Experience  as  reporter,  | 
newseditor.assistantmanagingeditor,  Sunday  ! 
editor,  wire  editor.  Industrial-strength  refer¬ 
ences.  Tear  sheets.  Will  move  anywhere  but 
I  New  York.  Bra  4456,  Editor  &  Publisher. 

I  EDITOR  with  strong  designilayout  skills  seeks 
I  desk  position  with  small  daily  or  suburban 
!  weekly.  13  years  experience  with  community 
I  and  worldwide  newspapers.  Box  4415,  Editor 
I  &  Publisher. 

I  _ 

I  EDITOR  for  outdoor  magazine  or  newspaper 
section.  Can  write  and  shoot.  Box  4465,  Editor 
I  &  Publisher. 

FULL  OF  IT — Ideas,  drive,  skills,  integrity, 
accuracy,  plus  12  years  editing  and  repining 
I  experience.  Interested  in  making  good  Zone  2 
!  weekly  even  better.  Box  4432,  Editor  &  Pub- 
I  lisher. 

I  POSSESS  A  MA  and  a  BA  in  journalism;  seek¬ 
ing  a  J-O-B  In  journalism.  Limited  experience 
with  two  major  dailies  and  two  PR  interships. 
Any  Zone.  Write  to:  Thomas  Torrence.  6570 
Connell  Rd.  College  Park  GPi  30349  or  call 
(404)  964-6851. 

NEWSR(X}M  veteran  with  regional  daily  seeks 
to  move  up  to  managing  editor  of  under  ^.000 
daily.  Experience  as  reporter,  news  editor  and 
assistant  managing  editor.  Strong  on  design 
and  organization.  Family  man.  Top  references. 
Will  consider  most  areas.  Box  4457,  Editor  & 
Publisher. 

SCIENCE  WRITER  can  turn  jargon  into  clear, 
compelling  prose.  Young.  BS  in  physics,  know 
energy  and  environmental  issues.  Magazine 
and  newspaper  experience.  Mark  Fischetti,  2 
Catalpa  Ct.  Bardonia  NY  109M. 


I  AWARD-WINNING  sportwriter/columnist  for 
I  mid-size  daily  looking  to  relocate  to  large  daily 
in  major  market.  Major  college  and  pro  part  of 
I  regularcoverage.VDT,  teleram  experience.  Box 
I  4474,  Editor  It  Publisher. 

CREATIVE  ENERGY— J-grad  wants  reporting 
position  in  Zones  3,  4*  5.  Two  metro  in¬ 
ternships.  (219)  291-0562.  1376  E  Berkshire 
Dr.  South  Bend  IN  46614. 

SPORTSWRITER.  ex-sports  editor  with  8000 
daily,  looking  to  move  up.  Former  writer  with 
60.000  7-day.  Eyeing  Wisconsin  or  other  Zone 
5.  Resume,  clips  from  Ray  Barrington.  Rt  6, 
Country  Est  72,  Appleton  Wl  54911;  (414) 

I  734-1490. 

1  SPORTSWRITER — High  schools,  women's — at 
'  major  western  New  York  daily,  also  been  news, 
features  writer.  Was  features  writer/editor  at 
weekly.  Wants  job  at  daily  or  magazine  in  Zone 
2.  Box  4472,  Editor  &  F^blisher. 

6-TIME  Iowa  award-winner  seeks  news.'feature 
I  writing  spot  on  75.000-plus  circulatKjn  daily. 
Prefer  Zones  5,  6.  8,  9  but  if  New  York  Times 
answers,  we'll  talk.  Box  4467,  Editor  &  Pub¬ 
lisher. 

'  WANTED:  0>py  desk  job  with  larger  Arizona  or 
California  daily.  2V7years' experietKe  on  small 
I  daily  as  feature  editor/Sunday  news  editor/wri- 
I  ter,  plus  much  student-newspaper  work.  Mas- 
i  ter's  degree;  top  grades.  Attractive  layout. 

I  accurate  heads,  precise  editing.  Knows  AP 
Stylebook.  VDTs.  Kerry  McVeigh.  2134  Gates 
i  Av.  Kingman  AZ  864(5l. 

I  WRITER,  conversational  features,  tight  news. 

:  seeks  beat  or  desk  job.  Zone  2-3  metro  or  sub- 
j  urb  daily;  award-winner  in  nation,  state,  chain; 

available  November  8.  Box  4462,  Editor  & 
!  Publisher. 


j _ FREELANCE _ 

!  SAVE  THIS  AD:  Seattle  freelance  professional 
1  seeks  short-term,  fill-in  features  jobs,  3-to-6 
j  months,  anywhere.  (206)  634-0760. 

!  PHOTOJOURNAUSM 

EXPERIENCED  PHOTOJOURNALIST— Young, 
talented,  aggressive.  Have  2  years  on  small 
daily  shooting  essays,  general  and  spot  news, 
sports,  and  features.  Will  relocate  to  produce 
most  impressive  photojournalism  have 
seen.  All  offers  considered.  Patrick  Sandor,  4 
Chaplin  Or.  Buffalo  NY  14223.  (716)  836- 
6105. 

HARD  WORKING  photojoumalist  looking  for  a 
challenge.  Five  years  daily  experience,  state 
I  newsphotoawards;  79. 80. 82.  Willingtostart 
:  imediately  on  medium  or  large  daily,  any  Zorre. 

;  Joe  Songer.  1612  Morgan  Rd.  Dyersburg  TN 
38024 

_ PRODUCTION _ 

SEASONED  OPERATIONS/production  mana¬ 
ger.  Excellent  record  and  references.  Box 
4471,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


Houston  in  Washington 

Many  sizable  newspapers  send  only 
one  or  two  reporters  to  Washington. 
Generally,  these  papers  also  subscribe  to 
one  or  more  wire  services,  which  give 
them  an  additional  source  of  Washington 
copy,  but  they  still  expect  a  great  deal 
from  their  reporters  in  the  nation's  capi¬ 
tal.  How  does  the  small  bureau  tackle 
Washington? 

To  put  it  glibly,  the  small  bureau  does 
so  routinely.  Arthur  Wiese,  chief  Wash¬ 
ington  correspondent  for  the  Houston 
Post,  covered  the  capital  by  himself  for 
six  years.  He  also  had  a  bureau  secretary 
to  help  with  filing  clips  and  stories,  but 
not  until  1978  did  he  finally  receive  help 
from  home — in  the  form  of  one  more 
reporter. 

Like  many  of  the  small  news  bureaus, 
the  Houston  Post’s  offices  are  in  the 
venerable  National  Press  Building.  This 
old  structure,  near  the  White  House  and 
fourteen  blocks  from  the  Capitol,  has 
since  1908  been  the  focal  point  for  many 
Washington  news  operations.  The  Press 
Building  is  showing  its  age;  its  dank  corri¬ 
dors  could  have  come  from  a  set  for  Front 
Page.  But  the  building  is  undergoing  a  $45 
million  renovation.  In  the  Houston  Post’s 
office  is  a  bright,  modern,  electronic 
news  operation. 

His  office 

The  bureau  consists  of  four  offices  to 
accommodate  a  four-person-plus¬ 
secretary  staff  rather  than  the  previous 
staff  of  Arthur  Wiese,  Jim  Craig,  and  the 
secretary.  Wiese’s  office  has  his  desk  at 
one  end,  a  handsome  couch  and  coffee 
table  at  the  other.  Behind  him  are  book¬ 
shelves  loaded  with  political  science 
texts,  almanacs.  Congressional  Quar¬ 
terly  weekly  reports,  and  the  like. 

How  he  covers  beat 

After  working  special  assignments  for 
the  Post,  including  a  trip  to  Vietnam  and 
Laos,  Wiese  transferred  to  Austin  in  1970 
and  joined  the  Post’s  state  capital  report¬ 
ing  staff.  Finally,  after  three  years  in 
Austin,  he  was  chosen  to  replace  the 
Post’s  lone  man  in  Washington,  who  had 
made  it  well  known  that  he  did  not  like  the 
scene  there  and  wanted  to  return  to 
Austin  to  report  Texas  politics. 

Wiese  doesn’t  wait  for  questions  to 
begin  talking  about  the  problems  of 
covering  the  federal  government  with  a 
small  staff.  “Government  has  gotten  so 
big  that  we  can’t  even  do  a  good  job  at 


(Rivers  teaches  communication  at  Stan¬ 
ford  and  his  book.  The  Other  Govern¬ 
ment:  Power  &  The  Washington  Media, 
was  published  June  14.  Todd  teaches  Jour¬ 
nalism  at  the  University  of  Missouri.) 


By  William  L.  Rivers  and  Rusty  Todd 


scratching  the  surface,’’  he  says. 

Wiese  says  he  covers  fewer  “press  re¬ 
leases,  bill  co-sponsorships,  and  grant 
announcements’’  as  he  tries  to  be  more 
analytic  and  informative  to  his  readers. 
He  relies  heavily  on  his  bulging  file  of 
news  clips,  which  lay  in  horizontal 
cabinets  in  the  outer  room  of  the  bureau. 
“When  you  get  a  story  thirty  minutes 
before  deadline,  the  clipping  file  saves 
you,’’  he  says.  Thus,  the  first  thing  Wiese 
does  each  morning  is  to  clip  the  Washing¬ 
ton  Post  and  the  New  York  Times. 

He  spends  about  an  hour  and  a  half  a 
day  reading  the  Post,  the  Times,  the  Wall 
Street  Journal  and  the  Christian  Science 
Monitor.  He  reads  the  papers  and  clips 
for  “story  leads,  for  background,  and  to 
keep  a  feel  of  what  might  become  news.” 
Clearly,  he  means  news  for  him — it’s 
already  news  for  somebody  if  it  is  in  print. 
It  is  another  aspect  of  the  constant  recy¬ 
cling  of  ideas  and  story  topics  in  the  news 
business.  Stories  are  interexchanged  so 
often  and  so  unpredictably  that  it  is  im¬ 
possible  to  describe  the  process  quantita¬ 
tively. 

Free  reign 

“The  most  important  quality  for  the 
reporter  in  a  small  bureau  is  the  ability  to 
be  a  juggler,”  Wiese  says,  “to  do  a  lot  of 
things  simultaneously,  to  know  when  it’s 
worth  messing  with  a  press  release  and 
when  it’s  not.”  Wiese  says  his  editors 
give  him  a  free  reign  most  of  the  time. 
“Like  all  papers,  they’d  like  to  have 
twice  as  many  stories  half  as  long.  But  I 
get  maybe  five  story  requests  a  year.  And 
then  it’s  usually  something  the  Chronicle 
has  covered  and  we  need.”  (The  Chroni¬ 
cle  is  the  afternoon  paper  in  Houston.  Its 
bureau  in  Washington  has  six  reporters, 
sometimes  more.) 

In  the  outer  office,  Jim  Craig,  a  formei 
assistant  city  editor  for  the  Post,  is 
grumbling  about  bureaucratic  ineptitude. 
The  Department  of  Education  has 
awarded  a  substantial  grant  to  Prairie 
View  University  near  Houston,  an  all¬ 
black  college  in  the  Post’s  readership 
area.  The  people  at  the  Department  of 
Education  know  they  have  given  money 
to  Prairie  View,  Craig  says,  but  nobody 
seems  to  know  how  much  or  for  what. 
“You  have  to  call  the  recipients  to  find 
what  the  grant  is  for.  Nobody  in  the 
bureaucracy  knows  anything.” 

Checks  the  wire 

Wiese  turns  now  to  the  UPI  wire  and 
rips  off  a  long  piece  of  copy.  It  takes  only 
a  few  seconds  for  him  to  determine  that 
there  has  been  no  breaking  story  during 
the  last  hour.  This  is  a  pattern  one  can  see 
everywhere  in  the  news  bureaus.  No  mat¬ 


ter  how  large  the  operation,  there  is  the 
wire,  usually  the  UPI  wire,  with  someone 
bird-dogging  it  to  make  sure  that  the 
bureau  will  be  in  the  first  pack  to  arrive 
after  a  news  flash.  The  UPI  wire  is  the 
salad  bar  of  Washington  journalism. 

Shortly  after  noon,  Wiese  heads  for 
Capitol  Hill.  He  joins  a  group  of  several 
other  journalists  and  technicians  waiting 
for  cabs  in  front  of  the  press  building.  One 
of  the  men,  mustachioed  and  of  a  dis¬ 
tinguished  mien,  might  have  been  a 
diplomat  from  the  neck  up.  But  his  rum¬ 
pled  suit  and  scuffed  shoes  clearly  mark 
him  as  another  writer. 

The  cab  drops  Wiese  on  Independence 
Avenue  in  front  of  the  old  Longworth 
House  of  Representatives  Office  Build¬ 
ing.  Wiese  moves  with  familiarity 
through  the  maze  of  marbled  hallways, 
finally  ducking  down  a  dark  and  private 
side  hall,  which  provides  a  shortcut  to  the 
Offices  of  Representative  Bill  Archer  of 
Houston.  Archer  is  one  of  Wiese’s  reg¬ 
ular  contacts  on  the  Hill,  along  with  both 
Texas  senators,  the  other  congressmen 
from  districts  within  the  Post’s  reader- 
ship  area,  certain  staff  members  of  key 
congressional  committees,  and,  most 
important  a  long  list  of  haphazardly  made 
Washington  contacts  with  whom  Wiese 
has  cemented  an  enduring  relationship 
over  many  years  and  through  many  quid 
pro  quos. 

Back  to  the  office 

By  4:45  p.m.,  Wiese  is  back  in  his 
office.  The  secretary  is  seated  at  the 
Dataspeed-40  unit,  transmitting  copy  to 
Houston.  Craig  has  been  at  Senator  John 
Tower’s  regular  press  conference  and  is 
scanning  his  notes  for  a  suitable  lead. 

Wiese  looks  through  his  mail  and  sets 
aside  several  items  that  could  be  useful  in 
the  future.  He  takes  a  look  at  tomorrow’s 
news  budget  and  decides  not  to  try  a  com¬ 
plex  analytical  story  today.  He  will  save  it 
for  the  Sunday  edition.  Before  he  leaves 
the  office  that  evening,  he  will  make  sure 
that  all  of  the  stories  for  Houston  are  pro¬ 
perly  filed  and  that  nothing  earthshaking 
has  been  recorded  on  the  UPI  ticker.  For 
a  Washington  correspondent,  there  is  no 
such  thing  as  a  normal  day.  But,  as  Wiese 
remarks,  there  are  things  that  have  to  be 
done  routinely  if  the  news  is  going  to  get 
to  Houston  on  time. 

Wiese  says  that  the  key  to  staying 
informed,  to  being  a  good  Washington 
reporter,  is  continuity,  keeping  on  top  of 
stories  that  are  hovering  near  the  top  of 
the  news  agenda  heap:  “It’s  who  knows 
the  most  and  who  has  the  best  contacts 
which  makes  the  difference  .  .  .  There’s 
an  office  routine.  Being  a  Washington 
correspondent  is  essentially  being  a 
generalist.  If  you’re  in  a  small  bureau, 
which  I  think  is  anything  under  five  peo¬ 
ple,  the  one  thing  you  do  best  is  usually 
juggle  balls.  Keep  a  number  of  them  in  the 
air  simultaneously.  If  you  can  master 
that,  you’ll  be  a  success  here.” 
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EDITOR  &  PUBLISHER  for  July  3,  1982 


Wanted:  The  Best 

SKk  V<i£>i|tnflton  Cbnre 


We  are  launchvig  a  new  daity  newspaper  WashMig- 
lon.  O.C  We  mlend  to  bmtd  c  rapH*y  and  purpoeeMy. 
into  one  o(  the  nation  s  best  newspapers 
The  Washington  Times  w«  be  a  bold,  new  woce  in 
the  nations  capital  R  will  be  a  paper  of  excellence, 
representing  toe  hi^sl-quaWy  standards  of  loumalam 
RwdbeawortoychaRe^rtotoeWasNngtonPOet— 
arto  an  unmistakable  aHemale  voce,  as  excoRont  c  its 
presentation  of  news  and  commentary  from  a  oor«er> 
vative  vantage  point  as  the  Post  is  from  a  liberal 
perspective 

The  Washington  Times  wiH  be  another  pubkcabon  of 
News  World  Communications.  Ire .  which  currently 
publishes  two  New  Mxk  City  daily  newspapers  The 
News  World  and  the  Spanish-lariguage  Notioas  del 
Mundo 

News  World  Commurvcatx)ns.  whch  was  founded 
five  years  ago  by  members  of  the  Unrfeabon  Church. 


follows  c  toe  independent  newspaper-publishing  fradh 
fron  of  the  Chnsban  Science  Monitor  with  Its  emphasc 
on  mtegnty  and  superior  quaMy 
H  the  exotement  and  chaRenge  of  being  part  of  such 
an  enterprise  appeals  to  you.  and  you  are  a  newspaper 
protessionai— c  Admmstraton.  AtKertseg.  Orculabon. 
EdRonal  or  Producten  (or  Data  Prooessxig.  Market 
neaeofCh.Persorviei.PioiTioson,Purehasxig.eto.) — then 
write  with  your  resume,  reteiences  and  salary  requee- 
ments 

The  Washington  Times 
3600  New  Avenue.  N.E. 

Washington.  O.C.  20002 
All  replies  wiN  be  held  v>  stnciest  confidence 
A  fin^  note  News  Wbrtd  CommuncaSons  has  the 
resources,  resolve,  patience  and  track  record  to  see 
The  WasNngton  Times  through  to  success 


An  Equal  Opportunity  Employer 


When  you  advertise  for 
‘newspaper  professionals’ 
in  Editor  &  Publisher  Classifieds, 
what  does  it  get  you? 

1,350  RESUMES 


The  newspaper  business  is  a  ‘people’  business,  and  E&P  Is  the  profes¬ 
sional  magazine  for  the  people  in  that  business,  so  when  The  Washing¬ 
ton  Times\NQS  staffing  up  in  preparation  tor  its  May  17  launching,  they 
chose  E&P  Classified  Display  Advertising  for  their  major  media  thrust, 
with  an  ad  calling  for  experienced  people  tor  every  newspaper 
department— with  the  result  specified  above. 

“The  ad  we  ran  in  Editor  &  Publisher,  for  newspaper  professionals  resulted  in  1350 
resumes  received. 

“The  Times  has  hired  an  editorial  staff  of  140  people  to  date.  (Figures  are  not  yet 
complete  on  overall  staffing,  as  our  circulation  department  and  advertising  depart¬ 
ments  have  considerable  growth  yet  remaining.) 

“There  is  no  question  but  that  Editor  &  Publisher  is  the  magazine  of  greatest  value 
to  an  employer  who  seeks  the  best  talent  in  the  business. 

“Of  the  1350  resumes  received,  certainly  10(K)  came  in  response  to  the  ad  placed  in 
E&P." 

The  advertising  response  documented  here  is  proof  positive  that  E&P 
regularly  reaches  and  penetrates  every  segment  of  the  newspaper 
business. 


Editor  &  Publisher 

The  Only  Independent  Weekly  Journal  of  Newspapering 
575  Lexington  Avenue,  New  York,  N.Y.  10022.  (212)  752-7050 


Knoxville, 

important 
enough  to  host 
the  1982 
World's  Fair! 


P.O.Box  80,  Knoxville,  Tennessee 
37901 


Knoxville  has  had  10  years  of  prog¬ 
ress  packed  into  one. 

New  businesses,  new  retail  stores, 
new  hotels,  motels,  and  restaurants, 
a  $250  million  highway  improve¬ 
ment  program,  and  hundreds  of 
expansions  of  existing  businesses  are 
part  of  the  changing  scene. 

Knoxville,  a  metro  area  of  nearly 
one-half  million  people,  is  one  of  the 
nation's  most-recommended  test 
markets  ...  a  diversified  center  of 
business,  research  and  manufactur¬ 
ing.  Include  Knoxville  in  your  market¬ 
ing  plans  now  by  contacting  your 
Story  &  Kelly-Smith  rep.  or  call  Jerry 
Dunning,  advertising  director  at 
615/523-3131. 


The  Knoxville  News-Sentinel 

A  Scripps-Howard  Newspaper  Evening  &  Sunday 

@il|e  KnoxuiUe  Journal 

A  Gannett  Newspaper  Morning  Except  Sunday 


More  than  3  million 
fair  visitors  during 
the  first  6  weeks. 


I 


I 


